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A great city in the heart of 
one of the country’s richest 
industrial areas—this is Birmingham, 
where sales reflect a high standard of living 


so, on every list of provincial dailies— 


The Birmingham Post 


should always come FIRST! 
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Foreign fairs 
add value to 
British goods 


Sin,—I was very surprised to 
find you attacking me (Liebman’s 
Lament, August 11). 

At my press conference, |! 
pointed out most carefully that 
the BIF was a splendid thing in 
1916 when Britain was completely 


cut off from the Continent by 
German U-boats and had to con 
vince the world that this countr 


} 


could herself produce al| the 
goods she needed. 

But why to-day in 1955, after 
nearly 40 years, this should still 
be so, only a reactionary with 
very insular views could uphold 
British firms not only can exhibit 
at all foreign trade fairs, with 
very few exceptions, such as the 
Comptoir Swiss at Lausanne, but 
no foreign manufacturer is 
allowed to show his merchandise 
in this country 

Why should this be so? Are 
British goods of such poor quality 
that they could not stand up to 
a comparison with what the rest 
of the world produces? On the 
contrary, British goods are far 
better, both in quality and price, 
than most, and being shown side 
by side with foreign produce 
would only enhance their value. 

As for the foolish idea of run- 
ning British Trade Fairs abroad, 
this only can prove bad inter- 
national public relations, for obvi 
ously it must take British exhibi- 
tors from already established 
trade fairs in other countries. 

The purpose of my press con- 
ference was not to boost the 
Strasbourg European Fair, but to 
put to the British press a much 
larger and profounder question, 
namely, why should Britain 
always stand aloof? 


R. C. Liepman 
London Representative, 
European Fair, Strasbourg. 
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Walkers. 


(showcards) fitmited 


MANCHESTER 


To The Editor .. 


The ‘change-of-job’ debate continues— 


More pay for 
poorer work is 


the threat 


Sirn,—The answers published 
this week (August 18} in reply to 
W. M. Edwards’ “Why this 


~~ ‘change-of-job’ disease?” reveal, 


| think, a malaise far more 
serious than the one which they 
discuss. 

Consider for a moment the 
implications behind the statement 
that “the appointment of persons 
of little experience and big ideas 
to positions of authority .. . has 
resulted in people switching from 
place to place .. . regardless of 
ability.” 

Irrespective of an employee's 


own opinion of his ability, 
appointment to any position is 
indicative of the employer's 


acceptance of such qualifications 
at their face value 

On this basis we are left with 
no other possible assumption 
than that there are to-day a num- 


ber of persons in the larger 
agencies discharging various 
THIS WEEK 


Case history of a stocking 
campaign that sold out the 
product—page 424 
NEXT WEEK 
Survey of the Serious Press 


functions, from the writing of 
copy to the production of art- 
work, all of whom are in receipt 
of salaries far in excess of those 
merited by ability. 

Disregarding any moral aspect 
of the situation, one fact still 
emerges with startling clarity 
Sooner or later, to even the most 
complacent of clients, it must 
become apparent that he is being 
asked to pay “the tops” for work 
which, judged on merit alone, 
would be expensive at half the 
price ! 

Doubtless, while there are 
“mugs” who are still willing to 
pay the price there will, not un 
naturally, be plenty of “virile, 
vital and ambitious” young men 
and women ready and willing to 
“cash-in.” 

To off-set the possible cynicism 
of the previous paragraph, I also 
believe that there are still many 


who are in advertising because 


they love it and, while it would 
be hypocritical to suggest that 
money doesn’t matter, would be 


quite incapable of turning out the 


sort of “tripe” occasionally 
dished out im these days as 
“copy,” no matter how lucrative 


the inducement. 

Judging by current opinions 
expressed, since | am just on the 
“graveyard” side of 50, there is 
little enough risk of anyone offer- 
ing me even the merest suggestion 


of a temptation ! 


Thus, from the comparative 
safety of own particular 
glasshouse | heave my “brick” 
with feelings which are nicely 


compounded of approximately 20 


per cent hope and 80 per cent 
equanimity ! 

Lesiie Hart. 
Petis Wood, Kent. 


Is enthusiasm 
old-fashioned ? 


Sir.—As one who has tried 
repeatedly to gain admittance to 
the world of advertising, I find 
the letter of H. Quentin Faichney 
most interesting 

It is true that experience seems 
to be the main consideration and 
to a degree this is justifiable—but 
surely enthusiasm and determin- 
ation are not outmoded. Surely, 
even at the ripe old age of 30, 
one is not necessarily “odd” 
because he seeks to enter a field 
which is both interesting and 
remunerative. 

Far from being daunted, I shall 
pursue my studies with a well- 
known correspondence school, in 
the hope that one day I shall 
have the good fortune to achieve 
a foothold. 

Str__-HoPeFruL 
(Name and address supplied.) 


Changes in standards 


are coming 


Sir,—Margaret Shelley's con- 
tentions about job changing are, I 
think, quite reasonable, but she 
may rest assured that economics 
will soon alter that “false set of 
standards” which she states 
obtains in the advertising busi- 


ness—and in many other 
businesses also, Miss Shelley. 
M. TALBOT. 


Talbot Advertising, 
Margate. Kent. 
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Search for 
new ideas 


Sir,—There are surely only 
two reasons for changing jobs in 
the advertising world. One, of 
course, is more money, which is 
the prime concern of everyone, 
no matter what his job ; the other 
most particularly relates to ad- 
vertising, and is the very life- 
blood of the profession—the 
search for new ideas. 

No one who knows anything 
about advertising and under- 
stands its nature can possibly re- 
main more than a year or so at 
the same job. If he can get 
variety within his own firm, well 
and good. If he can’t he must, 
in his own interest, go elsewhere. 

The prime necessity is to be 
for ever learning and looking for 
new ideas, keeping not only up 
to date but one jump ahead of 
competitors. The present situa- 
tion is a right and proper one 
for the really competent. They 
need never fear being told that 
they are too old. 

D. HoRSMAN. 
Covent Garden, WC2. 


Youth supply 
cut off 


Sir,—I have read with interest 
your comments on the shortage 
of staff and consequent inflated 
salaries now prevalent in adver- 
tising. 

It seems to me that the diffi- 
culties are very much the same as 
those of newspapers ; the expan- 
sion of higher education has 
robbed your profession of its 
norma! supply of talented 16- 
year-old entrants. 

To-day any ambitious youth 
will go to university or technical 
college, and those who are un- 
able to do this will prefer 
routine work in a factory with 


Continued on page 461 ~ F 
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The 


nine lives 


of 


Major Guy 


Peverille - 


Peake 


UY PEVERILLE-PEAK 
CS make the headlines in 
dailies; but it’s surprising how frequently 
his name in the local weekly and in ce 
quarterlies. Leading nine lives has much 
for Peverille-Peake is a man to be reckon« 
He runs a market garden on his seven a 
way, so he’s employer to a few souls in 
Chairman of the Parish Council and a Chi 
is active in local T.A. circles, canvasses 
party at election times, holds a trusteeshi 
Hall 
Amateur Dramatic Society) and—perha 
surprising—he’s an acknowledged author 
on Saxon Somerset. 


he’s a stock character in the pri 


Peverille-Peake, nine lives and all, is 
phenomenon. There are thousands like him 
and collectively exert a tremendous influe 
local leaders they are listened to with 


tastes, decisions, prejudices and enthusia 


others do and think. 

It is the Peverille-Peakes of this world w! 
bone of the readership of TH! 
weekly with unique influence among well 
of divers interests. 


LISTENE} 


not a man to 
great national 
i come across 
n professional 
do with this, 
vith—locally. 

out Taunton 

village. He’s 
h-Warden. He 
gently for his 
tor the Village 
ictions of the 
this is a little 
in the county 


tt an unusual 
ho individually 
e on others. As 
ference. Their 
ns affect what 


» form the back- 
the national 


niormed people 


THE LISTENER Offers unrivalled coverage of topics of 
national and international importance—politics, govern- 


ment, religion, science and the arts 


by the most eminent 


and distinguished authorities. What THE LISTENER says to- 
day is part of the thinking of the Peverille-Peakes tomorrow 


and of their local audiences the day after. 


A BBC PUBLICATION. ALL ENQUIRIES TO 
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Advertise rs 


to a selectiv: 


discriminatio 


isement colu: 
present a m« 
lar group of 
enjoy imm«< 
goodwill 
unique and 


Average Weeh 


ADVERTISER'S WEEKLY 


ippeal directly and economi: 
etter-off people of influence 
better medium than the ad 
reENER. No other publicat 
persuasive appeal to this pa: 

icts advertised in THE 11 ER 
ntages in terms of prestu 

cy are, in close association wit! 
editorial matter. 


i fan. ~ Jume 1955. 139,752 


Carries influcuce with influential people 


TOM HENS, HEAD OF ADVERTISEMENT DEPT., BBC PUBL! 


ATIONs, 55 MARYLEBONE HIGH STREET, LONDON, W.) 
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The Fastest 
Growing Newspapers 


in Manchester and the North West 


ADVERTISER'S WEEKLY 


Readersh’p increased by Readership increased by 


106,000 


in the last two years 
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_ 70,000 


4 in the last two years 


The readership of the HUE! fe gd tai The readership of the 
Evening Chronicle was ep Ae te Daily Dispatch was 
approximately 767,000 Si gy an ve gh approximately 1,140,000 
in January — June 1953. : “y Wt in January — June 1953. 
‘It rose to 867,000 HR AER It rose to 1,210,000 
in January — June 1955. me tas To in January — June 1955. 
sas ° 4 


ABC net sale: 289,631 copies per day (Jan.— June 1955) - ABC net sale: 463,675 copies per day (Jan.— June 1955) 
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ELECTRICITY ADS TO Bi SLASHED 


Cuts by associations, 
local boards—but 


makers carry 


HE electricity supply industry is to 
cuts in advertising 
This is its answer to the 


make heavy 
expenditure. 
request by the Chancellor 
Exchequer for a reduction in 
chases of consumer goods. 


Two associations, the Electrical 
ment Association, and the Central 
Authority, are involved, but at 
present their lead has not been 
followed by the manufacturers 
themselves. 

An official of EDA said this 
week: “On ‘account of the 
national economic situation it has 
been decided to suspend tem- 
porarily our advertising in the 
national press and magazines.” 

A Statistical Review estimate 
of the Association’s expenditure 
on press advertising in the April- 
June quarter of this year is 
£81,269, compared with £10,691 
for the first quarter 

The same policy is being 
adopted by the CEA, whose 
spokesman said: “In view of the 
present financial position of the 
country, we think it would be 
wrong to encourage additional 
expenditure.” 

The CEA would not attempt to 
give any directive on this matter 
to the area boards, but he added 
that they would in all probability 
follow the same line, except 
where local conditions justified a 
ontrary policy—as, for instance, 
where there was a new estate. 

A number of area boards con- 
firm that they are either curtail- 
img advertising now or expect to 
do so shortly. W. B. Poulter, 
chief commercial officer. 
Southern Electricity Board. 

@ Continued on page 412 


Automation monthly 


The first issue of a new United 
Trade Press Ltd monthly 
periodical—Automation Age—is 
out this month Advertising 
rates are full-page £80 and half 
page £44. Smaller spaces are £2 
per single-column inch. 


+2 +eoam 


™ 1956 chairmanotl 
AA conference 


Brian F. MacCal 
ing director of |: 
Belding Ltd., has 
chairman of the 
committee for th: 
Association's ann: 
ence which is t 
Brighton next yeur 
Wednesday, May 
day, May 13. 


on 


of the 
the pur- 


Develop 
Electrical 


‘Delay eo opening ‘News Chronic! 


: to use i} 
of Radio Show _,,. v0. cs, 
The Nationa 


tise on comm 
open at Earls A series of sp 
(Friday) following a labour dis- of a large : 
pute. There will be no press pre Grive by the ep 
view of the complete exhibition. Spaces . — 
as many manufacturers’ exhibits national and 
will not be moved in until to-day probably be ~ : 
Arrangements. however, have he spots for the 
been made for the press to view now being ma - 
the exhibition morrow, from vision (Westmins ; 
9 am.—two irs before the 
public are admitted 
To celebrate the 
week's Punch 
humorous cov 
television, and 


Radio Show will 
yurt to-morrow 


Foree returns 

Force (“High 
leaps Sunny Jin 
brand of toasted whe 
to be introduced alter 
15 years. Extensive c 
vertising is planned f: 
introductory campaign 
trade press. Ager 
Advertising Agency 


show, this 
imries a special 
on commercial 
contains an issuc 
of the “Tradio Times,” with the 
motto “Spons shall speak 
piece between programmes.” 
“Postponement a bitter blow” — 
see page 414. 


Second film 
company seeking 
ITA contract? 


A second film company m 
become the holders of Ut 
Independent Televi 
Authority's contract | tl 
week-end programmes f 
the Birmingham and 
chester stations 

Unconfirmed reports 
North this week have 
that the contract will 
Associated British Pictur 
poration, controllers of 
ciated British Cinemas and 
Newsreel 

Sidney Bernstein's G 
group already holds th 
chester week-day contract 

The ITA is at the moment 
sidering nine applications fo 
contract. A decision is ex; 
early next month 

Associated British Picture ¢ 
poration have, say the rep 
three advantages in their bid { 
the vacant contract 
@ £1 million already 

propriation for 

ments; 


awai 


TV 


ing 
devel 


@a nucleus of a TV writing 
technical staff already 
company’s books; and 

®@ Elstree studios 
equipped film studios 
world,” claim the Corporat 


@ Continued on page 415 
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AMERICAN AD SPENDING \ RECORD IN 1954 


Increase of 5.5 per cent on previous 


i. oh oe . 
year: ‘T\ up, radio down 
American advertising expenditure reached an all-time 
record figure in 1954. ‘clevision advertising registered an 
increase of 32.6 per cen! ocr 1953, and gains were also made 
by all other major mecia. «xcept radio. 
Total advertising expenditure 


; 
sea ? last year was 8,164,100,000 dollars 
rey incre - . —5.3 per cent above ’ the 
“ oi 
per ce ; 


7, 755, 300,000 dollars for 1953 
“Last year was ano’) e § 


Printer's Ink, which gives these 
i tite wdves figures, says that monthly reports 
busin« 


indicate that this year will be an 
. Bs ‘ even bigger year than 1954 
Canada,” reports the © sre) National newspaper advertising, 
dian Weekly Bulletin + it forecasts, will recover after a 
by the information ay ’ slight drop last year; certain 
the Department of | — magazine categories which also 
Affairs of the Canad: showed a decline will probably 
ernment. recover, and all other media, ex- 
The number of ager cept radio, promise as good or 
creased by 3 to 91, «! better results in the present year. 
 epggln me wma ~ J Television, however, should con- 
e volu o 
handled by 11,823.08) «oo: 


-—--o~ 


tinue to be the chief source of 
potential gain. 


or 8.2 per cent to 1°») s 
dollars, the “Bulletin , All-round cut 
Commissionable |) While television in 1954 showed 


creased to 154,467.'))> 

from 142,957,916 do. 

1953, the main chany: 
tribution being an |: 

the proportion goin. 

and TY, and a decre» the 2 
percentage going to 

tions. 


increases in all three categories 
network, spot and local—radio 
dropped in all three. 

In two media, newspapers and 
magazines, gains in one category 
more than offset losses in others 
Local newspaper advertising 
counterbalanced the drop. in 
national newspapers to produce 
‘ a 1.9 increase all told; and the 

volume of increase in the ex 
penditure on weekly magazine 
advertising more than offset the 
drop shown by women's, farm 
and general magazines. 


TV warning 
While the rise in commercial 
television advertising is un- 
doubtedly related to the drop in 
radio advertising, Printer's Ink 
gives this warning: 
“On other major media, too, 


~~ 


. 


40 shops a rms! 
will chan: 


The rate of store~ 
self-service will be 
40 per month by th 
next year 

This estimate was 
R. F. Rooke, the 
the fourth annua! n 
Self-Service Develo; 
ciation last week 


Mr. Rooke and v television has undoubtedly had 
Scales (honorary tre --) were Some influence. However, there 
both re-elected. and | is not necessarily a direct relation- 
two other retiring : ship. A number of highly com- 


plex factors affect revenue volume 
of any medium. These estimates 
should not be used as a score- 
board to indicate the relative 
standings of the various media.” 

Notable increase in 1954 was 
that of direct mail. At 1.202.400 
dollars, it registered a rise of 9.4 
per cent over the 1953 figure for 
the medium. 

Among the media for which 


the council were fi!\: } 
Geen, of Parne!! & * ' 
and C. H. Bedrich 

dent self-service reta 


Sir Frank Newnes 

Sir Frank Newnes, president 
and former chairman of Ge: 
Newnes Ltd. whose des " 
reported recently, left £122.87 


gross (£83,890 net). comparative figures are given 
eee are: 
1954 1953 
Mediom Million ~ of Million . of |" Change 
dollars total dollars total | 
| 
Newspapers 5.3 3-0 2,644 -8 4-1 | 1-9 
Radio ) 7-0 611-2 7-9 7-6 
Television RO} -¢ 9-8 606-1 7:8 32-6 
DMenssines 667-9 8-2 667-4 8-6 0-1 
Farm publications 1-8 0-4 30-8 0-4 3-2 
Direct mail 1202-4 14-7 1,099 +1 14-2 9-4 
Outdoor 186-9 2-3 176-3 2:2 - 6-0 
Trade papers 407-5 5-0 395-0 $-1 + 3-2 


| 


a 


” ROAD 
SAFETY ~ 


This + hoarding in 
Livert used free of 
char f eeks for the 
R S 1 in identi- 
ca ised, with the 
siORG d rpooi Tidy.” 
Pern ven by David 
Allen & § use the sites. 
T . . 
New publicity 


comp iy formed 

Film pi Bi Batchelor has 
now Star s wn publicity 
company, B. chelor (Pub- 
licity) Lt W ng with him 
will be > Cat.crme O'Brien 
as co-dir Miss Nita Oswin 
is in chars the .ecretarial side 


of the bu 
Inaddition 
to a full-time 
publicity ser- 
vice, the com- 
pany plansto 
provide, says 
Mr Batch- 
% elor, a mobile 
publicity unit 
to cover any 


> 
uf 


r 


type of pub- 
. licity job 
“See either in this 
country or 
ee overseas 
: First as- 
signment e handling of the 
Selznick | n Laurel Award. 
Mr. Bat working in col- 
laboratior Peter de Rome 
of the Se « Studio, will be in 
charge of p facuities connected 
with =the seniation of the 
Golden La \wards at the 
Edinburg festival. 

In the p Mr. Batchelor has 
worked w e London News 
Agency, G | British Studio, 
Gainsboro Pictures Ltd., Two 
Cities Filr Lt Production 
Facilities (1 ) Ltd., and for 
British Li »s and London 
Film Prod 


- Matters! 


® Continued from page 411 


ELECTRICITY 
ADS CUT 


“We are not entering into 


states : 
any fresh advertising commit- 
ments. As far as long-term com 
mitments are concerned—as, for 
instance, in some cinema and bus 
advertising—we are hoping to 
come to an arrangement.” 
London Electricity Board state 
they have already cancelled all 


Newsprint: No change 


There have been no further 
developments this week in the 
negotiations to ensure an equit- 
able distribution of newsprint for 
small users when rationing ends 
next March. 


commitments for the advertising 
of electrical consumer goods. 

It is estimated that the elec- 
tricity boards spent more than 
£60,000 on press advertising in 
the April-June quarter. 

Of the leading manufacturers. 
GEC report no change in policy, 
and Kenwood Electrical, makers 
of food mixers, steam trons, etc., 
state that at present they are con 
tinuing to advertise in the general 
and trade press. 

Fears which are felt by manu 
facturers have been voiced by the 
advertising manager of one large 
concern: 

“While we constantly review 
the situation and have done so 
recently in the light of the new 
hire-purchase restrictions, it must 
be borne in mind that if a manu 
facturer were to cut his adver- 
tising drastically, it would almost 
certainly offend the dealers. And 
if conditions were to alter in six 
months’ time, it might be very 
diffic ult to get back.” 


The Institute of Practi- 
tioners in Advertising’s ninth 
weekend course will be held 
at St. Peter's Hall, Oxford, 
from Friday, September 23, to 
Monday, September 26. It is 
intended primarily for regis- 
tered students of the Institute. 

As in previous years, it will 


IPA weekend course at Oxford 


be run on a syndicate basis 
and the theme will be on a 
national advertising campaign. 

The directing staff will con- 
sist of: E. Ward Burton as 
chairman: Phillip Boydell ; 
W. H. Butler; S. J. G. Chip- 
perfield; R D. L. Dutton; 
and H. A. B. Lee. 
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faster turnover’ 


Big-scale advertising, particu- 
larly in newspapers, was of 
direct benefit to the con- 
sumer, Lt.-Col. Maurice W. 
Batchelor, JP, told a Batche- 
lors Peas Ltd. sales confer- 
ence at Southport last week. 

“Advertising definitely is not 

money wasted as far as the 

consumer is concerned. It 
means cheaper goods on the 
counter.” 

ol. Batchelor, who is chairman 

of Batchelors Peas Ltd., was 

addressing nearly 250 salesmen 
from all over Britain. 

“The consumer,” he said, “gains 
through the economies from 
quick turnover and continuous 
production which advertising 
makes possible. 


Better quality 


“As a result, the housewife 
finally pays much less for a 
better article.” 

Col. Batchelor also made a 
strong plea for a code of 
practice in the British canning 
industry. 

“[ think,” he said, “it is abso- 
lutely essential that regulation 
weights, standards and fills 
should be laid down for the 
canning industry in this 
country.” 


‘2 


Committee at work 


committee of which he was a 
member was working to 
achieve this end. It was hoped 
that when these standards had 
been properly fixed and agreed, 
the Board of Trade would 
sanction them and consider 
making them into statutory 
regulations. 

The conference also heard F 
Murray Milne, director of F. J 
Lyons Ltd., speak on their 
company’s public relations pro- 
gramme. 


> 


Vital factor 


Good relations with the public, 
he said, were of vital impor- 
tance to any company which 
depended for its existence on 
what the public thought about 
it 

He outlined the way in which his 
company acted for Batchelors 
and emphasised that each 
member of the sales force had 
a part to play in the public 
relations plan 

It was not the function of the 

PRO to issue material which 

should be paid for in the ad- 

vertisement columns. The PRO 
was only concerned with real 
news 
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Million circulation for new 


free magazine 
‘FIRST-EVER C-C JOURNAL 


WITH 
NATIONAL DISTRIBUTICN 


What is claimed to be the first national controlled mass- 
circulation family magazine in the world wil! appear oext 


January. 
It will consist entirely of 
sponsored editorial copy and 


illustrations, w 
vertisements as 
sent free of char 
homes throug! 
Kingdom It 
Yours, and w 

Publishers w 
Productions | 
publish Your 
digest of news 
sent free ch 
editors 

Announcing 
tion on Mor 
Perry, managir 
Press Producti 
worth-while st 
and success wi 
tured in man 
press, Yours 
need for a mas 

A quality ; 
duction in cx 
sent to approx 
private teleph 
the country. 

Stimul) 

The fact that 
sponsored pu! 
clearly stated, : 
of reader inte 
sion of really 
was therefore e 
competitions w 

“It will be 2 
for men, 
and catering fo 
home and gen 
said. 

PPP expect t 
sponsors or 
agents to prod 
proportion of 
no extra charg 
for the services 
editorial, art, 


Left right on 


won: 


contain no ad- 
ich, and will be 


ec to one million 


vut_ the United 
will be called 
ippear monthly. 
be Perry Press 
who already 
y, an illustrated 
ries and articles 
to provincial 


new publica- 
Geoffrey H. 
lirector of Perry 
said that, while 
*s of enterprise 
now being fea- 
ections of the 
iid answer the 
utlet. 
logravure pro- 
it would be 
tely every other 
subscriber in 


essential 
ours would be a 
ition would be 
the stimulation 
by the provi- 
resting features 
ntial. National 
d also be used. 
‘amily magazine 
a, and children 
every sphere of 


cal interest,” he 


be asked by the 
cr advertising 
a considerable 

features, and 
would be made 
{ the publishers’ 
' photographic 


the platform at the Batchelors conference are Li 
Maurice W. Batchelor, F. Murray , 


With the 
rumours are 
an evening 
Manchester. 
manager, 


rumour, “We 
in Manchester 


we have some 


staff in this c 
will be an agen 
per cent 


By means of 
will be invited 
information a 
or services feat 
these inquiries « 


either by the 
sponsors. 
Other plans 


reader interest, a 
licising the 


84 in. and the 

page (on a two-c 

be £880 and for 
In addition to 


following executiv: 


be responsible | 
tion: B. I 
E. E. F. Boer 
production ; 
general manager 


Milne, and F 


endin 


print = rationing 


Be Blackbur: 
refus 
either to contir 


duce an evenin, 


} ago,” he sa d 


maga 
being worked out 
The page size w 


Cums 


and 


again « 
that Beaverbrook 
Ltd. are planning 


Yow se 


D 


Lyons 


etooeeeee 


‘Express’ evening 
in Manchester? 


Col 


Te ennes © 


This new package for boit!: els 
and cartons of Drummer rpe 
Shampoo has been designed | 


William Edge & Sons Lid 
Design Group Lid. The main 
in black against a patterned 
ground of green and yel 
surmounted by the Drumm: 
trade mark 


Dexter Adams out 


Change in A & 4 
team for “Two 
Freds’ match 


An injury to English amatew 
footballer Dexter Adams (16 in 
Wasey & Co. Ltd.)—he has 
undergone a cartilage operation 
—has meant a change in thie 
Advertisers and Agents team fo: 
this year’s Two Freds match ic 
aid of NABS, at Hurlingham ov 
Wednesday, September 7. 

In his place will be R. Lya 
(Samson Clark & Co. Ltd) 

More incentives have been a 
nounced by H. Dawson Saimon 
K. Mason, of Impact, will giv: 
NABS 10s. 6d. for every batsma 
run out or stumped ; Reg. Palme: 
10s. 6d. for every catch held ; ar 


H. A. Shepherd, of H. A. She; 
herd & Co., insurance brokers 
Tunbridge Wells, will offer the 


same incentive this year as last 
he is to give 10s. for every six 
with a maximum of £5 

Harold Fish (Daily Telegraph 
again in charge of the auctor 
after the match, has received 
further gifts from the following 

Blighty (Bill Chappell), Good House 
keeping (Miss Olive Bird), Proper Price 
nylon stockings (Arly Winton) w 
Grafton & Co., Lid: Cepesa Pabric 
Lid Fdémund Potter & Co Lid 


(Fabrics), Smith's Motor Accessories 
Mm. ¢ Pastnedgec), Biro Swan Lid 
(P. Taylor); Matthew Clark & Sons 


Ltd. GU. Sullivan): Ronson Products Lid 
(A. N. Morrow), Brooke Bond & Co 
Ltd. (Lilian Bristow) 

H. A. Sheppard, S| C 
Son, Lid. (through Erwin Wasey & 
Yardley & Co, Lid. (Wm. 
Thielé); D. MocCleery (Mayfair Adver 
Ltd.); Hendry Bros. (London) 
Lid.; Metoluk (A. A. J. Baxter) 


Johnson & 
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EXHIBITIONS IN 


THE NEWS 


Radio Show postponement 


. o) 
‘a bitter blow 
DROP IN ATTENDANCE EXPECTED 


By Our Exhibitions Correspondent 


The three-day postponement of the National Radio Show 
at Earls Court is one of the most bitter blows that a major 
exhibition has received as the result of a strike. 

Although due t& t the opening day before travelling 


morrow (Friday) a red to the important German Radio 

attendances greater than Show at Dusseldorf 

days can be expected Many This is unfortunate as this 

overseas buyers w year’s show coincides with three 

visited Tuesday's pr najor developments in viewing 
ind listening—commercial TV, 
VHF broadcasting and a new 


nterest in high-fidelity reproduc 
tion of sound. Never before has 
there been on view so many new 


nodels and so many new acces 

sories 
Stand complete 

On Tuesday, the planned pre 
view day, EMI were the only 
ganisation who had an exhibit 
eady and working 

Apart from their stand they 
vave taken over the oyster bar 


ind restaurant as a demonstration 


heatre for their high-fidelity 

ound recording. Work on the 

ty heatre started three weeks before 

“=? the Show and so it was ready on 
time 

As soon as Philips Electrica! 


Ltd. learned that the Show 
would not be opening as planned 


= Monthly feature in the Exhi- 


ae bition World is on page 438. 
. 
radio show 


they took ovef part of the Shaftes 
bury Hotel, and converted it into 
in exhibition showroom for 
dealers 


This advertisemen A press pre-view was held 
EE OF ne de /, m, : there on Tuesday evening and the 
ihe adh 


emergency show is open to home 
and overseas buyers up to the 
opening of the Radio Show, when 
the exhibits will be transferred to 
Earls Court 


Record campaien 
for Sobel 
The biggest-ever can 


Radio and Allied i 
Limited—Sobell rad 1 TV 
for the Radio Show riod id 
the autumn has been ; i} 
agents Scott-Turner & As te 
Ltd 


Following a direct 
paign, SIX TUM-ON COlour pas 
trade journals will be used. | 


- 
7 
l 
This a 
f 
Lon 
Rad / 
for 
are t } 
Det 


Live. 


included 


films a 


1udience 
I SSC Witt 


of Met 


a 


& \— 
bbs yr - 
eo ~~ the me 


show 
“6 


28 ms eee: 


i ne of a series 
taken in the 
part of the 
's campaign 

( aricatures 
idvertising is 
umble, Crowther 

w Ltd 


film TV 
relayed 


ve id film tele 
is re‘ayed recently 
om the Dominion 
nham Court Road. 
Leicester Square 


J. Arthur Rank 
TV division, the 
th “live” intro 
ry Barron, man 
-Erickson Adver 


‘ 


department, and 
programme of 
rcials The 
the board of 
nbers of the staff 


ied 


spaces, including half pages in 
the national daily, Sunday and 
London evening papers will als: 
appear 

A ae a Pe rs . ePeeeeee) aeeware eenreeeriee 
using minimum sizes of II in 
triples will support Sobell’s 
stockists’ own advertising n the The new BOAC booking office inter at the Wesibu Hotel This 
provincial press The campaign weatment has now been standardi by BOAC for its booking offices 
is hacked up by a ranee of point all over the world. and interior eine eae mange Ban 8 
of-sale materials in colo ur, con BOAC’s structural engineering department are ea ye oye 
sumer booklets in colour, and lay-out, and Beverley Pick Associates desiened the genera play treatment 
Radio Exhibition throw-aways and special features 
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HAPPY HOME 
SHOW TO GO 
ON TOUR 


In the autumn, the Gas Coun- 
cil, in co-operation with the Good 
Housekeeping Institute and the 
“Daily Mail,” will send the 
Happy Home Exhibition on a 
tour of Britain to show British 
housewives—and their husbands 
—what really makes a “happy 
home” (writes Our Exhibitions 
Correspondent.) 

Beginning in the middle of Sep 
tember at the Corn Exchange. 
Maidstone, the tour will take in 
20 large centres in England, Scot- 
land and Wales, from Truro in 
the south west, to Dundee in the 
north 

In each town, 40 manufacturers 
will show their contribution to 
the making of a “happy home.” 
One of the highlights of the 
Exhibition will be cookery 
demonstrations by stage and TV 
cookery stars, Bon Viveur, and 
the Home Service Advisers of 
the Gas Industry 

The Happy Home Exhibition is 
closely linked with the Happ) 
Home book, produced by the Gas 
Council and the Good House- 
keeping Institute, which has been 
hailed as the most comprehensive 
encyclopaedia of home-making 
yet produced 

Each Exhibition 
for five days 
sion will be Is 


Models on show 


A greater variety of exhibits 
than ever before were on view 
at “The Model Engineer” Ex 
hibition at the New Horticul 
tural Hall last week when the 
Percival Marshall publication 
Model Engineer staged its 30th 


will be open 
The cost of admis 


show. It closes on Saturday 
There are 33 commercial 
exhibitors, apart from a number 


of Club stands, but most of the 
Hall is occupied by many hun 
dreds of fascinating models sent 
in to compete in the national 
competitions, and on loan 

In addition to two stands dis 
playing the Model Engineer and 
other Percival Marshall publica 
tions, Associated Iliffe Press 
are showing a selection of their 
technical publications of special 
interest to model makers 


More guests at 
AA lunch 


Because of the heavy demand 


for tickets for the Advertising 
Association luncheon on Wednes 
day, September 28, when Lord 
Mackintosh will preside and Sir 
Miles Thomas will speak on 
“Brands,” the lunch has been 


moved from Claridge’s to larger 
accommodation at the Dorchester 
Hotel. 
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18 minutes of ads during TV's | 


415 


first night 


NEARLY 20 COMMERCIALS—AND 
PROCEEDS GO TO CHARITY 


Between 15 and 20 advertisers have booked time—at something 
like 100 per cent above the normal rates—for the first night of com- 


mercial 
Rediffusion spokesman states. 


US NEWS-MEN 
TO STUDY 
TV HERE 


Arriving in this country next 
Wednesday on a seven-day visit 
will be a party of 80 American 
journalists, all television editors, 
critics and correspondents. 

Their trip is being provided 
by the Columbia Broadcasting 
System and two major users of 
TV time on that system, Johnson 
& Johnson, and the Wildroot Co 
One of the objects of the visit is 
for the journalists to see and hear 


something of a series of films 
which have been produced in 
Britain and are shortly to be 
screened in the USA on the 


Columbia Broadcasting System. 
Handling the public relations 
for the party's visit and acting as 
organisers are F. C. Pritchard. 
Wood & Partners Ltd. They say 
that they intend that the writers 
should learn as much as possible 


about television in this country 
in the short time available. 

Pan American Airways are 
issisting with transport for the 
party and the Knott Hotels Cor- 
poration with accommodation. 
The party are due to visit the 


Radio Show, the BBC television 
studios, and they will tour studios 
making films for US television 
and commercial television. 

On Monday, September 5, Sir 
Robert Fraser will welcome the 
visitors at Claridges and outline 
the part the ITA will play in this 
country’s TV set-up. Jack Van 
Volkenberg, president of the 
Columbia Broadcasting System, 
Television, will review the 
American scene 


@ Continued from page 411 


television on Thursday, 


September 22, an Associated- 


Among them are Brillo, Ekco, 
and Batchelor’s, who have already 
announced their participation. 

The first night's viewing will be 
presented jointly by A-R and 
Associated Broadcasting Co., Ltd., 
and will contain 18 minutes of 
advertising 

All procece 
to a charity t 


are to be given 
be chosen by the 


Lord Mayor of London. Owing 
to the increased advertising rates 
and the f: that actors and 
actresses are <iving their services 
free, the charity ts expected to 
benefit by n than £10,000 
The open night programme 


is as follows 
7.15 p-m. Tt Guildhall 
Scenes of le 


London 
arriving for a 


banquet which the Lord 
Mayor of | jon and the Post 
master-Gen will be the chief 
guests. Th v¢ Minister and 
Clement A have also been 
invited 

7.30 p.m. Sir hn Barbirolli con 


tlallé Orchestra in 


London Ti suite 

7.43 pm N ial Anthem 

745 p.m Soecch by the Lord 
Mayor, the Postmaster-General 
and Sir Ke h Clark 

8 p.m Woo ireen Empire; 40 
minutes of lar variety 

8.40 pm H n hour of filmed 
drama, with John Clements, Kay 
Hammon Alec Guinness 
Pamela Brov Sir John Gielgud 
and Dame I h Evans 

9.10 p.m. Box ng: championship 
fight for Southern Area 


middleweight championship, be 
tween Terence Murphy and Lew 
Lazar 

10 pam. New 

10.15 p.m. M.) Fair Hotel; inter 
views with f us Stars 

10.30 p.m. \ll-star cabaret. plus 
fasion show with top English 
models 

10.50 p.m. Trailers, showing the 
types of shows A will be 


screening 
11 p.m. Close-down, with a 2-minute 
hgious epilogue 


FILM COMPANY SEEKING ITA CONTRACT? 


work there 
filming pro 


who could start 

immediately on 

grammes ; and 

When the ITA were first look 
ng for programme contractors 
last year, the Corporation was 
one of the companies invited to 
apply, but the offer was rejected 

Now, it 1s believed, the board 
changed its mind, and has 
sent top executives to meet mem- 
bers of the ITA and to press 
the application 

Another group which has 
applied for the contract consists 
four of London's leading im- 
presarios, Henry Hall, Jack Payne, 


nas 


Tom Arnold and Claude 
Langdon, backed by the News of 
the World 


Henry Halli and Jack Payne 
two dance-band leaders who 
became impresarios, are both 


personalities of BBC television 
and Claude Langdon controls the 
Empress Hall 

W. Emsley Carr, chairman of 
the News of the World. this week 
confirmed that his paper was seek 
ing an ITA contract 

Late last month three directors 
of Regent Film Corporation an 
nounced that they had applied for 
the contract 
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SHOOTING AT 
TWICKENHAM 


4 general vic 
the seri 


lwickenham Studios during the filming 
ommercial TV films for Lucozade 


Presbury + shoot Lucozade, Trico 
commercials in new studio 


Presbury\ I 
Lid. have tak 
studio at Twick 
their new p 
the making 
commercia! 
tising films 

Last week 
a series of « 
mercials fo 
series Of SIX 
Trico winds« 

The stud 
with the lat 
RCA sound 
apparatus 

A set ol 
entrance ha 
was erected | 
in the seric 
Lucozade 

In another p 
technicians hay 
a model of th 
and erecting a | 
one of the | 
series shows 
wiper in use und 
tions 


ns Advertising agents for Luc 
ew zade are G. S. Royds Lid, a: 
he Smee’s Advertising Lid. a t 


for agents for Trico 
rv Albert Rayner, the 
er said this week that wl 


two productions are 
On a one-minute advertising { 
m- cinema distribution 
A for the Goblin Teasma 


Then a two-minute ad 


film for Spontex spong 
red 
mean produced. Cartoon and 
er «= tion will be used, and 
be in Eastmancolo: 
nd Animation work or 
ise «= Other TV and advertisis 


ms iS also taking place at the P 
for bury’s insert studio in the W 


End, which is being tained 
lio for this type of work 
ng Steve Wheeler, sales d 
car of Presbury Film Product 
for says that the compan t 
This planning the production 
en number of commercial TV 
ndi advertising films Deta 


these will be announced short 


imong the stars wh 
U. to vr.) Frank Muir 
commercials 
Pritchard Wood 

British Pathe 


were om 


& Par 


he appearing in Capsian Tt 


commercials are 
Collins and Denis Norden The series of 
ned by W. D. & H. O. Wills from # c 
ners Lid.. and have been filmed by Assoctated 
Lid. at their Wardour Street studios 
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News 


= 


New Bemrose 
director 


Arthur Walker, who 
director and general o 
Bemrose & Sons at Dert 
years, will be retiring to» 
end of 1956. H. Hall, 
London director, wil! su 
Walker and wil! be movir 
towards the end of this m 
London manager, David 
worth, has been appoi: 
board and will succeed Mr. ‘: 
director in charge of ti 

ce 

Mr. Wigglesworth is 
great-grandson of the 
the firm and a cousin of 
chairman and manag 
J. Max Bemrose. He | 
of the City of London 
ber of the Publicis 
London. 

* - * 

Alexander MacKenzie. 
of the Northern Chron: 
ness, for 24 years, has rect 

* om * 

Frank Middleton, fo: 
Hulton Press Lid, has 
pointed group advertise: 
ager for the new Wheat 
combination 

* * * 

From next Thursday, H 
Tibbles has been appo 
usement manager of 
Electrical Engineer. WH 
ber of the Publicity 
Glasgow 

7 * * 

Roles and Parker Lid 
two new staff appointn 
press production depart 
are Peter lL. Hurst, w! 
manager of the dep: 
R. Searchfield, who is 
production assistant M 
was production man 
Edward Martin Harvey A: 
Services Lid. from the sprir 
year, and was previo 
Townend-Smith & Hard 
the same capacity 

Mr. Searchficld, who 
John Mitchell & Partners | \ 
ne before joining | M 
Jarvey this year, has been 
(ising since 1948 

* * * 

Johan Beavan, London 
the Manchester Guardian : 
is to join the staff of 
Foundation as an assista: 
in October 


D. Wigglesworth. 


A b 0 ut 


L. Feetham, for many years ser- 
vice manager with the Robert Free 
man Co., has been presented by his 
wife with a son—Donald Anthony. 

* * * 

Alfred Bird & Sons Ltd. have ap- 
pointed as their new home econo 
ust and consumer service adviser 
Mrs. Marion Whittemore. She wil! 
work with the scientific section of 
he firm, testing and carrying out 
xpermments on all their food pro- 
fucts. She will also evolve recipes 
nd deal with the correspondence 
om the genera! public. 

* * * 

Alec Davis, sales and advertising 
anager of Fogartys of Boston for 
i¢ past three years, has been 

pointed general manager of Spear- 

id Publications Ltd. editorial and 

pographical consultants Before 

ining Fogartys, Mr. Davis was 
itor of Design from its inception 

1949 until May 1952 Stuart 
rant, formerly of the North British 

ibber Co., Ltd., Edinburgh, has 

‘Nn appointed Fogartys’ sales man- 

r im succession to Mr. Davis 

o will, however, still be con 

ned with the design and produc- 

n of the company’s advertising 

ter. 

* * * 

Bill Clarke, advertisement man 

r of Time & Tide, who has been 

hospital at Chatham for several 

cks, is now out. He hopes to 
back at work soon 
* * * 
The Board of Trade announces 
appointment of F. Shepard 
ransom «as 6a «umember of =the 
vuuncil of Industrial Design to 
xe the place of A. E. Hewitt, who 
resigned. Mr. Shepard John 

n is a joint managing director of 
hnson Brothers (Hanley) Lid. and 

sident of the British Pottery 
anufacturers’ Federation 

Proudlock returns 

re . se 
to Viking Films 

Roger Proudlock, formerly man 
ging director of TV Commercials 
d.. and John Douglas, from the 
roduction side, are no longer with 
© company. Mr. Proudlock said 
us week: “There have been dis 
ussions at the board meetings, and 

was decided that | would return 
o the directorship of the Viking 
Film Corporation, of which | was 
rector before I joined TVC.” 
Viking Films are to start imme- 
iately on the production of com- 
nercial TV films 
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At the p f the new His Masters Voice and Marconiphone 
models ar ') Frank Jones (Marconiphone sales manager), J. 
Thomas : le’ radio correspondent), F. W. Perks (HMV and 
Marconip! 


ctor) and Marsland Gander (“Daily Telegraph” 


radio correspondent). 


From ‘osman to 


vice-pesident 


Ralph A. 1! former sales- 
man, ha j ¢-president 
of the Coleat v Co. Fora 
period in 2 .¢ was man- 
aging d ompany in 
this coun ha also been 
clected to ve nw president 
of Colgat Villiam Lee 
Sims Il, nt of Colgate- 
Palmolive I: na Mr. Hart 
joined Colga iv. in 1932 as 
a salesmar ibsequently 
became vice-; t charee of 
sales and ad < the Cana- 
dian subsid ) company 
Before his ; t appc intment he 
was vice-pri n charge of 
European sa! i ad ertising 

. ; * 

Following acquirement of 
control of A Pre Ltd. by 
Wheatland J s Lt and the 
resignation f Ww. PF. Coxon, 
former joint : ng rector and 
editorial dir f , ow Press 
publications, { th board of 
directors of Pr s Ltd., he 
will devote |} ime ‘o his exist- 
ing consultat icti He will 
coatinue to seh of Arrow 
Press public na consultative 
capacity by 1 irr. i\gement. 

* - * 

New adv nager of 
J. Wix & Sor Cig irette manu- 
facturers ! : R. Vanderbeek. 
From 1941 ng J. Wix, Mr 
Vanderbeck with the Lines 
Brothers g companies, and 
was appoint group advertis- 
ing manager ; i8 

* * * 

John H. Lockett hb been ap- 
pointed public on. officer to 
the Bewater r »rporation 
Lid. He was usi; a member 
of the public ns staff of the 
English Elec (td. under 
E. Rawdon Smith mediately 
after the war ked for a ume 
with the Br Ire & Steel 
Federation, bef imog the Esso 
Petroleum ( ber of the 
team that st pub relations 
for Esso in the Umied Kingdom. 

- * * 


Miss Mildred Collins has been 
appointed acting manager of the 


= relatio department of 
cConnell’s Ad sng Service in 
Dublin, in suc on to Leslie 
Leake, who re ¥ resigned to 


become an ind lent consultant 
(See Mainly Personal, page 456.) 
* * * 

Rollo Waterhouse been ap- 
pomied publicity imager of the 
motorcar divisi f Rolls-Royce 
Lid 


McCann - Erickson Advertising 
Lid. have appointed Leslie Rodger 
as manager of the marketing depart- 
ment. He will be directly respon- 
sible to Peter Lorne, McCann's 
marketing director Mr. Rodger 
was previously with Young & 
Rubicam Ltd. A former member 
of The Economist Intelligence Unit 
Mr. Rodger has lectured on econo- 
mics at the City Literary Institute 

* * * 

lan Henderson to join the staff 
of F. C. Pritchard, Wood & Part- 
ners Ltd. as copywriter He has 
recently been in charge of copy at 
Scott Turner & Associates Lid., and 
was formerly with C. J. Lytle Adver- 
tising Ltd. 

* * 7 

Tony Van den Bergh, personne! 
director at Godfrey Phillips Ltd.. 
is to be a boxing commentator for 
the Associated Broadcasting Co 
His first assignment will be to cover 
the fight between Lew Lazar and 
Terence Murphy at Shoreditch 
Town Hall on the first night of 
commercial TV. He is a member 
of two BBC panels for parlour 
games, and has also been an inspec 
tor for the British Boxing Board of 
Control. 


OBITUARY 
H. Ford 


Harold (Bill) Ford, for many 
years print-buyer and technical 
adviser in the Crosse & Blackwell 
purchasing group, died at Epsom 
last week. He was 50. The crema- 
tion service took place last Friday. 
at South London Crematorium, and 
was attended by many of his trade 
friends. 


H. Simpson 


Harry Simpson, one of Hoover 
Ltd.'s senior sales managers, has 
died suddenly at his home in 
Brighton. He was with the company 
for 32 years 

In 1947 he was made Southern 
branch manager with headquarters 
at Brighton, a post he held until a 
few months ago, when he was 
transferred to London to an execu 
tive post for special administrative 
duties 


Legal and Gazette 
K. Bromfield 


David Preston, managing director of 
the David Preston Dengn Group Lid 
(in liquidatior points out that Kenneth 
Bromfield resigned from his directorship 
of the company during the carly part of 
last year He was not associated with 
the firm cither at the time of liquidation 
nor did he have any knowledge of the 
financial affairs of the company at the 
maternal time 
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hey’ll 


soon be 


)HN COLE 


JRAPH BY ! 


home from 


work 


The L.1.P.A. survey reve hat the Daily Mirror goes 
into far more multiple i ischolds than any other 
national daily. Out of a t ver of 12,789,000 adult 
readers, 22%, live in hous« ls where there are three or 
more wage earners, and 31°, where there are two wage 
earners. 


With the biggest daily net sale on earth (it exceeds 
bievest daily 5 : 4,750,000) the Daily Mirror offers you the lowest square 
E ; inch per thousand rate of all national dailies. The Daily 

sale on eart h vx Mirror is the world’s greatest mass market medium. 
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IPEX in London | 
in 1959? 


A forecast that there wil! be 
another IPEX in London in 
1959 is made in the August 
“Public Relations Newsletter’ 
of the British Federation «©! 
Master Printers. 

“How do we know’ 
don't,” say the BEMP Bul 
international exhibitions o! 
printing machinery and «qu: 
ment are fast becomin 


LARGE SPACES 


Se ee &OG00eoe oo oeow! 


eames ot Weer? Loudspeaker ban 
Euro . t Dun Laogahire, Dublin's biggest 
0 ng tage age ; iburb, has introduced by-laws 
1957, Lausanne (‘Grap)i ; inning the use of loudspeaker 
and 1958, Dusseldorf (\)-u-? its for advertising purposes 
pa’). What is more like!) ; he new regulations are expected 
it will be—1959, Ia ' » be confirmed next month 
CIPEX’)?" : 


r 7 
iU FOR C-C 
VEEDED’ 
‘trolled circulation publications 
rents and forced into existence 
“ment manager of Hulton’s two 


duction Equipment Digest and 
Birmingham last week 


‘AUDIT Bis 
JOURN (28 


An audit circulatior 
should be demanded 
by them, said C. R. Fb 
controlled circulation 


Garage and Trans; 


Such a bureau w nth Each form dealt with 
logical step in the d ir to five subjects 
of controlled circula Mr. Bowles said that he felt 


tions, and would d at 
the present necessity 
ing circulation figu 
# printer's affadavit 
Hulton Press had 
controlled circulatior 
because they feel 
“progress ve advertis 
Circulation of bot 


GATE had been built 


circulation pub 
itions could be extendad to 
ver = consumer publications 
ven asked if there might not 
yn be too many controlled cir 
lation publications, he said that 
npetition would be welcomed 
Hulton’s controlled circulation 
blications would never be sold 
said, for if that were to happen 


controlled 


direct invitation 

upon mailing tests + culation could no longer be 
random selection fr itrolled 

ind reference books Mr. Bowles was speaking at 4 
illeged Regula: ncheon meeting of Birmingham 


kept on readership of iblicity Association at the Im 
lications to ensure crial Hotel, Birmingham Also 
readership accuracy esent at the lunch was G. A 


Reader service form 


ceived at the rate } w @ 


oper, advertisement controller 


Hulton Press 


Oral ui iis i! 


 Wrot L hashtan : 
Festwae 


puts nthe picture with 
, vutdoor outfit 


Some 5.000 packs of this al are being distributed to retailers 
of women's and girls’ » Wool Fashion Promotion C ounci 
in preparation for the W Festival to be heid from Monda 
Septem! Saturday, September 17 
ATYVPER TICLE R’<c Wreerwvwtiyv 
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BOOKED FOR 


From October onwards AVP Industries { (d. are 
all their products under the new brand » 
Backing the introduction of this new 
agents Pictorial Publicity Ltd. described o« th 
national press advertising campaign in the histury of the 


‘HHOMEW ORTHY’ 


to market 
Homeworthy. 
will be what 
“greatest 


Ha tiik 


furniture trad 

The | ilso intro 
duce a dern bed 
room id kitchen 
furnitu 

Fror pages and 
other 1 the Daily 
Mirre r ss Ne ws 
Chr t ress, and 
Sun ( rge spaces 
im the vx devoted 
to pu Homeworthy 
range \ o be pro 
duced a Is ind display 
materia vai able All 
furniture ler ified by a 
new Hor sy obol on a 
swine tick 

It is ex it iter im the 

ir adve extended 
w wor zi and the 
prov at | 

I he na pa $s m the 
AVP a , Davis of 
Slough Ltd flanu Furniture 
(London) | 1 Welsh Furni 
ture Indu d All their 
products a tT inder the 
Homew | 

App. ts sre shortly 
to be a © shout the 
count t ¢ e Home 
wort i 


US po: hag ing 


equipreont here 
Manc ne ing com 
par M d Platt, by 
agreement he Standard 
Knapp d Emhart 
Manufact ol e¢ United 
States ¢ ts Rad 
ciifle tact ge ol packag 
ng equip irkeied by the 
Am i 
I tu TS wry pro 
lu ! + be sold 
ib la hritain, and 
“ case 
pack« bottles 
d tons 


Even in pL ela SSeEe8 


A Ciasses lo 
be held t London 
( ‘ ol year 
Me “ be 
CUUr ses t ninations 

e | Practitioners 

Adve Advertis 

Ass present 
dent na. A 
J e¢ Incor 
P > Manag Associa 
‘ } \ 
©1ass Monda 
Septer Mi 


Avi 1985 


sr 25 


‘Biggest-ever’ press ad campaign 
for new brand of furniture 


THREAT TO 
HOARDINGS 


Southall (Middlesex) Borough 
Council has completed its survey 
of posters in the borough, and 
now wishes to put into operation 
the challenge procedure provided 
under the town planning and ad 
vertisement regulations 

Its borough engineer 
told tha Middlesex 
Council has allocated “a 
amount of moncy’ to 
penditure for this 


has been 
County 
limited 
meet ex 
purpose, and 


wishes to devote it to clearing un 
desirable advertisements 
A list of 35 advertisements 


which Southall wants to deal with 
has been sent to the area planning 
committee for consideration 


ee 


Mating Kane, 0m The flcor! 


Year abe eae » i ey oe oe 
See the details af this exciting heme competition, 
atorting i the brilliant Septew(er issue of 


House Beautiful 


Puched with great ~ 4 
for the prect cal home 
Cotere pazy (he dwaring whe 


“Thaw Leauliful 


Sey omer ewe mone 


isement now appea 
he na na nd j incial pre 
f a larg umpaign fo 
Me use Beautifu Thee am pa 
is being handled by T. B. Browne 
1 / 


Paper works plan 


Salford building and devel 
ne nmittce has decided 
€ nend ( ire 
€ : | 
BK 2 Bridge pe WOR t 
0 J Partington Ltd. It is 
proposed to build works and 
fhice i cost f £300,000 on 
the site { the factory destroyed 
1 i bi 1S vea ig 
Aewnaseeesr SE 10€€ 
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COMMERCIAL TV WILL BE— 


Packaging body 
draw up rules 


Following the general meet- 
ing of the newly-formed Asso- 
ciation of Packaging Contrac- 
tors held at the Café Royal re- 
cently, the interim committee 
appointed by the meeting has 
formulated the rules, objects 
and organisation of the Asso- 
ciation. 

The inaugural meeting to 
adopt these rules and elect 
officers will be held as early 
as possible in October, and all 
members and other interested 
concerns will be notified 
shortly of the exact date. 


‘Biggest boost ever for 
direct mail houses’ 


Commercial television will give direct mail its biggest-ever boost, 
says Martin H. Perry, managing director of Marketing Consultants 
Ltd., and a director of the Direct Mail Centre, in an article in the 
September issue of “Direct Mail Digest.” He »arns direct mail 
houses to prepare for many more large regiona! .cailings. 

Advertisers using commercial 
television will undoubtedly make 
ffers of such things as painting 

oks, food samples, etc., he 
relieves, and the resultant demand 

ll be startling. Speed in deal- 
ig with the requests will be 

sential if their value is not to 


More information 
on seli-service 
packs urged 
Self ry 


— , — F vs that more Further information can be 
Direct mail will also be used». ”) P n should be obtained by application to the 
‘fore a broadcast to inform pre led le of pack secretary of the temporary 

ents, retailers and wholesalers ots a sei -ommitt ; g 

a t b va the coming transmissions. 28¢5 Develop- W a ine eg 
ew Ss ory pare ment A vere told last avensy oad, Stoneleigh, 


rge mailing lists of viewers’ 
slies will be built up, frequently 
tailing follow-up mailings 


Ewell, Surrey. 
This television pres 4 ’ 
board has been de 


Robert Freeman ( 


oan Robins, 


. . ho is cre'ary of the ° ° ° 
Where advertisers make special “"° | Say os M. lk 
ee ae orm omir ers requiring small sums of ee - i} oO b ogee s - l im mines 
Sills deme.” mey to be sent to them, the corer z pees 4c Zoe Newton recently visited 
et we lume of applications may be ‘'P°* nos aa © Manor Powis Colliery, near 
; ry nul J 1 
relationship between \uite beyond the capacity of their 9 *""'*s cas the same = = Alloa, to inaugurate the Scottish 
rgon if i ca- - ' 
the time factor is + -n staffs. son -vagglh ae ne same mca introduction of the “Milk in 
apparent. One be at ry sca ilk ng about Mines” campaign. The official 
may represent or Reorganisation needed fluid ounce ines, ete. It jaunching of the drive followed 
fraction of a secor was a essmtial that six weeks of experimental sales 
has the same |! The use of direct mail houses the prices displayed as of milk in the colliery These 
representing an ide | be the logical answer, but clea AS | : ‘ seal pthncne we a = 
gavaral second’s dur E J I E experiments resulted, it is 
ura ne of these may need to replan Self-serv s should find - “d - rable 
the agency. ir organisations for both staff ym 12 claimed, in a considerable in- 
They claim that th 4 enene aa Py ig ‘hose who crease of milk sales 
overcomes this diff pace. ' , r grocer- 
= ‘wheel eaten whic! some advertisers are also plan 


as possible to the g to send out a mailing in 


effect without actua 


A meant BSPA lunch 


tain areas to arrive on the The second of the quarterly 
The story-board is $f: rning of the broadcast, with PR t: -book luncheons recently introduced by 
and comprises ; iew to adding viewers to ther 


pris the British Sales Promotion 
V enetian-blind 


ie le te ealthrn nmercial ee The Inst P:.blic Rela- Association is to be held on Wed- 

iy te BD D-conend The newly-formed Direct Mai tions is pla to publish a nesday, September 28, at_ the 

ne @@ seconds. W oup, of which the Direct Mail text-book c relations in Shaftesbury Hotel Guest 

it stands 7 ft. high nire is a part, Is establishing the spring ye speaker will be Kenneth Horne 
The pictures are dresses for receiving replies to ee eS 

movable mounts elevision offer, and plans to be 


sented on the bt 
to the time in wh 

lf three pictures are ne« 
what appears on |! 
in four seconds 
steep angle on the 
longer the pictures ars 
before the viewer 
wards the horizonta 


le to dispatch samples the same 
iy, says Mr. Perry. 


VY equipment for 
Granada centre 


placed. 

- An order for television studio 
LIT UP quipment has been placed with 
Marconi’s Wireless Telegraph 
Skegness council hav« i Co. Ltd, by Granada TV Net- 
an extension for a fur t work Ltd., programme contractors 
years of an agreement » Hope * Monday to Friday in the 

& Anchor Breweries Ltd the Manchester area. 
100 ft. long animated set c The contract is described by 


which is a feature of the 
illuminations scheme 


The Skegness council are 
shortly to advertise and invite 
tenders for an additional number 


of sites for illumination on the 
Skegness sea-front in 1956 


Marconi as a large one 

The equipment is to be installed 
n a studio in the Granada Telc- 
vision Centre now being built in 
Manchester. 

The equipment to be supplied 
includes five television cameras 


Swttey Adperti 


HEAD OFFICE: 
LONDON OFFICE 14) Fleet Street. Telephone CEN 6692 


ith sprigs of lavender forms the background to 
itkinsons English Lavender 
interested shoppers lavender button-holes. 


Covere one of Britains 


beet market? 


GUILDFORD. Telephone 5252 


Atkinsons say that 
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Che Daily Celearaph 


AVERAGE 
DAILY NET SALE 


for the half year 
Jan. - June 195 


1.056.278 


AN INCREASE OF 


14.071 


COPIES PER DAY 
OVER THE 1,041,707 AVERAGE FOR J\\.5) NE, 1954 


The Quality Newspaper 


with over a Million Sale 


The paper people trust 
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FAINT-HEARTED 
MARKETING 


It has become increasing!) app. 
ent in recent years that the 


future well-being of this 
country depends upon it 
ability to export and mont 


a reasonable balance «| | 
Yet many manufacturers | «rs 
in their attitude that 
sales are of paramount 
ance and overseas mur! 
not worth while 
What they really mean 
they are not prepared 
the intricacies of 
marketing and fight | 
sales in the face of m 
competition. 


FBI effort 


A new attempt to put « 
into manufacturers 
made by the Fed f 
British Industries at « | 
ham conference in \o 

The kind of things th: 
hearted factors should 
are case histories of a0) 
campaigns overseas wh 
opened up new mar’ 
British goods. Speak: 
the Institute of Practit: 
Advertising, the Inco 
Sales Managers Ass: ' 
and the Advertising 
tion could provide ha: 
and perhaps do a mo: 
job than the spokesm: 
BBC and commercia! ' 
who have already be: 

A study of our own bro 
services will not se! 
Copenhagen—and if 
the Germans and \ 
will. 


1G 


News sense 


Well done, the “Daily |» 
Last Friday's issue of ¢! at 
national newspaper, wider 
heading “Advertising Cuts 
Prices,” reported: 
Bie scale advertising 

larly in newspaper 

henefit to the cor 

Col. Maurice W 

said at a 
Southport yesterda 

Col. Batchelor, ci 
Batchelors Peas 
comstner gairts 


sales « 


economies from qu 
and continuous 
which advertising 
sible’ .” 


Many sound things are said about 
the usefulness of advertising 
Too few of them are reported 
in the newspapers which de- 
pend upon it for part of their 
revenue. 


FOR Ali 
SALES - AIOS 
wiTtyH 


SERVICE 
Mt ALL AREAS 


Talking Points 


Aucust 25, 1955 


Will de-control of newsprint suit 
the advertisers? 


QUITE AN OFFER 


O advertisers—and the 

agencies—-want newsprint 
to be free? Would they appre- 
ciate a 16-page Daily Express, 
or a 24-page Times? 


No-and yes, says The 
Statist 
“If the newspaper proprie- 
tors, particularly the small 
ones, have not welcomed 


the ending of paging control, it 
is doubtful if their customers 
the reading public and the 
advertiser, are in any way 
moved to enthusiasm,” says a 
leader in The Statist’'s current 
issuc. 

The proprietors are agreed 
ith one notable exception—that 
vey will benefit from a pool of 
~wsprint from which “fair 
ares for all” will be doled out 


But The Statist poses another 
ibarrassing question what 
suld be the results of a split 
ong the publishers? It 


tempts to answer it thus 
“It is, indeed, quite obvioys, 
and it has been emphasised in 
more than one quarter, that if 
the industry as a whole agrees 
to pool newsprint supplies, and 
me owner either stands out or 
breaks away, the others will be 
in a difficult position. 
It is unlikely, it says, that the 
pical reader pf the Daily Howl 
the Daily Wail would be at 
acted away from “the magazine 
rightness of these papers to the 
ore solid columns of The Thun- 
"rer or the Morning Messenger 
o matter what the number of 


vages Offered, “hut the same 
vould not hold true of many 
dvertisers 

One can hardly foresee a boy 


tt of recalcitrant newspapers by 
dvertisers, but advertising should 
nake it clear that a cleavage in 
he publishing industry would 
hardly be desirable 
In a bitter struggle for a raw 
naterial in short supply casual- 
ties would not be few Papers 
would disappear, as indeed the 
Board of Trade fears 
The Statist voices a sobering, 
but noteworthy, thought 
“The Minister has now 

passed the buck to Fleet Street. 
The industry becomes respon- 
sible for devising a system free 
from inequities or of unleash- 
ing competitive forces which 
can benefit none and may ruin 


many. 
It is not impossible that some 
advertisers could be among the 


many.” 


MARKSMA 


ERNEST MARKS PUBLICITY LTD. HAMILTON ROAD, MANCHESTER |3. 
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PUSH-BUT YON SELLING 


YDWARD 

4 Arm 
tions depart 
this columr 


silly-season 
scenious-mind 
The heac 
whole stor 
“Real ¢ 
Sales Sp 
To Breez 
What's it 
explains 
“Teen-ag 


GOLD, of the 

Co. oublic rela- 
Chicago, sends 
cia' piece for 
‘ra_ on by all 
rke ng men 
ba ly tells the 
uts sell 


Ne Hot Dog 
flak . You Hep 
ay «Talk.” 


ut Mr. Gold 


wh ch provides 


much of the salt and pepper in 
contemporary speech, will be the 
basis for a novel frankfurter 
promotion launched by Armour 
and Company in August 


“The Chicago meat-packing 
firm, which operates nearly 100 
sausage kitchens around the 


country, is including metal pin-on 
buttons in its packaged franks 
Each “breezy button’ is imprinted 
with a current teen-age expression 
and a cartoon to illustrate it. It 
1S expected that youngsters will 
pin the buttons on their ‘beanies’ 
ind belts in a continuation of an 
American custom that goes back 
for generations 

“Examples of the breezy ex 
pressions on the buttons range 
from the flippant ‘Don't get 
tough, Powder Puff, to the more 
subtle “You're a Cube,’ meaning 
someone who is not ‘hep’ to a 


greater degree than a ‘square.’ 
Several of the expressions in the 
Armour Frank series, such as 


‘Flame Out,” and *Make like the 
wind,’ are descendents of the age 
ing “Take a Powder.” whose 
brusque ancestor, ‘Scram,” goes 
back to the nostalgic ‘23 Skidoo 
of the gay 20's 

“Others reflect the atomic and 
push-button phases of our civilisa- 
tion. For example. to ‘Drop a 
bomb’ means to make a faux pas. 
and to ‘Hit the panic button’ 
indicates a high degree of excit- 
ability.” 


GHASTLY! 


LSO too good to miss from 
America is the news that 
radio listeners there are being told 
to buy “Awful, Awful.” a new 
drink The announcer says its 
“Awful good, Awful big.” 


TO-MORROW S TOPICS 


@Leading fv 


‘ture manufac- 


turers may ide not to take 
part in the trade's official exhi- 
bition next ycar. They have ex- 
pressed preference for private 
shows of their own 

® Negotiat yw taking 
place b advertising 
bodies a nons Over 
the emp staff en- 
gaged in TV 

@ Executive committee of the 
National Assoc ation of Retail 
Furnishers will discuss next 
month the methods which 
could be employed to 
ensure that hire-purchase 
advertisements carry full cash 


details. 


POINT of SALE 
ADVERTISING 


@ Two new agencies and two new 
public relations organisations 
are being planned 


®@ Heavier advertising for bicycles 
in this country is expected to 
follow the increase in tariff on 
lightweight bicycles imported 
into the USA—formerly the 
best market for Britain's 
bicycles. 


@ More imports into this country 
of Opel cars will follow in 
creased production in Western 
Germany 


@ Latest move in the current 
campaign for cheese—tie-ups 
with wine. 


ROUND TABLE 


SERVICE 
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BIA mailing lists are more 
up-to-date, more accurate, 
and more specific than any 
other. They offer you the 


best coverage at home 
and abroad. And theyre 
thoroughly dependable. 


Write or phone today for BIA’s free Mailway catalogue listing ‘he thousands of home and 
overseas classifications in general use. Lists can be specially prepared to suit a particular sales 
problem. 


Only Mailway shows prices as well as the number of addresses available. Complete details are 
also given so that you can readily learn the costs of a campaign. Write to BIA House, Dept. B 
Chalton Street, London, N.W.1, or phone EUSton 5262/6. 


BRITISH & INTERNATIONAL ADDRESSING LIMITED 
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Advertising Case History—80 


A stocking campaign that 


sold out the product 


N example of 4 “ssfi 
advertising 

based on an origin " 
sound merchandisin t 
recent Ballito stock 
tion in Vogue Patt: 

Proof of its suc 
in the accoum of 
report of Ballito H 
Ltd. The chairma: 
pany, Sir Cyril F. I 
reported as saying 

aa Il am ure 

holders will be hix 
with the report 
for the year end: 
31, 1954. They 
close a year of ren 
gress. We have 
year made two m 
in our trading p 
which have pr 


successful we 
to publicise our 
under different co ‘ 


making for easy 
of various weights fo 
Specific occasion 
in the advertiseme: i 
back of our annua! : f 
accounts. 

“This special pr 
had a wonderful 
both the trade 
and it will in the { 
us considerably in 
motions.” 


Autumn campaign deye oy cnt 


On the specific po 
tising, he said 
we We had a 
ful advertising car 
autumn on our co 
nylons, and this sprine hy 
a similar campaigr 
what _larger 


Staui¢ 

and we shall devel: the 

even further in thé ifume 

The idea was born at Voeu 
in March, 1954. The promotion 
manager suggested that women 
would welcome = stock ' 
were easily identifia 1e 
occasion on which they w 
be worn This would sav 
time as well as wear 1 tea 


when diving into a drawer for a 
quick change. It was 


agreed that 


banding stockings in various 
colours at the top would be the 
answer because the identification 


would show even when the stock 
ings were rolled 

Stockings fall naturally into 
four classifications of occasions, 
“country,” “town,” “late day” 


and “evening.” Accordingly, 
four different colour bands were 
devised to identify the various 
weights of stockings. 

Having established the idea, 
Vogue's promotion department 
prepared an advertising and pro- 
motion scheme for Ballito before 
approaching them This con- 
sisted of rough layouts, copy and 
schedule for an autumn season's 
advertising campaign in Vogue 
and Vogue Pattern Book plus a 
promotion package to be sent to 
store buyers and a design for 
window display pieces 


Spreads in colour 


The advertising programme 
onsisted of double-page spreads 
n colour in the October and 
November issues of Vogue and a 
ingle colour page in the Decem- 
yer + issue, plus a double-page 
pread in colour in the December 
January issue of Vogue Pattern 
Book. 

The promotion was then pre 
sented by Ballito and 
heir advertising agents, G. § 
Royds Ltd., at the end of March. 
1954 The idea was accepted in 
principle, and Royds subsequently 
designed the advertisement pages 
On the whole, the plan went for 
ward as originally suggested 

In July of 
mailed a promotion package out 
lining the scheme to 1,200 stock 


Vogue to 


that vear | 


gue 


One of the double page spre 
Pattern Book” to draw attention 
stockings produced by B 


oreo oe oer 


Copytascer? 
will resur sy 
“Revier fe 
Adver 4 
articles ny 
heretu mé 
holiaz ; 


--.eeoe + © 
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g. 
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broch 
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w/ | 
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ag c attractive 
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like a woich outlined 
the pron th sketches for 
Ww id ~ i j offers of 
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uc etter from 


the “Vogue 


allito Hosier Vu I 


nyion 
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This promotion began 
with an original mer- 
chandising idea and 
by close co-operation 
between the client, the 
advertising agency 
and the publications, 
was carried through 
step-by-step to the 
point of sale and to 
a highly successful 


conclusion 


Vogue stressing the offering of 
display material. 

Ihe resulting orders to Balli- 
to were so overwhelming that 
eventually they were forced to 
place an advertisement in the 
trade papers apologising for 
not being able to meet the en- 
tire demand, but promising 
early delivery 
In the meantime, Vogue de- 

signed and had made 500 large 
display pieces suitable for big 
windows and 750 small ones for 
counters. These were in the form 
of a programme to which were 
attached satin ribbons in the 
colours of the stocking tops. The 
display piece was so made that 
stockings could be slotted 
through it and draped in the win 
dow The slogan was the same 
as that which appeared in the ad- 
vertisements Ballito 
Z ny 


presents 
fashion key lon 
a i ? vec vions . 


. Gs seen 
in ‘Vogue 

Large window displays to coin 
cide with the publication date of 
October Vogue were organised by 


246 stores and many more gave 
special counter displays. The 
figure would have been even 
higher had Ballito been able to 
supply the full demand at that 
time. But the success of the pro- 


motion from a long term 
point was outstanding 


view- 


—_— —_— — & 
2 
ae 
i ag 
v5 
} oe 
a 
ee : i 
h 7 te 
Fe = 
nb 
“~ aa 
~~, aie. 
= . 
es An» —— a : 
===S>= aoe 
= Nee 
nis,” 
6 pe om one ae 
rd 
: a 
~ r 
ZA * nied aid 
i 
Dalit : ois 
‘ P : ~ 2 Sh 
fF a a “ oe \2 ; 
’ “Sen, ~ <a . 
‘ r e, ia 
Bs \ \ } 
“en * y = 
; i 
P| | | - , | : 
fyies 5 
: 
As Ax 
al ey . ~, 
on —_ | A. . 4 2 
P ~ | = de a 
ne ® ~ ihe ae . 
r & 
a 
y Dy 
4 
” Ge 
. a2 
t ee we b “4 _ Me 
; . ANNO presents fi m-ke a 
. es ee oe ew 
. ~ = a 
— <n , 
o 
e « — 4 : me =o * 
eS. Se : Se 
¥ me . f “f ——— ence a 
~~ : ~: = as 
> = ae He 
. : ~ — 
+ — \ % 
y t os lia 4 
4 ? ; " 3 2 ; oe iG 2 = 
. 7 D a ee a 
ee aan i ~ ~ oe : 
— ee ft «fF ks i 
r. Qllif rcki cia 
Shieiedl — . 2 
ai. PS... | 
Sire - 
plished in “Vogue” and 9 
ine new i, _ banded === ee i 
pete 
a 


gi % 


AvuGusT 25, 


AUGUST 


25, 1955 


425 ADVERTISER'S WEFALY 


HIGHER 
and 
HIGHER! 


A 


The audited average net sa 


\ : 


Woman’s Sunday 
Mirror for the month of |: ne was 1,093,513. 


and every wee in July 


1,116,859 women said 


“SUCH A GAY PAPER” 
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Packaging and Point of Sale 


Dispta 


How to emphasise 


the 


OW effective he 

advertising o! 
butter? Hardly at 
ently. At all event 
for bigger campaigr 
have been establis! 
fear of counter a 


the recent report 
habits issued by 
Herald. 


According to this 
of all housewives ar 
name the brand of | 
they buy Beyond 
English, Danish, or * 
the customers seem 
the grocer—or to 
that happens to cat 
at the appropriate 

This is the basis 
by Peter Hartland-S 
sales manager of Ve 


SOUTH EASTERN 


GAZETTE 


brand name 


By Our Packaging Corre-pond: 


facturers of aluminium foi! for 
packaging purposes) that great 
»pportunities lie ahead for butter 
packaged in foil 

“During a packaging survey I 
did in the US this summer,” he 
ays, “it was at once evident that 
nodern self-service methods of 
narketing, with the tremendous 
competition to catch the cus- 
omer’s eye, have resulted in 
in enormous increase in the 
ise of foil This applies in 
yarticular to perishable food- 
stuffs, such as butter, which are 
.ept over a period of a few days, 
is distinct from being used at 
nce.” 

The “Sea King™ brand of butter 
as been given an aluminium foil 


CHATHAM 


OBSERVER 


Londoa : 60, FLEET ST. Central 7500 
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ture-proof- 
\lulose film 
dly-printed 
ed. yellow 
sets off the 
through an 

of non- 
entre. The 


page 430 


AuGuST 25, |} 


Ye 


Recently 


appointed 


: a ie Bee tt 


hutter they buy 


managing 


955 va 


a 


oe : 


director of Dorothy Gray Litd., sod 
John D. Woodington was present Ka 
at the recent unveiling of the = 
company's new packs we 
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This new Ronson combined gs 
shaver display and demonstration iq 
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Clinch a sale 


POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


BAITISH POSTER ADVERTISING ASSOCIATION © LONDON POSTER ADVERTISING ASSOCIATION LTD. 
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a ILLIO that s 


Yes, |,000,000 selected homes in the United 
Kingdom—3,000,005 men, women and young people at a 
conservative cstimate. Soon they will receive 

the first issuc of YOURS by post, free of charge. 


What is YOURS? 

YOURS is Britain’s first and only controlied 
circulation Family Magazine—a colour photo- 
gravure quality production— witha guaranteed 
and certified mass circulation of 1,000,000 
copies. it's impact will be tremendous. 

An Advertiser s dream come true—that’s YOURS. 

And it makes publishing history. 
Penetration—EDITORIAL PENETRATION 


—in the home, in the family’s most receptive mood 
—that’s YOURS. 

Every member of the family will want to see 

YOURS, will want to read its sponsored features 

—your features—on Home Making @ 

Travel @ Motoring @ Fashion @ Television 

@ Health @ Cookery @ Gardening @ to 

name only a few; will want to study its pictures and 
strip cartoons; will want to take part in its competitions. 


Your Link with a Million Homes—that’s YOURS. 


The first issue is now under way. For full details of 
this exciting new medium write or telephone 

The General Manager, YOURS, 

Perry Press Productions Ltd., 

Standbrook House, 2-5 Old Bond Street, 
London, W.!. (GROsvenor 8346) 
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New milk packing style 


for this country 
ite ee ea | 


Process 


A selection of the 
new packs issued 
by Dorothy Gray 
Lid. Effective use 
has been made of 
gaily coloured 
transparent film for 
some of the items. 


| Each of the 
| mew Ste r pach 
| Carries { ne oF 
of the make the 
firm's 
tinctive ir n 
ly por 
elimination 
“Rounds brand-name is 
thus effect stablished. But : 
more impo the lively visual fs: 
presentatic wuletes youthful ong 
interest an e¢ casy-to-handle a 
unit makes ng easy. ant 
* * * zs 
RECENT Les in trade and a 
agricultura na have given 
some pro! ce t) a new con- 
ception rack aging of milk 
—the T: « itton. The 
news now A. B. Tetra-Pak, 
of Lund, n, .re about to 
form a cor in ‘reat Britain 
to introduc Tctva-Pak plant. 
/ The nan i Pak derives 
from the fac it he machines 
literally w istic lined paper = e" 
around mil) cream, forming AR 
the whole « shave of atetra- The balloons are enhanced by 
hedron. ( *s uader Swedish this pack by British Cellophane 
conditions a of curse, known, Ltd. 
and the c any are making 
early arrar ents for experi- 
ments to ndicted in this 
country u ym vercial condi- 
tions to 1in the cost of 
packing m:)> thi. container. 
* * * 
A NEW “| y Line” group of 
cosmetics | ee brought out * 
by the Ste org». isation—and 
very attract ac. .ges and con- 
As i pre-pector tainers ha cen arranged to 
carry the it In the opinion 
‘pans d . ith the object of Steiner's new line repre- 
‘ : sents “the mo.t oustanding and 
_ ing worthians progressive move in cosmetology 
mater those who wish during the | SO years.” And 
if anyone w to know what it 
to sell ¢ ares toa adds up to uld be put this 
, way: a new tor —“controlled 
discrimin Z pubiic choose —— >on introduced 
= ol , into face parations which 
the page ESO VIRE in make them ; ble for every skin 
which to advertise their goods. type irrespe whether the This new wire counter display 
ESQUIRE «cider e skin is dry, greasy, mixed, rough and help-yourself unit was 
ers are or fine specially designed by Ronuk 
essentially men of taste and Lid. for their 
“Colron” wood 
fashion who maintain dye product. The 
units have now 
a high standard of living been distributed to 
dealers. 
La. ; 
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The 40th International Motor Exhibition, London 
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Public Relations 


Soft drink makers thank 


432 


the trade press 


AS part of the golden jubilee 
celebrations of Cydrax, a 
luncheon to the beverage trade 
press was recently given by 
Whiteways Cyder Co. Lid. and 
the non-alcoholic cyd iy 
was brought on by the new 
selected “Miss Cydrax 1955." 
Presiding over the function, 
Richard Whiteway, direc’ said 
that the object of the |u was 
to mark the 50th anni, of 
Cydrax, to “thank ou 
friends for their 
ciated interest in } 
‘youngster, and t ' luce 
‘Miss Cydrax 195% 
*Ladies-in-waiting’ 
cheon arrangements w 
hands of G. J. Reds i 
David W. Vernon « t 
& Sons Ltd., 
Cydrax account 
Over 3,000 entric 
ceived in the natior 
competition organised 
ways to discover “Mis frax 
and the title went to 2 r-old 


great 


who 


Wendy More of North Harrow 
who won the £500 prize. Prizes 
of £50 each were awarded to the 
five “Ladies-in-waiting,” while 
further prizes of £20 each went 
to five girls under 14 who were 
judged “Maids of honour” and 
five boys under six judged “Pages 
of honour.” Miss More's cheque 
was presented to her at the 
Granada, Harrow, by television 
personality Mary Parker. 


Seeing the folks 


down on the farm 


WHEN RECENTLY, their Worships 
the Mayors and Mayoress of 
Brighouse, Halifax and Tod 
morden in the West Riding of 
Yorkshire, visited Ashday Hall 
Farm, near Halifax, for a civic 
farm visit by invitation of the 
National Farmers’ Union, Ernest 
E. Milner, the union's north 
regional public relations officer, 
had completed his 150th organ- 
ised farm visit by townspeople in 
the past 10 years 


me 


I I 
Londor 
Whitewa 
Co. Ltd 
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1955” and 
Whitewa 
These 
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when Mr 
civic fa 
gramme 
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Even n 
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most of | 
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sented at t 
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These visi' 


relations ar 


All A.B.C. 
All Flat Rates 


David L. Clackson 


80 FLEET STREET, LONDON, E.C.4 


Telept FPLEet Sereet 2626 


BURY TIMES GROUP 


BIRKENHEAD NEWS GROUP 
BOURNEMOUTH TIMES SERIES 


CAERNARYON HERALD SERIES 
CHESTER CHRONICLE SERIES 


have 
north’s main 


ne 


included 


A decade ago 
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roduced the 


» his pro- 


town-country 


innovation 
apparently 
lue because 
and provin- 
were repre- 
vent. Apart 
Mr. Milner 
100 other 
ting indus 


vernment and 


ife 


reate 
- pr 


For coverage in these areas consult 
= in London 


I’m in the Street. I have the facts and 
figures you want, together with rate 
cards and specimen copi 
advice and friendly counse! 
So if it’s Provincial Week), 
you want, ring me at Fleet Street 2626. 


members 


t needed. 
ove rage 


a fair cross 


zood public 
s find good 
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copy in them. At the last trip a 
new line was presented—twin 
calves were born as the civic party 
toured another part of the farm. 
On returning, the mayors of 
Halifax and Todmorden “christ- 
ened” the newly arrived Ayre- 
shires. 


Pea taste test 


THE RELATIVE merits of fresh 
garden peas and the canned 
variety were voted on by 149 
housewives at a _ taste test 
organised recently by C. & E. 
Morton Ltd. Every housewife 
voted secretly and the verdict 
went to the peas in the cans by a 
margin of 39 per cent. 


and 


Representing 


COVENTRY STANDARD 
CUMBERLAND & 
WESTMORLAND HERALD 
MIDDLETON GUARDIAN 
ROCHDALE OBSERVER SERIES 


A.B.C. Net Sales in excess of 480,000 


RUGBY ADVERTISER 
WELLINGTON JOURNAL & 
SHREWSBURY NEWS 
WHITEHAVEN NEWS SERIES 
WINDSOR SLOUGH & ETON 
EXPRESS 
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Every day nearly 9 million passengers travel on London’s buses and each passenger FULL DETAILS FROM 


spends an average of 11.4 minutes on board. Shoppers form an all-important partof 5 “°™MEBCIAN ADeN™ 


this traffic. Your advertising message displayed in colour on our interior bus spaces {British Transport Comm 


Cranbourn Chamber 


can provide you with first-class coverage of this audience close to the point of sale and Leicester Square Station 
London, W.C.2 


at a cost as low as 15/- each a year for a quantity. Most people ride on the buses regu- Telephone: TEMple Bar 349 


larly so that you can secure both repetition and continuity. 


SEND YOUR MESSAGE WITH THEM TO THE POINT OF SALE— 


INSIDE LONDON TRANSPORT BUSES 
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Their litchy 


A va 


- your exports 


within your grasp 


Vital foodstu! 
important | 


those little extra luxuries are 
nd spends £ 94 million a year 
wide her families with a high 


on trade wit 


standard of 


Het Vriye families, 52 %/e with children 
under 16. | ) Holland through the family 
readershiy 


t national daily 


Het \riieVolk 


A PRESS LTO 


rect, London, W.1. Mayfair 8615 


Is ther. 


1 Scot in London 


who would :ike to return 
to the North ciees 
A progressive Scottish Advertising 


Agency requires immediately an 
experienced 


PRODUCTION 
CONTROLLER 


| or otherwise) 


(s Sc 

Basically h« an artist with imagination 
and expe le of producing modern, 
forceful lay nust be capable of taking 
charge of full responsibility for pro- 
duction. Es f Retail Advertising would 
be an ady 

This Agence good position to the right 
man—eve torship when he has proved 
his worth 

Write in confidence, with full particulars o 
experience, age and initial remuneration expected 
to-— 


Box 1591 
Advertiser's Weekly 180 Fleet Street EC4 
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HOLLAND 


able, and fewer facilities for 
receiving foreign transmissions, 
visual reception is bound to be 
circumscribed in both quality and 
quantity. 

At present, there are two pro- 
grammes of 14 hours each week, 
on Tuesdays and Fridays. This 
output is sometimes supplemented 
by three to four hours’ weekly 
Eurovision relays. These limited 
programmes deter the public from 
buying television receivers, and in 
its turn lack of public demand, 
by rendering nugatory any scheme 
for raising revenue by the sale of 
licences, has so far effectively put 
a stop to any substantial govern- 
ment help in the field of develop- 
ment. 

Attempts are being made to 
breach this vicious circle. After 
a two-year period of experimental! 
television, which came to an end 
in October, 1953, the government 
in December tabled its proposals 
for future development. This 
envisaged no change in the role 
played by the associations. 


Reception range grows 


It is intended to increase the 
number of transmitters, in order 
to bring the greater part of the 
country within reception range, 
and also to increase the number 
of transmission hours. Licensing 
is to be introduced, and the fees 
will help to defray costs, although 
income from this source will not 
be considerable for some time to 


come. 
On the point of 
commercial television, the 


government view, as expressed 
in these proposals, is that 
advertising would be considered 
as a possible source of income 
but that it was not blind to the 
objections which could be 
brought to bear against broad- 
casts of this nature. Investiga- 
tions were promised into the 
possibility of creating guaran- 
tees to assure that advertising 
programmes would be on an 
acceptable standard and that 
the normal programmes 
would not be harmed by 
them. 


The Board of Trade report em- 
phasises that even at the highest 
estimate of, say, 25,000 sets in 
operation, this only represents 
one set per 420 of the population, 


@ Continued on page 436 
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Our address is now 


Conroy Wykes Advertising Ltd., 
6 Duke Street, 
Manchester Sq., London, W.1 


Telephone: WELbeck 1676 (5 lines 
Telegrams: Convincing Wesdo London 
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ADVERTISER'S WEFKLY 


Weekly 
Yes, that’s the latest 
record figure! 


7 
Guaranteed by far 
the largest net 
sale circulation 


» ©. 


Send for details and rate card 
National Newsayent 
Bookseller & Stationcr 


149, eos STREFI bf 
Tel: CITy 2604 ( 


53 years of continuous Pub 


Salesman 
gets through 
letterbox 


The Plurnbe 
through the letterb 


Each month goes 
Heating 
it @ representative selectior 
from some 100 manufacturers a 
to be studied by plumbing 
contractors 
merchants, builders, etc.—ge 
through, 


sanitary engines 
this certain way 
rates with pleasure from 


DALE REYNOLDS & CO 
32 Finsbury Square, Lor 
MONarch 154 


ron 


SILK SCREEN ARTS (2 


7 SHIRLEY ROAD. CROYDON 


aoorscomee 
MEST ORADE 

Lt AN. (Hare 

ar riwaws 


Biar-e@ 


PCLOY Seniies 
\ exPR 
FLIVERY 


“PARMERS’ JOURNAL” 


(Official Organ of Ulster Farmers’ 


Union) 


For efficient coverage 
of farmers through- 
out the Six Counties 
of Ulster 


A B.C. figures 
jan, to june 1955 


27,949 


Belfast Office 
18 Donegall Square, East. Tel. Belfast 214397 


London Offic 
9 Fleet Street, £.C.4. 


weneen OF THE 
aveorr = suUsEAU 
OF CINCVLATIONS 


. 
Tel. Central $453 
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MIDDLE EAST 
Aden Weekly 


Press 
FATAT-UL-JEZIRAH, 
in Arabic. 
AL QALAM AL ADANI, 
in Arabic. 
ADEN CHRONICLE, 
in English. 
Specimen copies and rates 
gladly sent on request. 
Sole Agents in 


Gt. Britain : 


(overseas Publicity & 


service Ageney Ltd., 
29, Oxford Street, W.1. 
GERrard 0737 
( Member of the Audit 


Bureau of Circulations 


THE 
PAINT 
| MEDIUM 


The right paint medium is of 
fundamental importance 


whether it concerns a raw 
material or a trade journal. 
The Paint, Oil and Colour 


Journal is the only journal in 
its field which has the authority 
of an ABC certificate behind 
its circulation figures. Each 
copy has a proved average of 
four readers. It is just a fact that 
all executives in the industry 
regard it as fheir journal. 
PA SLE LR A ERIE 
Advertising rates from the Paint, Oil and 


Colour Journal, $386. Farringdon Street 


London, EC 4. Telephone: City 4788 9 664 
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Big US show will present 


new production methods 


IGHT iniversities will 
make inprecedented 
joint preser , of their latest 
research to industrial execu- 
tives at the Production En- 
gineering ‘ t held in 


Chicago from September 6 to 


16 


The exhib nay have 
important inf produc- 
tion technia uture, will 
be the m f nsive of 
their natu: pted. They 
will display ' both pure 
and ipplicd irch in” the 
physical cit The eight 
universitic vhs betically, 
are: Case | ¢ f Tech- 
nology ( { niversity, 
Illinois Ins Technology, 
University lassachu- 
setts Instit T hnology, 
University g: North- 
western U: ind Ohio 
State Unive 

Displa levices 

The Prod } ngineering 
Show, where rers will 
display present pplicable 
devices in tt f production 
techniques, w held con- 
currently wit fac! ine Tool 
Show Abe 0 oxecutives 
and) =prod gincers from 
all over the w expected 
to attend the Among 
the outstanding ersi' vy exhibits 
will be the era'ing scale 
model of a 1 roactor for 
industrial " ve shown 
publicly Al he high- 
lights will b 

@ An aut | for an 

iron lung lates the 
oxygen cordance 
with data i tempera- 
ture and obtained 
1utomat from the 
patient 
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HESE two kiddies—twins, 
aged 24 years—are May and 
Jones of Van Nuys, Cali- 
fornia They are here seen as 
“May” (representing mayonnaise) 
and “Sal” (representing salad 
dressing) preparing a giant salad 
in honour of “National Mayon- 
naise and Salad Dressing Week" 
which took plac e recently in the 
United States. Six recipes featur- 
ing the use of mayonnaise and 
salad dressing were sent to trade 
and consumer journals by the 
Mayonnaise and Salad Dressing 
Manufacturers’ Association and 
the Owens-Illinois Glass Com- 
pany Retailer displays which 
placed the emphasis upon “May' 
and ‘Sal’ were suggested for this 
10-day promotion through grocer 
establishments. 


Sally 


chosen at random so that the 
tests are made on a proper 
Statistical basis 
@A model of a home heated 
and cooled by a heat pump 
with controls for temperature 
regulation 
The firm responsible for the 
event is Clapp and Poliak, Inc., 
the exposition organisation which 
manages both the Production 
Engineering Show and _ the 
Machine Too] Show. 


FOC US S ON HOLLAND continued 


so that there 1 very con- 
able p 


sider 


potential market. 
Despite the difficulties of the 
present position. the report goes 
on transmiss icilities are 
bound to devel th im range 
ind in programme time, and one 


of tne surest wis 


f bringing this 


about is to create trong listener 
demand. Moreover Dutch 
viewers unlike British ° 


counterparts, can lraw more 
freely, at least in the peripheral 
areas, on transmissions from 
foreign stations in Germany and 
the Flemish parts of Belgium 


pending the establishment of new 
regional Dutch transmitters 
Eurovision, too, is tending to 
stimulate the demand ; during the 
1954 experimental transmissions 
sales increased by some 600 per 
cent.” 

As to the availability of sets 
on the Dutch market, the report 
points out that although the 
Philips organisation dominates 
the market, there is a potential 
marginal market of distinct possi- 
bilities in competition with other 
non-Dutch manufacturers 
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SRDIAN 


Robert Sharp’s know what is noticed 


It is not always easy to make people pay attention, Or to Pale Ak ( ind *Matita’ — the sales for whi 
know what passes through a girl’s mind when she reads her increase al 
morning paper. For alt rt body quite knows what peopl when 
However, Robert Sharp's have got a feeling for what the thev read. 1 ' r impact of new ideas—the way they 
public will look at; and for getting under their readers’ and sudd i fact. Which is one reason why we knv 
their viewers’ skin with fresh ideas. Ideas which lead them to that we ar omething of real commercial value to 
buy such excellent products as, tor example, Ben Truman our clients it and prospective, 


ROBERT SHARP AND PARTNERS LIMITED, 3 Wyndham Place, London, W.1. Tel: AMBassador 1471-2-3-4 


INCORPORATED PRACTITIONERS IN ADVERI “ 
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Exhibition World 


AucGust 25, 1955 


Looking down the schedules at home and abroad our 
Exhibitions Correspondent reports thai— 


More exhibitions \ill be held 


month than «ver before 


Cara 


nex 


EXT month wil! b« 
busy one in the e» 
world. 

As many as 22 sh 
taking place in this « 
63 overseas. The six 
being held in Londor 
National Radio Show 
neering Marine, W<« 
Foundry Exhibitior 
national Handicraft ar 


Exhibition, and the |! 
national Watch and 
Fair. 


The 63 overseas fair 
bitions are taking plac 
the world Germar 
Belgium, Denmark 
Holland, Yugoslavia 
States, Poland, the } 
Italy, Turkey, Aust 
Zealand, Cyprus and i 

This total of 85 show 
month is the bigges! 
time in the lengthy |) 
exhibitions and prov! 
great importance th.\ 
tries of every descrip(: 
in them. 

* + 


A “ROUND THE CLOc) 
to show some of the 
which leather footwea 
the day and night demar 
on it, will be the hig! 
Leather Industries stan 
46th Shoe and Leat! 
Olympia, October 3-7 


Range of units 


Display units wil 
miner at work in the ca 
ing; rush-hour crowd 
meeting ; children retu 
school; dinner dance 
finally, a sentry on dut 
Buckingham Palace S 
shoe manufacturers wi)! 
sented at the fair and 
plays will forecast 
spring and summer 195¢ 

I am looking forwa 
the exhibit illustrating 
men's footwear which w 
played by a Northampt 


facturer, as it will inc 

shoes in shell pink and 

shade of avocado pear gre. 
* * * 


THe press officer of Ass 
Iliffe Press, Maurice Sx 
tells me that his organisatx 
five national exhibitions and 
ferences arranged up to M 
next year The first is the 
London Nursing Exhibitio 
Professional Nurses and “ 
wives Conference, being held 


th covers 
nd square feet 
d The 
at from this country 


wom 

fee 

1 ey 
Wa 


bat 


his is an impression by John Lansdell of one of eat res of the 
ritish Trade Fair which opens in Copenhagen on mier 29 and 
closes on October 16 
e Seymour Hall, October 10-14 feel at home t visit the 
hen there is the 10th National fair’s gardens rer oduction, 
oultry Show (sponsored by complete in ex 1 interior 
maltry World and Farmer and detail, of a ! English 
‘ock-breeder) at Olympia, inn, named nia,” has 
ecember 7-9. been created Lansdell, 
Two more Dorset House pub- _ the official arc he event 
ations—Cage Birds and Water It will have tings and 
fe—come into the limelight features expec > country 
irly in the New Year when the “pub,” and oon and 
th National Exhibition of Cage public bars rands of 
tirds and Aquaria, which they British bee s will be 
omote, is held at Olympia, served-—as w t famous 
inuary 12-14 Danish lager 
The National Power Farming * * * 
onference, organised by the 
ionthly, Power Farmer, moves ALL THE ava ce (which 
© Bournemouth, where it will is SO per cent than last 
be held on February 7-9. The year) at the Sex National Boat 
nmensely successful, biennial Show, Olymp nber 29- 
Mechanical Handling Exhibition January 10, has n applied 


ind Convention, organised by 
nother Lliffe journal. Mechanical 
Handling, is also moving in 1956 
The new venue will be Earls 
Court, and the dates are May 
) 19. 
* * * 

I I wear from John Dodds, of 
British Overseas Fairs Ltd., that 
nal touches are being put to 
he British Trade Fair that takes 
viace in Copenhagen, September 
‘9-October 16. As many as 600 
British manufacturers are par 
cipating in the fair, which 

a space of over 100,000 


and visitors 
are going to 


exhibitors 


for 


Justification for show 


Announcing this. ‘he organising 


committee states i his is a com- 
plete justification of the National 
Boat Show and the bold step of 
increasing the siz > exhibi- 
tion area. Many sites are over- 
subscribed and t! s a waiting 
list of potential ex itors. Sup- 
porters of the first shuw will re- 
ceive preference in the alloca- 
tions, and we shal! notify success- 
ful applicants with he next few 


weeks.” 


The show, which is sponsored 
by the Daily Express, is the only 


Forthcoming Events | 


| (to September 29 


Sept. 1-15, Engineering Marine 
& Welding & Foundry Trades 
Exhibition, Olympia; Sept. 5-9, 
North of England Hospital Man- 
agement, Nursing & Health Ser- 
vices Exhibition, Free Trade Hall, 
Manchester; Sept. 6-11, Flying 
Display and Exhibition, Flying 
Ground, Farnborough ; Sept. 6- 
17, Brighter Homes Exhibition, 
Fenton Street Drill Hall, Leeds ; 
Sept. 7-17, Leicester & East Mid- 
lands Home Life Exhibition, 
Grandby Halls, Leicester; Sept. 
7-23, Dublin Ideal Homes 
Exhibition, Mansion House, 
Dublin; Sept. 12-17, Northern 
Antique Dealers’ Fair, Royal 
Hall, Harrogate; Sept. 13-16, 
Exhibition of Street Lighting 
Apparatus & Equipment, Folke- 
stone, Sept. 13-24, Home and 
Modern Life Exhibition, City 
Hall, Manchester; Sept. 14-24, 
Welsh Industries Fair, New 
Pavilion, Cardiff; Sept. 15-25, 
Sussex Industries Exhibition and 
Trade Fair, Corn Exchange, 
Brighton ; Sept. 19-22, National 
Pharmacy Exhibition, Victoria 
Halls, London; Sept. 20-21, 
Great Autumn Show, New Horti- 
cultural Hall; Sept. 21-30, Light, 
Heat & Power Efficiency Exhibi- 
tion, Central Hall, London ; Sept. 


21-Oct. 1, Huddersfield Ideal 
Homes Exhibition, Drill Hall. 
Huddersfield ; Sept. 21-Oct. 3, 


Dundee’s Own Exhibition, Caird 
Halls, Dundee ; Sept. 22-Oct. 1, 
Preston Chamber of Trade Ex- 
hibition, Public Hall, Preston; 
Sept. 22-Oct. 1, International 
Handicraft Exhibition, Earls 
Court ; Sept. 26-30, International 
Watch and Jewellery Fair, Royal 
Albert Hall, London ; Sept. 27-29, 
Men's and Boys’ Clothing Ex- 
hibition, Winter Garden, East- 
bourne; Sept. 28-Oct. 22, The 
“Birmingham Mail” Ideal Home 
Exhibition, Bingley Hall, Birm- 
ingham ; Sept. 29-Oct. 1, Mini- 
bition of the Purchasing Officers’ 
Association, Winter Garden, 
Cliftonville 


exhibition to be devoted solely to 

yachting and boating interests. 

The first attracted 120,000 

visitors. Exhibitors reported that 
@ Continued on page 440 
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See, what Youle, done! 


Naturally, being directly concerned 


advertising, you are vitally interested in the 
on September 22nd. Many of you, 


responsible for preparing them. 


} 


new medium as the pu 


IF YOU £RE ALREADY AN &E* 


If you own an Ek. vision receiver and have not 
, complete and return the vi 
ve us the Model number and IT 


aler from whom you bought al 


yet had it adap 


coupon below. € 
the name of the | 
it. We will then co \tact both you and him and, 
provided your re- .ver is adaptable, will speed 


Now is the best of a!! 
BBC and ITA program: 
ment to be had from an 
TC220, for instance, is an 
will be introduced at the ! 
reception, it offers you 
comfortable by such featu: 


‘Spot-\% 


... beet way fo ALL etations/ 


If you do.'t own 


a television ,cceiver 


cabinct 
‘oft’ as 


just typ! 


rm 


-\——_ 


ae deondotetbiammial Ws |. ea 


ERE ee 

A.W.1! 

Name and address of dealer from whom you bought your Ekcovision 
Pp 


Mc del No. 


ee 
a 
‘ 


pe 


E. K. COLE LTD., EKCO WORKS, SOUTHEND-ON-SEA, ESSEX 


la ee ee ee ee ee 


one way and another with 


- of the ITA programmes 


| probability, will have been 


| Ra ter - SEs © 


‘hat remains is to see the 


2¢ it, as soon as it starts. 


ISION OWNER 


at you have the correct Ekco 
ing unit fitted by the time th 
begin. Your Ekco Dealer wil! 


’n acrial installation. 


This ofr holds good for 10 days 


_ate of publication 


the situation. With both 1! 
re’s a wealth of viewing enjoy 
receiver in our range. Mode! 
| 21°-tube console mode! which 
In addition to V.H.F. radi 
iewing made clearer and more 
iinised tube, optical filter, Ekco 
Full Automatic Picture and 
a magnificent walnut-vence: 
t really looks as good when it 
it’s ‘on’, and Model TC22 
le range of Ekcovision models 


140 GNS tax paid 
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London show will hold 


. . 2 
. 
exhibits worth 6m 
GIANT the results far xceeded their i : 
expect 1 large orders . 
, mae tal , Queen of Light 
en ar emen S Fr t their success, 
many | s have been 
working the year pre- 
paring n designs for 
murals exhit npia Com 
- merc ne engines and 
ACCESS 0 be pro 
minent 
Ss . * 
rans arencies 1 HEAR British and 
Contine | be exhibit 
ing wat ks, precious 
jewels vellery and 


— in black and white and colour °)",. s. cutlery and 


é e First Inter 
nat “ and Jewellery 
Trade | ing held at 
the R t Hall, Septem 
her f 
The t of exhibits will 
be appro. t' million, and 
‘ will inclu h with retail 
Most of the wi." 
The f wromoted by 
the Nati Press publica 
tion Wat 4 eweller and 
red y goo ig tong ~ ial journal A SURPRISE visitor to the 
of the Na \ssociation of stand organised by the 
Goldsmiths British Thomson-Houston Co 
THE a : rig 371th Ltd., at the British Electric Power 
mac d b - — bd ’ Convention at Brighton, was Miss 
i@s are mad e y - vy n ‘ rp 4 Jovcee Cooke, runner up im the 
ition that g dg at Fran : ) i Ligh h t 
ationa no ight wuty 
furt, Sept 2>-October 2, > <n. ; a 


" competition She is here seen 
ate attractive with Alfred Goude, a Mazda 


rochure , » gh 
be brochure f the show lamp sales executive 
Pr te,t 
rinted ». this clearly 
sets oul a es-ary informa 
fron th 


tion that from this coun Overseas Events 
try woul . 
It is re to see that re- (to September 29) 
duct ons ne from 10 to 
In this field tsmanship still counts ge Fea granted for Sept. 3-18, European Fair 
: e dis welled on the grashourg; Sept. 4-8, Inter 
Autotype be principle of a good job ata German | Rolways national Autumn Fair, Frank 
fair price an the client. Hundreds of eee ee eee furt; Sept 4-9. Int rnational 
. Autumn Fair, Leipzig, Sept. 6-15 
execulives, of d pressed, rely upon Autotype. Helicopter plan Royal Netherlands — Industries 
' t 1 Fa trecht ; Sept. 10 
This happy st it be maintained without Autumn Fair, Utrecht , Sept. 
THE oR the Brussels 19. National Radio and Television 
° .) 
Autotype Ss yment, specialised exper- I vers International Exhibition Milan; Sept 10-25, 
Exhibit ing held in S”é8s National Autumn Fair, 
rence, genera ri nd sympathetic approach 1958 ne p* faith Lausanne; Sept. 10-25, Inter 
to clients’ pr Niuch of the work we do is in the futu ‘ copter I national Fair, Ghent, Sept. 10 
hear that a | with space 25+ Printing and Publishing Trades 
featured at ec» vhere it stands out a mile. for five he ~ oe ‘to. Exhibition, Ghent; Sept. 11-18, 
F . > kn “= : " - gecther. is before the _‘/mternational Autumn Fair, 
Autotype kr do a job well—really weil. a wll shake . oblect te ro Vienna ; Sept. 17-25, Trade Fair, 
Quite honestly we are unmoved if you think we are enable visit ; a radius of Valetta; Sept. 17-Oct. 3, Inter 
blowing our ; ee : — The 220 miles t the heart of national Fair, Marseilles, Sept 
S ‘ ipet too vigorously. the exhibit 18-20, International Autumn Fair 
answer to that one ts a trial order. The H consist of (Textile & ( lothing), Cologne ; 
thr 100 stforms The Sept. 22-Oct. 2, International 
central one mainiy used Motor Exhibition Frankfurt ; 
for landings and other two Sept. 23-Oct. 9, Finnish Industries 
cated at nds of the Great Fair, Helsinki; Sept. 24 
uirport, { fs. according Oct. 9, German Industries Fair 
’ os ALR ul . . 
t preva ew The three Berlin; Sept. 24-Oct. 10, Inter 
« platforms w nked by con national Trade Fair Metz ; Sept 
¥ crete strips it five heli 28-Oct. 9, European Exhibition 
copters a : park simul of Plastic Materials, Turin , Sept 
taneously and manoeuvre without 29-Oct. 9, Cinematograph, Photo- 
: : hindering cact graphy & Optics Exhibitions 
= for price ise and ilastrated send ~ age Eee the Heliport Turin; Sept. 29-Oct. 9, Horel 
Are you interested in giants? will be 8.600 square feet, and Restaurant, Café & Tourism 
include offices the customs Exhibition, Amsterdam ,; Sept. 29- 
THE AUTOTYPE COMPANY LIMITED, BROWNLOW ROAD 


and police services, and a waiting Oct. 16, British Trade Fair & 


WEST EALING, LONDON, W.13) - - ~- EALING 2691-2-3 lounge and restaurant Exhibition, Copenhagen 
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Slumbe,jay SHOWROOM INSTALLATIONS 


(REGD.) 


Designed — produced and inst! P-iestlevs—“ Masters of Display.” 


This attractive setting for Slumber- 


land was “ individually tailored ~ 


for the store of Messrs. Padfields of 
Barnstaple, and is one of many 
similar displays produced and fitted 
by us this year, throughout the 


British Isles. 


Sales are soaring for Slumberland. 


Whatever the size or quantity of 


your point of sale advertising you 
will be well advised to come to I] Aes # 


s.. 


of Gloucester 
f 


Priestleys — the people with 35 COMMERCIAL ROAD TELEPHONE ; 2221-4 
years of experience in producing 9 BUCKINGHAM STREE? TELEPHONE : TRA 

VICTORIA BUILDINGS, 32 DEA IFSTER 3. TRLEPHON| 
displays that SELL. 0 CAROLINE STREET, BIRMING | PHONE: CEN 1941 & AT C4 


A Show:com ina | 
Brief-case ! 


API are pione 


the commer 


of three-dime 


Design and Construct 


anything 
FOR AN 
EXHIBITION 


| 
| 
| 
| 
| 
anywhere . 
: 
| 
| 


colour slides 


most compelling forn 


of photographic illus 
tration 


Let us photograph your products—with the 


STEROLIST viewer your customers will enjoy the 
fascination of secing them in full natural colour and depth 


Stand-fitting, Lighting, 
decorative displays...you'll 


find that no other organiza- 87, Tottenham Court Road, 
tion offers such comprehen- & London, W.!. 

sive exhibition services—or 

such friendly co-operation. MUSeum 6522 
OLYMPIA LIMITED Limited 


KENSINGTON . LONDON . W./4. TEL: SHEPHERDS BUSH S906 
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Screen Advertising—A Monthly News Feature 


This month ADVERTISER'S WEEKLY begins a new feature and the 
aim is to report events and the activities of personalities in the world 
of screen advertising and to review the latest films. The Special 
Correspondent who will be compiling the monthly round-up of news 
has had a long expericnce in this specialised field. Opening the series, 

he declares that 


Expansion is in the air and ad 
filin men were never busier 


CTIVITY in films and filmlets, Presbury’s are other cou verseas the film Those accepted for the train- 
tising film world now going full steam ahead on has been -ontinues to be ing take a three month's corres- 
been more intense the production of commercial TV showr ra ia, New Zea- pondence course and complete 
and the advent of films and commercials at the St. land, Car »w'.zerland, Hol- it by spending a week at one of 
television bids fair | +h Margarets Film Studios, Twicken- land, Sw: d | aly. the practical schools run by 
trend all that wav ham which they recently took The rey ‘rs. mn (which will Berlei. At the completion of the 
‘ at wa) over and re-equipped. have sh ving in this course, and prior to taking a 
is in the atmosphe * * * country ar!) autumn) will difficult written, oral and prac- 
out more than on THE PRODUCTION company have a sequence to__ tical test, the students will now 
headquarter. within J. Arthur Rank Screen ‘Place g ending to be presented with a visual sum- 
For example, to Services Ltd.—Screen Audiences ‘he filn in Scotland ming-up in the form of the film. 
creased production Ltd.—is now established in new have t ed which will It took Dr. Stanford, who pro- 
Wide Pictures have studios at Pinewood. These con- further Scotland's duced and directed the film, 
premises in Claphar sist of two stages (both equipped 'Tadition :ze which is a nearly two years to make it. In 
been converted int to record and shoot with camera  ‘'rong fea the film. Kodachrome it runs for 40 
Located here are and sound independently) and ” * * minutes, 
Animation Ltd. a . © administrative offices to accom- For Bi UK) Ltd. Dr. 7 * 7 
cently formed for the modate all the members of the Brian Star ~ Film Surveys As AN independent producer, 
of animated films. Th company’s production teams. nas just tec “Let Me Fit Harold Goodwin, has been work- 
director is Reginald } The facilities include five new You Madan ing within the Film Producers 
has had considerable cutting rooms equipped to deal For mar irs ois firm have Guild. He has now been ap- 
in this field. Work with magnetic editing. The been runn s.n00l for the pointed to the board of Technical 
are 12 artists apart animation section has also moved training of > pe sonnel in the and Scientific Films Ltd., an asso- 
nicians. to Pinewood. intimate, ult and highly ciate of the Film Producers 


No live shooting 
at the Clapham stu 
are recording theatr 
studio, all of which 
for interviewing and 

+. * 

TO-DAY, MORE th 

Stanley Schofield p: 


* * ” 

WHEN THEY saw a large man 
dressed in a woman's clothes 
wobbling through the back streets 
of Soho on a bicycle people 
thought it was just part of the 
fun of the Soho Fair. But they 
were wrong. 


specialised 


of corset fitting. 


Guild. 


Five-anguage film shows 


oniena we It was Fred Emney, the stage . k 

ye oe "al and radio comedian, in a scene t: if atoms at wor 

Since the beginning for the film that the Film Pro- : oe 
the organisation ha ed ducers Guild are making for the By PAUL NUGAT 


Monte Carlo Rally 
Sweden, the Monacx 


Electrical Development Associa- 
tion. 


i iE v hi ; t d 
the Dutch Grand P This is a comedy dealing with ao : : ys im b> ayes dee tall Eines Gale a 
man motor-cycle Gra \ | immersion heaters called “ Mr. . 5 Doing made to Thornton, Cheshir 
the Tulip Rally ' Emney’s Electrical Enterprises.” ®' Tesear the oil industry re ae 
A number of other ; The film is being produced and was shown >» mcans of a film * * * 


been planned, but |! s 


directed by Cecil Musk with 


at the recent 


stional Con- 


COMMISSIONED By the Allan & 


disaster put a tem; Harold Purcell responsible for ference o! enlists on the Harry Brown organisation, manu- 
competition motori: the script. Peaceful if Atomic  facturers of the bleach, Lanry, to 
tinent at tracks wh« * * * Energy, hel Geneva. make an advertising film “that is 
lute safety of the spe , A FILM unit, headed by The film screened in the different, Empire Film Produc- 
not be assured l © Howard Thomas, producer-in- Palais des in the five “ons would appear to have 
Rally, the Frenc! swiss chief at Associated British-Pathe, official lang s of the confer- Succeeded. Titled “The Emperor 
Grand Prix, all th f which and Terry Ashwood, have just = ence—E: French. Russian, of China,” this portrays the portly 
Stanley Schofield had proposed to returned from Scotland where German and spanish. It was the ‘S@%toon figure of an easy-going 
cover, have all bee ed they have been shooting several first time t! Shell Film Unit Emperor, whose well-ordered life 
or cancelled. new sequences for the re-issue of has made version of and splendid palace is suddenly 
In addition to the prod as the “ Cashmere Story,” the colour one of its fi ene al aan invaded by an insidious enemy- 
dealing with moto i the film made by AB-P for Pringle public were able to see the dirt. 
company have made nber of of Scotland over two years ago film, as a { French version He issues a clarion call to the 
industrial films for va: i irms During the past two years this was presented the Palais des populace. Riches to the man, 
in this country film has had remarkable success Expositions marriage to the woman, who can 
* * * around the world, apart from Entitled “Project 074,” the film id the palace of the “invader. 
For THE past four years the what it has enjoyed in this coun- was made by the Shell Film Unit The price of failure the loss of 
prodsemee manager of Presbury try. Up to last April it has been for the Roya tch-Shell Group their heads, and down the palace 
in conjunc 


ilm Productions, Albert Rayner 
has been appointed producer 
Apart from making advertising 


shown 107 times on American 
television networks from New 
York to the West Coast. In 


at Harwell 


t includes scenes of 


ramparts roll the heads like nine- 
pins. Undaunted, a Western 


@ Continued on page 444 
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ADVERTISER'S EER 


The industry which does not look ahead has 
no future, whether it is produ. ing battleships 
or beer, fabrics—or films. 


The film-maker must have 1 programme, 
just as the architect must hove a plan. In 
providing entertainment for the millions of 
cinemagoers all over the world, the J. Arthur 
Rank Organisation knows that it must look 
ahead constantly. It must promise comedy, 
drama, romance, excitement and novelty. It 
must regularly give its customers a good 
supply of good films. 

Fourteen years ago the Rank Organisation 
was unknown. Today it is by far the largest 
unit in the British Film Industry, producing 
some twenty first-feature films a year, selling 


them at hon 
internation 


WHEELS ° 


Today the me 
year’s target 
no prototype for fu 
On the studio 1 
every set has its | 
ters, plasterers, | 
metal workers a! 
contributions. An 
laboratories, befor: 
distribution and ex 


Today film-maki: 


and influential indust: 
sation is proud to be pri 
more people than ever 


| the highly competitive 


‘THIN WHEELS 


-ad have their eyes on nex! 
ig the programme, there is 
1S a New creation. 
amera shot is planned and 
In the workshops, carpen- 
enic artists, electricians, 
rs all make their special! 
the cutting-rooms and 
n into the complexities of 


if Britain’s most important 
lhe J. Arthur Rank Organi- 
iding finer entertainment for 


petore. 
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A film that k li Smet and coald hardly fal to 
sive, and could hardly fail to be 
m la eeps a ve otherwise But, for the most i At the opera 
part, the photography barely does 
a alas, 
the pioneering spirit pa to te 
THe American industrial com- 
woman enters the palace to try the pioneering spirit alive, has munity possess the happy virtue 
her luck ormed. of course, with been presented in “The Kitimat + seeine each other without the 
a bottle of Lanr . . ™ EF mer 
The esatiueden of cell and An entirely new area of British . coeka : ae 2a 
cut-outs, reminiscent ra! Columbia has been opened up for more splendid title than “All I 
recent UPA cartoons j the production of aluminium by Need Is 4 Conference” to depict 
use of large-scale decors mah the Aluminium Company of ine mood < ne harassed execu- 
this two-minute Eastmanco! Canada (Alcan}—a project im jives cudden! led in OB & Con- 
film a very entertaining advert which Great Britain is not dis- ference GEC (USA) 
ing film. If there is or n interested, because so many of film is the seauel to “The Inner 
disappointment it is t! our industries are dependent upon = agan Steps Out” and is being dis- 
Ondes Martinot (ar the import of this material. tributed ountry by G. B. 
instrument, tamborin ¢ With a running time of 37 Equipments Ltd id 
gongs, side drum, and | minutes, this is a careful historical Basic t is meant to teach 
The film is intend © record of how the aluminium a iudienc rt and pitfalls of 
independent cinema c ind smelter was brought to Kitimat running : ference of an in- 
houses at the head of the Douglas ternal na during the course 
* * Channel of which human foibles (includ- John Christie watches a scene of 
Ose oF those tru! _In a 16 mm. Kodachrome, this ing ~~ te gonisms. retic- “Puzzle—Find The Countess.” 
industrial enterprises film, produced by a Canadian ence. and | passing) tend to The film, which deals with the 
. ~ - ' — ™ ; reduce the rc se of the con- Glyndebourne Opera Company, 
ference to Zz is being made by _ Screen 
Laying The A 1s ‘ake confer- Audiences Lid 
ence-holdir erjously to judge 
the by this nute film, that described in the hand-out “as a 
“conference ler is a recog- sort of steel-worker’s nightmare.” 
stone nised tit! Items like this are good leaveners 
# * for the more serious content — 
Masons at work ONCE * “Ingot Pictorial” i... the new water-scheme for 
high up on the _ (this one 23) shows that _Llanelly, the new Welsh industry 
olumns of Liver- this brig ne-magazine is of cargo boat building, and the 
pool cathedral always reac niure into new civil defence company competi- 
This scene comes paths tion held at Scunthorpe 
from “Main Street- Enterpris enough, two The film series continues to be 
Mersey” made by comedians nton Wayne and produced by Verity Films Ltd., 
Selwyn Film Ser- Jon Pertwee. have been enlisted although with this issue Geoffrey 
vices Lid to give a fa turn, adequately Busby became its new producer. 


PICTURE YOUR PRODUCT THROUGH 


PRESBURYS 


CINEMA ADVERTISING FILMS AND TELEVISION COMMERCIALS 


Presburys are fully equipped for the production Our charges are economic for the production of the 
of cinema advertis:ng films and television com- finest quality black and white and colour films. The 
mercials in live action, cartoon and puppetry. prices for l-minute and 2-minute cinema advertising 
Every facility for live action productions is films range fro n £750 to a maximum of £2,500. Our 
available at | wickenham Studios and our own charges for television commercial productions range 
animation unit, staffed by experts in this field, from £250 upwards per single film and from £50 upwards 
is in Operation at our West End Studio. for each of a series 

In the realm of puppetry we have the We have made cinema and television advertising films 
exclusive services of Ivo Caprino, the famous for many leading advertising agents and national 
producer of puppet films, who received a major advertisers and are renowned for the high quality 
award at the 1953 Venice Film Festival. of our productions. 


We are always pleased to discuss your Production requirements in both media and 
your Distribution needs in Independent Cinemas. 


consucT PRESBURYS jor preference 


Member of the Screen Advertising Assocation end of the Ammectrtion of Speciclived Film Producers. 
&. PRESBURY & CO., LTD., GLOUCESTER HOUSE, 19 CHARING CROSS ROAD, LONDON W.C.2 Teiephone: WHitezall 3681. 
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> » 
apy famine. 


Yes, 10,305 erties (rom all over Ireland were 


f received vi publication of this Max 
Factor 1). spi offer in “RADIO REVIEW "™! 

; Atany time ccessful results would be out- 
iE standing fo: >> >t «+ of this kind in Ireland, bur 
they are a!) toe ore remarkable—all the more 


indicative of the proved selling power 
© ADIO REVIEW” — when the 
(collo--ing fects are taken into account . 


OFFER MADE 0! °° °Y PERIOD (JUNE) 


CONFINED TO THE &' UBLIC OF IRELAND 
INTERESTING TO WO EN READERS ONLY 
¥- POSTAL ORDER 


*“F% 


THE ALL-DAY, EVES 'YDAY AUDIENCE FOE | ADVER’ FISERS 


LONDON REPRESENTATIVE: DENNIS W. MAYES, 69 FLEET STREET. Telephone: CENtral 4447-4412. 
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«an 2erial ambassador... 


Free entrée and a high degree of diplomatic immunity 
» every type of home can be said to give Gartex 
ivertis og balloons certain ambassadorial qualities. 
Seriously, this lighter side of advertising 

und returns for a small outlay that it should 
ire in all budgets for food and household lines. 
rs on-the-spot reminder value so often results 
in immediate sales to the great satisfaction 


of all concerned. Don’t overlook it. 


— meee eee eee ee 


fer’ Balloons 


Enquiries t= Young and Fogg Rubber Co. Ltd., Garfield Road, 
Wimbledon, S.W.19. 


Telephone: .'8 628) (6 lines) Cables: Rubbadip, Wimble, London 


CAPS > NUFACTURED FROM CLOTH 
OR PAPeR AND PRINTED TO YOUR 


Ihae you ited the pottibllty of 4 OWN WORDING OR DESIGN IN 
‘ . ANY COLOUR OR COLOURS 
F « E E WALKI NG ADVERT? As supplied to Britain's leading manufacturers. 


4 


*% For all outdoor sports and sports meetings. 
* Eminently suitable for hot climates. 

* Light in weight. 

* Only the best materials used. 

* Long wearing. 

* Ata price that will appea!. 


These cops, apart from the advertising value, ore very useful for employees 
in certain trades where a protective covering is desired for the head. 


Write for samples to :— 


DEARNE VALLEY TOYS L™ 


Carnival Novelty Manufacturers 
QUEEN'S WORKS, QUEENS ROAD, BARNSLEY, Yorks. Tel.: Barnsley 4242. 
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Advertising Gifts and Novelties 


This special ADVERTISER'S WEEKLY survey 


has established that in this country— 


There are sales-aiding gilts 


for all advertisers 


ef articles is now at the service of advertisers no matter wha’ 
ice offered. And the effectiveness of the message does not neces 


the size, or even the cos’ 


advertising gift and 


Wwith the ever rising tide of 

competition for trade in 
the home and export markets, 
advertising gifts and novelties 
are becoming “must” items for 
a great many manufacturers 
who have never used them 
before on any serious scale. In 
this country there is a range 
and variety of items that will 
stand comparison with the 
rest of the world—but is 
everything reasonably possible 
being done to advertise adver- 
tising gifts and novelties? 

The question is prompted by 
an observation of what is done 
abroad in this respect . . . particu- 
larly by the shows put on in the 
United States by the Advertising 
Specialty National Association. 
As reported in this journal at the 
time (ADVERTISER'S WEEKLY, 
May 5, page 287), the last such 
event lasted five days and 10,000 
types of advertising items from 
some 120 manufacturers were dis- 
played. Resulting publicity 


across the nation 
vell into the con- 


spread righ! 
and reached 
sumer press 
Is there n 
embracing 


a case for an all- 
vertising gifts and 
novelties show over here? There 
can be no ‘oubt that such items 
can be mad: news. 


Outstanding treasure hunt 


Thanks, 
fabulous “Tr 
city idea 
Tresises Dri; 
scribed in 
Weekcy, Ju 
“one of the 
rons stunts 
can be few 
columnists i: 
cannot recog: 


example, to the 
isure hunt” publi- 
idertaken by the 
Mat Company (de- 

in ADVERTISER'S 

16, page 638 as 
raziest public rela- 
‘ all time”) there 
eading newspaper 
this country who 
se a drip mat when 
they see one—and know that the 
Tresises organisation down in 
Burton-upon-Trent make them. 
A large number of national ad- 
vertisers contributed to the 
success of the stunt by passing 
along gifts of their products. 


Among the exten- 
sive range of 
articles obtainable 
from Advertising 
Novelties Lid. are 
nutcrackers, flash 
lamps, document 
cases, barometers, 
and cigareite 


lighters. 


of the article. This survey indicatcs 
nove ty articles to come on to the market. 


But it is o 
mat field that 
active in the 
and noveltics 
developed a «© 
tive novelties ‘ 
tion and desi.) 
— of the mv 

Christmas cas! 
many firms. 
One of th: 

ing tape”—-many 
tising may reca 
them attached | 
these are now 
“sounding »b 
special shape 
terest of the a 
Another firn 
much publicity-n 
of advertising gi! 
is Advertising N 
had a stand at 
of the Br 
and found 
worth while 
Their 1955 rang 
figures in their 
is proving as suc« 
over 80 of the lat 
to-be-popular adv 
tation items are list 
At random, 
pair of nutcrack 


@ Continued on page 448 


Road maps, travelling c¢ 


ADVERTISER'S WEEKLY 
a * 


A luxury type of cigarett 

among the numerous articles su; 

plied by OID (London) Lid 

can also provide  pock« 

magnifiers, novelty pen 4 
clamp pads, and key cas 


One of the 
“Treasure hunt’ orga 

Tresises Drip Mat Com; 
here seen with two of the 


contestants in the 
nised by the 
my is 
mats 


ill 


~ 

» 
~ 
~ 


ey = 


oa ae 


mpanion sets, and the above illustrated first 


aid sets, are to be found in the catalogue of advertising gifts issued 


by R. Sculthorp & Co 


Lid.—described as 


“the firm with a gift for 


advertising.” 
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dovelties 


FOR ALL THE YEAR ROUND 
Goodwill 
f) Advertising 


# 


% 


STEPHE 


LouVviCcC WORKS. TARDEN STREET, SHEFFIELD, |. 


SPECIALISTS in PENKIN/VES for GOODWILL ADVERTISING 


ADVERTISING // 
GIFTS AND 
SALES AIDS 


enjeve « 


Reedoh range 
» ell-earned 
reputation fer the 


quality 


Above is iihustrated 


character 


matic sectional and good value 
map ef Great of the lines 
Britain. A simple 

movement brings the offered. 
required section into 

view 4 barge scale 

map of the southern 

helf of = England. On the right isa glue 
working on the same pen which cleanly 
se ge wiih be ond firmly unites 
sae 


paper and documents 


These are two articles from the wide range of 
“ Reedoh “ shown in our new catalogue AW 7 
Wri NO Barly orders save money 
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Advertising Gifts and Novelties 


‘Eye-catching’ calendars 
with film star pictures 


Calendar 
be used year 
year out and » 
bring distin 
any de k ‘ 
obtaine 
Noy 
crafytsme 
mirror mantwut 
turers 


olor I 


ingenious shell and ‘ 

not the kerne the toughest . 

aut; a su way that $ Cup container 
eliminates b recipient's 

desk ; a letter desk knife 

combined Sheffield 


manufacture both elegant 


and usefu tractive clip 
memo pad or chrome 
which is and _per- 


manent; a t 
series of glass 


id attractive 
which can 


#z 
4 
G 


be safely dropped without break- 
age and ted pocket 
calendar cards provide a 
constant 12-m sdvertisement 


at lowest cost 


Somethin» for all 
There is lite nething for Four cups and a pourer are 
distribution at els and for gmong the items that can be 
all classes of and com neatly packed into this pigskin 
merce container, offered by Anglo Fancy 
The “Drear calendar Products Ltd. 
for 1956 is ful ‘O past stan- = exclusive rights in the case of the 
dards as to gla ind still set highly attractive full colour “Film 
ling up a peak « i. In addi- ¢iar” calendars. “Hitch your 
toe ha the nr vases calendar. name to a star” is the Sculthorp 
were are two sctive desk selling line for these 15 by 10 inch 
models now add the range date givers which have a picture 
The London wroom of area of 9.5 by 7.5 inches—and the 
Advert sing N s Ltd is advertiser can choose from a wide 
iiwaysS open prospective 


gallery (Susan Hayward, Virginia 
Mayo, Diana Dors, etc.) 
Although they issue a “Pin Up” 


buyers can inspect 
to their range 


st additions 


Sole rights selling the calendar of high quality Conrad's 
“Dream Girl” endars are Fine Art Publishing Co. also 
shared betweer Advertising handle a “Wild Life” calendar 
nd R. Sculthorp 
firm having 


Novelties Ltd 


& Co., Ltd., the |: @ Continued on page 449 


Loose leaf binders 
can be made up to 
customers  specifi- 
cations by Con- 
rad's Fine Art Pub- 
lishing Co. They 
can be fitted with 
the latest loose leaf 
mechanisms to hold 


RICHARD HOCHFELD (London) LIMITED catalogues. leaflets 
28 ARCHWAY ROAD, LONDON, X19. Telephone : ARChwey 6908. 
Manchester Office « |88 Bramhall Lane South, Bramhall, Cheshire 
ATWHSOO TIOCLOoOoc weeewr wv scr a — - =? 
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Advertising Gifts and Novelties 


More facilities with new 
range of diaries 


along with under the 
headings, “Horse,” “Ballet,” 
“London,” “Children’s.” The same 
firm have recently brought out a 
daily octavo diary specially 
designed for the needs of senior 
executives (with a special section 


versions 


’*-« 7 - 
Of mectine® fetteom. 
4: hin Otte Fee 

trom Be ete a « 


selling the 
Advertising 


Sole rights for 
helong to 


very 


Novelties Ltd., 
The demand for these items has grown each year 


for lunch and evening appoint- 
ments), and a padded loose leaf 
binder (with a refillable quarto 
desk diary) and eminently suitable 
for the inclusion of technical 
matter 

The 1956 


range of “System” 


xUncuse 
tevevey 


successful “Dream Girl” calendars 
and R. Sculthorp & Co., Lid. 
Name and trade- 


mark can be imprinted on each page 


nS 


— 


ADVERTISER'S WI 


advertising diaries h 
larged to include a 
diaries either with 
engagement rulings 
handsome plastic 
advertisement or slogar 
neatly overprinted o 
sheet, providing a 
effective form 
round publicity. Fi 
leaflets are availa 
publishers, Shaw 
Devices (The (¢ 

The “Wine! 
pads with detact 
scribed as the “Jotta 
able the recipient 
gift to have no 
dates past, present 
along the year. The 
at his fingertips 
there is a conside 
of space for appoin 
telephone numbers 


Balloon on stick 


Aid to gluing } 


As cheap items mn 3 The “Poppet” glue 
special promotion ba . by Richard Hochfe 
an infallible appca i Lid 
Lewis Knight 
them in all 
Their “ Ariel Pe 
to a stick so 
seen at a considera 
and the nature 
enables a messag 
boldly. 

One of the mar 
by Anglo Fanc 
is a cup set 


advertiser can also 
miniature stapler in a tr 
case which includes | 0 
A “Robot” calendar is offered 
by Francis Hollings & Co. Lid 
—one press of a stud changes 
day, date, and month. 
From R. Sculthory 
Ltd.. may be obtair 
I f which anyone who 
cups to be neat fair amount of ove 
pigskin case will look upon as a 
pourer for fix is a tartan travel rug 
of a bottle. Fror @ Continued on page 450 
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Ps name on % 
0 ge 


| Ariel 


t your name on Ariel Advertising 
] and you've put the seal 
access on y' ar mer handi sing 
Ons 
value 
point of 


give you "toute cheuriel ng 
They build goodwill at the 
sale, and they carry your advertising 
message through the streets and 
right into the house. 

Ariel Balloons offer you the biggest 


range of sizes, shapes, and popular 
children's imprints, with your brand 
message and trade mark faithfully 
reproduced and well printed. Strong- 
ly made, in brilliant colours ...no 
wonder they're the choice of leading 
advertisers everywhere 

Use Ariel Advertising Balloons for 
your next campaign. We'll be glad 
to send you samples and prices. 


vty 
ADVERTISING 


BALLOONS 


The Worlde Best Sellers 


LEWIS KNIGHT & COMPANY 8 Chingford Mount Road, 


London, E.4 


LARkswood 2241/2 
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HOME 


BUSINESS 
GIFTS 


COMMERCE 


EXPORT 


and 


INDUSTRY 


MM 18-21 
ojo CHARTERHOUSE SQUARE, 
we LONDON, E.C.1 


Phones: CLErkenwell 7110 & 2191 


GIF’ LINES 


for <«ristmas and 
General Acvcrtising Purposes 


*®& Perpetucte YOUR NAME 


with an exclus've _ it from our extensive range 


ECONOMY and PERSONAL ATTENTION 


will add to your satisfaction 


©.1.D (LONDON) LIMITED 


Office and Showroom : 
58 GRAFTON WAY, (off Tottenham Ct. Road) LONDON, W.|! 


Telephone: EUSTON 2300 


AuGustT 25, 1955 


| Advertising Gifts and Novelties 


A three 

“ ide rarix 

of Glaseg 

packed up 1 case of the 
same type rial fitted with 
a strong ind and a zip 
fastener. le also have 
another v their coat- 
hanger-clo which can 


be gold bloc; 


1 advertising 
matter or th 


pient’s initials. 


Incidenta ; the arm of 
the staple: by Anglo 
Fancy Produ , & Message 

| can be printc space is not 
| large for th © because of 
the surprisir | size of the 
efficient litt but it is big 
enough 
There is after all, the 
example of ‘ve advertiser who 
was appr: ed by a manu- 
facturer of ertising pencils. 

“But you cot print my 

current pr ertising mes- 

sage on thi " he said to 
the represen! «fi “it runs to 

64 words, e. look at it.” 

The represenistive did indeed 

look at it-—-and Le went away 

and a few da:« later came back 
with a pen arrying all 64 
| words imprixtcd in a clear and 

easy-to-read = fashion. That 
| demonstration drew a large 
| order which ho« since been 


many times repeated. 


“ Advertising iger blows 
up” has been ling line for 
the balloons »y Young & 


Fogg Rubber ‘ Ltd. It has 
gone on “ pats head of 
account execu! o thought of 
‘Gartex” adver z balloons.” 
And without dou balloons of 
all kinds d have 


universal 
appeal 
Knives and tools 
A wide range penknives are 


available from Stephenson & 
Wilson, of Sheffield. Always 
acceptable as gift from an 
advertising messa¢g r name men- 
tion value knives last 
ndefinitely Tools which  re- 


semble large pocket knives when 


folded up may be acquired from 
Francis Hollings & Co., Ltd., who 


Gifts of small size can 
carry powerful messages 


set and a perpetual calendar feature among the 
s from the Carter Advertising Supply Company, 
wo items are seen here with a motor cleaning set. 


also handle a large number of 
other desirable advertising gifts 
including a self-seal ashbowl 
which puts out smouldering 
stubs with speed. A novel item 
brought out by Maclaurin & 
Co., of Sheffield, is also of aid to 
smokers—the “Etna” spill maker. 

Penknives with movable panels 
for messages are supplied by OID 
(London) Ltd., who also handle 
a luxury type of cigarette box 
calculated to enhance the appear- 
ance of any desk. Among these 
people’s extensive range is a 
neatly sized pair of calipers which 
comes in a leather case only four 
inches long. 


Neatness in glass 


Neatness along with eye appeal 
sums up the range of “Fiesta” 
glass objects from Chance 
Brothers Ltd., and also the first- 
rate collection of desk gifts 
offered by Richard Hochfeld 
(London) Ltd. 

Outstanding in these desk gifts 
is the “Poppet” glue pen, which 
can be used to fasten paper or 
newspaper cuttings together, or 
glue photographs and galleys to 
make-up sheets. This useful 
article can be supplied separately 
or with a paper knife on a desk 
stand. 

A motor wallet consisting of a 
sponge and chamois in a plastic 
case is offered by the Carter 
Advertising Supply Company, of 
Glasgow. An advertising mes- 
sage can be printed on the case 
and the whole thing adds up to 
a very useful gift item. These 
people are also handling a three- 
colour pencil set, and a perpetual 
calendar, plus thermometer, 
combined on a Perspex stand 

New table and desk lighters 
from Beney Ltd. have succeeded 
in getting away from the con- 
ventional design for these articles 
—one of them is in the form of 
a cauldron with the lighter 
mechanism mounted in_ the 

@ Continued on page 45! 
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Advertising Gifts and Novelties 


Low cost items can be 
high sales builders 


centre. Beautifully finished in 
enamel, silver plate, lacquered 
brass, and natural wood grain, 
recipients can hardly fail to think 
well of the donors. 

The success of the plastic milk 
bottle opener brought out by 
Sudderick & Co., Ltd., continues. 
Millions of these have already 
been sold, but there seems to be 
no diminution of their popularity 
The later items from these people 

the combined crown cork and 
milk bottle opener is fulfilling ex- 
pectations. Before production 
actually began Suddericks had re- 
ceived interested inquiries for the 
article from brewers and mineral 
water firms, and their agents 
abroad had expressed the view 
that it would go well in the export 
field. 


Effective at carnivals 


These two Sudderick items 
(drawn from their very wide 
range) are examples of how effec- 
tive low cost advertising gifts and 
novelties can be. With their line 
of caps, Dearne Valley Toys Ltd., 
carnival novelty manufacturers, 
can drive the point home. 

These caps (manufactured in 
cloth or paper) can be printed to 
an advertiser's own wording or 
design in any colour or colours 
Six advantages are cited by the 
manufacturers. The caps, they 
urge 

@Can be used at 

functions. 

@ Are welcomed by the people 

in hot climates. 

@Are made from 

materials 

@ Are light in weight 

@ Are reasonably inexpensive 

@Can be worn over and over 

again 

The new lines which Novolor 
Ltd., have announced recently in- 
clude a perpetual wall calendar 
of a sort that is bound to be read 
over and over again—dquite apart 
from the need to look up the 
date The calendar space is 
largely in the form of a mirror 
and so must be a considerable 


outdoor 


quality 


Highly 
Fiesta 


rays are 


attractive 
glass ash- 

supplied 
hy Chance Brothers 
Lid Designs are 
so worked into the 
glass that they will 


om fade 


Any advertisi 
on at all-tv; 
can be certain 


message placed 

mirror calendar 
f being read many 
mes 


aid during h: 
stick operations 

The mecha.::sm of this out-of- 
the-ordinary ilendar is sturdy 
and the glass .rontispiece can be 
printed with an individual design 
and message. It can, in fact, be 

@ Silk scree printed in three 

colours, « 

@ Mirror printed 

Another w item = from 
Novolor Ltd a desk note pad 
with a head pte of quarter-inch 
glass upon whch can be worked 
an individual message and/or a 
photographic reproduction of a 
trade mark in mirror print 

An advertising novelty for any 
specific industry can be manu- 
factured by Millet. Levens 
(Engravers) Lid During the 
course of many vears these 
people have supplied plastic 
media to a great variety of in- 
dustries, such as engineering, 
agricultural, pharmaceutical. tex- 
tile, oil, and chemical While 
there is always a large stock of 
advertising gifts and novelties 
readily available this company 
prefers to co-operate with a firm 
for a novelty applicable to their 
specific trade 


udying and lip- 
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YOUR NAME 


OR YOUR CLIENT'S 
PERSONAL INITIALS 


who use your pr 
range of busincs 
all appropriat 
personal gifts 
purposes. 


Write or ‘© 


R. $C? 
Dept. Gi2, Black’ 


THE FIRM WI 


DESK CALENDARS 
DESK BLOTTERS 


MEMO PADS 


reminder to the people 

ces. We have a complete 
‘cs and sales aids to suit 
erience has proved these 
suitable for all business 


©) getion, for {ree illustrated brochure 


“ORP & CO LTD 


e, New Bridge Street, London, EC4 
Cet Sereet 1612/3 


GIFT FOR ADVERTISING 


PROPELLING PENCILS 


ASH TRAYS 


& LEATHER GOODS 


SHOWTABLETS 


& DISPLAYS 
IN PERSPEX 


Send lor iilustrated List to 


CARTER ovvccsssinc surety co 


156 WELLINGTON STREET - GLASCOW C:2 
TELEPHONE: DOUCL AS 4203 
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A WONDERFUL ADVERTISING GIFT 


THE ROSCT CALENDAR 


one press of the s 
necessary, the rr 
care of all variat« 


NOVELTY WITH 


ranges the day, date and, when 
The Robot mechanism takes 
luding Leap Year. 

LITY, 


THE GIFT OF A LIFETIME 
BRITISH MADE — 25/- 


INCLUDING SIMPLE 


EACH 
IN QUANTITY 


OVERTISEMENT INSCRIPTION. 


FRANCIS HOL.INGS & CO. LTD., 


16, GT. QUEEN STR‘ »pposite Connaught Rooms), W.C.2. 


“SYSTEM” Desk Diaries 
Make Idec! Advertising Gifts 


Ony end Core 

ee = Year's Calendar on front 

/ WONDAY 3)\ sheet 
mar ¢ 

\ a 4 — Spaces for days engagemerss 
oe Meme smeets tor preceding 
‘eet te = aie . 


" jones 6 
i Business masim: ‘or each Gap 


Veree Months 


Self Locking Rods for holding 


Calendar of 


wheets 
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Advertising Gifts and Novelties 


Record US business gives 
opportunities for UK 


BUSINESS 


n advertising 


gifts and novelties has 

never been at such a high level 
in the | sd States, and this 
year the ing Specialty 
Nationa crauon expects 
the industry ive at least a 
10 per cent greater volume of 
turnover than was enjoyed in 
1954 

Co the applica- 
tion f » ideas is under- 
standabl; oiease and British 
manufact the field stand 
to gain by hat transpires 
n the US apart from 
export tes that may 
be dis home market 
can iched 

Fis at novelty 

The xample, the 
plastic fly swatter 
which pent Company 
of Chica ecemtly brought 
yut As ess builder. 
especially ; and stores, it 
will sure! e swatting. 

‘Here wrote Jules Ww 
Lederer jent of the com- 
pany, in nmunication to 
ADVERTISE WEEKLY, “Is a 
practica effective traffic 
building stores, bars, 
cleaners stations, 
clothiers ences. Smart 
merchand y send out 


colour 

the extern 
preventing 
Help fig 


ttached mes- 
the recipient 
swatter top. 
ffic has the 
sales.” 
fly killers 
ic vellow, soft 
ic. They are 
able, and the 
polyethelene 
tity price are 
of standard 


flies aids in 
slogan, 
can be 


The “Dead Eye” fly swatter ready 
for action 


brought in as one of the five lines 
of copy, if the advertiser so de- 
sires Trademarks can be 
included, and special mailing 
tags may also be supplied. 

Despite the fact that 
American market seems to be 
teeming to the point of overflow- 
ing with advertising gifts and 
novelties there is, in the opinion 
of the Board of Trade, “un- 
doubtedly a wide range of United 
Kingdom products which are 
likely to be suitable for the execu 
tive gift trade.” A number of 
organisations in the US may be 
of aid to UK firms seeking such 
business. One of them, the above 
mentioned ASNA, is a trade asso- 
ciation which has covered the 
calendar and other advertising 
novelty fields for 50 years. To it 
are attached about 165 manufac- 
turers and more than 140 dis 
tributors 


ea 
Me 


Current days sheet 
x Strong Stand 


Write TODAY for Leaflet and Quotations to:— 
Shaw Publishing Co. Ltd., 180 Fleet Street, E.C.4 


MESSAGE TO ADVERTISING GIFT TRADE. 
HAVE YOU RECEIVED DETAILS OF THE 


AS Ff 
Wa 


a Wrosee. 
| Jotta-Blotta 


DESK BLOTTER AND DIARY 
FOR 1956 


9 


. 
fF NOT SEND FOR ILLUS- 
TRATED PRICE LIST TO THE 
MANUFACTURERS 


HENRY ELWINLTD 
(DEPT. A2) 
PLUMPTRE STREET 


NOTTINGHAM 


A QUALITY PRODUCT WITH YOUR CUSTOMER'S 
NAME AND ADDRESS INCLUDED AS REQUIRED. 
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= Ad Man’s Bookshelf 


Bigger-than-ev ide 
3 _— 7 ha TELEVISUALS 
o branded hardware HAVE MOVED TO 


led Hardware, 1955, published rent in hardware. But the fact 
: ge aeage Bs post am. that a brand name is not listed 
“rr <Ts <¢ frommonger 
. herein must not be taken as im- 
HIS, the fifth edition of the .).:50 shat it is not in use. The 
directory of branded hard- directory should be consulted as a 
ware, differs from its prede- f course when the owners 


> cessors in two respects. of a brand name are being 
It is in a new size, correspond- sought, but should it not provide na and — 
4 ing to that of the weekly issues of the information required, readers Please note new address telephone No: 
a the Jronmonger, and it contains are invited to make use of the 
Bs many hundreds of entries of free services of the /ronmonger 
trade marks and brand names inquiry department—which dealt 
2 T 
that have not previousiy Deen in- with n tewe than 43,669 in- TELEV!SUALS L D., 
cluded Every year the directory guiries iast year 
— Sass ae 12/16 WOODS MEWS 
“at a register of brands and marks in 4 d / ’ 
r the hardware and metal trades The press abroa ; 
Larger size advantage rseas New rs and Periodicals PARK LANE, LONDON, W.1. 
- r + th edited by H.R ghan published by 
ne of the advantages of the Pu hing and ributing Cc td, TT 
larger size page is that it makes Price MAYFAir 9903 (5 lines). 
for quicker and easier reference HIS is the irth edition of a 
There are now about 27,500 valuable eference work 
items of ironmongery and hard- Last year 7.000 copies were 
re recorde ve $00 re bsorbed in less than two mon : a —_ 
Ware TRGEKEDS, Or ES-ES mere = S : we two months * Write or » ‘oday for a copy of the Televisua's 
than appeared in the original edi- a fact which serves to prove its 
tion of the directory. value to adve ng agents, book Plan for t} Advertiser. 
By its yearly expansion the dir-_ sellers, exp managers, etc 
ectory is coming to contain most Circulations and advertising rates . 
nd brands now cur- > cited * We will goty orange private showings of 


Televisue’ {c- advertising agencies and they 
clients in our new Viewing Room. 


. >. . 
Three it resting vacancies 
dividuals 

Copywriter. not interested in those who 
are content | n job to job producing the 
obvious. We n with ideas who can infuse 
both interest lity into his work. We off 
the scope and | tunity to develop a diff 
even brilliant Our clients who are growing 
are a collectior t ting Technical and Industria! 
organisations ¢ a knowledge of enginecring 


would be an ad 


Space Buyer. We want a Space Buyer with a 


The stand of the General Electric Co., Ld., at the First International ; 

. 7 . 2 : “ rH : ywiot nowledgc th . . , ; 
Exhibition on the Peaceful Uses of Atomic Energy at Geneva. A corouge a ah : re a —— on wargpener 
model of a nuclear power station of the future was set out in the press and a practical experience of space routine and 


foresround recording systems We want the ideas which will 
develop this } eyond the routine of space buying 

We want the person who can dig out the extra informa 

" tion which isn’t on a rate card and who will have 


decided views on how to tackle media and reader 
research 


Secretary. Our Managing Director requires a 
first class Shorthand Typist/Secretary. She must have 
personality, a sense of responsibility and the ability to 
work on her own initiative after a reasonable period 
— ° Id She must be interested in advertising and naturally 

Mechanical or some knowledge of the business would be of consider- 


AND ENCINEE RING RECORD able assistance to her 


Technical articles of real interest to engin- 
eers and executives appear regularly in 
Mechanical World. If your products appeal 
to the Engineering Industry, send for free 
specimen copy and rate card. 


Published monthly in London and Manchester Write in full stating experience, age and salary required to 


Emmott & Co. Led. 3! King Screet Weet, Manchester 3 
London Office: 50 Temple Chambers. Temple Avenue £.C.4 


Box 1781 Advertiser's Weekly 180 Fleet Street EC4 
Mw.is 
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THIS W? \ CARLTON DRAWING 
ry. a 
é 
For people who like the best 
SHOWCARD IN COLOUR WATHEYS 


AGENCY. Foote, Cone & Belding, Ltd RED 
ART DIR ION Peter Lowrv BARREL 


ADVERTISER: Watney Combe Reid & Co. Ltd A specially conditioned pale ale! 
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THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED 


The setting of this heading is in 
Linotype Times Heavy caps 
with Times Roman lower case 


Times Roman was designed and 
produced from the complete 
typographical re-styling of The 
Times in 1932. Evolved after 
long and exhaustive trials 
under the direction of Stanley 
Morison, this type was released 
to the trade by the proprietors 


1 section of the 120 ft. of north 
ight illuminating the etching depart- 
ments in the new premises of Metro 
Photo-Engraving Co. Ltd, of § to 11 
Lavington Street, SE\, where Metro 
have just taken over 11,000 sq. ft. 
m one floor The staff has grown 
from seven to 38 in three years, 
say Metro. 


BY ROGER DARCY 


of The Times a year after its 
introduction 

It is available in a remarkable 
range of sizes and weights with 
various useful titlings. 

The 18 and 24 point sizes used in 
this heading are a recent addi 
tion to the valuable range of 
Linotype double-letter display 
founts which increase output 
and magazine capacity 


Chemical firm’s 
catalogue 


Newman Neame Ltd. have de- 
signed an attractive new cata- 
logue for Monsanto Chemicals 
It contains 36 pages of technical 
summaries of 56 products manu- 
factured for the rubber industry 

The laminated cover is printed 
in a striking :ed-and-black de- 
Sign on a white board A 
special feature of the internal 
design is the case with which 
reference can made to the 
contents by the step-cut keyed 
index and the bold titling which 
is brought out at the fore-edge 
on each page Fiag symbols 
denote the country of manufac- 
ture of different products 

The catalog S$ printed in 
black and powder blue on brush- 
coated art paper and illustrated 
with line blocks, reversals and 
half tones, howing various 
stages of manufacture. Printers 
were the Leagrave Press Ltd 


NEW COLOUR MATCHING UNIT 


Philips Electrical Ltd. have 
supplied a leading firm of colour 
printers with a newly-developed 
lighting unit, specially designed 
for the matching of colours 


Printers have often found that 
the colour constancy of natural! 
daylight its insufficient to permit 
of accurate colour-matching 

his is due to the varying dis- 
tance which light rays from the 
sun travel through the atmo- 
sphere as the apparent altitude of 
the sun changes 


The greater this distance, the 
wider is the diffusion of the blue 
rays of the spectrum and, hence, 
the greater the red content of the 
light reaching the earth. Cloud 
formations, atmospheric dust, 
etc.. also affect both colour and 
ntensity 


By employing a number of 
carefully selected light sources, 
mounted in a single fitting, the 
Philips unit provides constant 
colour illumination of substan- 
tially the same spectral composi- 
tion as natural daylight from a 
clear Northern sky at noon on a 
March day The apparent 


colour temperature of the com- 
bined source is 10,000°K. 


The fitting consists of a num- 
ber of fluorescent lamps housed 
in a reflector casing of grey 
hammer-scale stove enamel. It 
can be mounted, by means of its 
four adjustable supports, over an 
inspection bench or, alternatively, 
can be suspended from the ceil- 
ing 


The Philips colour mat hing unit 


ITALIC BOOK 
FOR AD 
STUDIO ‘MEN 


The remarkab 
terest in calligraph 
chancery hand 1 
the past few years 
to a number of 
italic hand Most 
very good 
promised a 
which will : : 
advertising men in 
has been written b 
specialises in hand 
jackets 

His name is Peter R 
his new book Fr 
Script is being 
George Allen and | 
October 

Many people cage 
the italic hand ha 
some of the ma 
provide as easy a 
had hoped Pete 
prepared his book 
average person. He 
his own simple 
instruction, involy 
inch-high letters a 
stration that there 
basic forms to be n 


Developing 


The reader 5 
through the vario 
ing to the norma 
Different italic 
sented and full sco; 
for the reader to d 
individual style 

In addition there 
torial history of 
writing, a carefully se 
of contemporary ita 
and an excellent d 
the layout of persona 
envelopes and the 
letter-headings 

This book is quite d 
existing works and 
value to the studi 
those preparing cop 
printer. Anyone who | 
author's method cor 
will be able to deve! 
italic cursive hand 


nh 


Sut 
compre! 
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The spine and front co 
jacket of Mr. Rudland's 
designed by Mr. Rudland 
It is in black and blue 
lettering in white 


with + 


Claim for new 


service 


Photo Set Ltd. claim to 
first firm in this country 
a trade service of photot 
ting for display work 
glass or bromide in eithe: 
tive or positive form. Work 
menced in January this 

This method of opera 
similar to the Ludlow 
similar type of work 
able The photograph 
tion is claimed to give a 
versatility in copy fitting 
being no restriction on 
sizes which are between 4 
84-point 


New PATRA member- 


The following firms hay 
become members of the Printing 
Packaging and Allied Track 
Research Association (print 
division) Albrin Produ 
London; Lloyd's Packing Wa 
houses (Holdings) Lid M 
chester: W. G. Monnery & ( 
Ltd., Croydon: M_ Petrusht 
Lid., London (member 
aging division), and 
Adhesives, Leeds 


New fluid process duplicators 


of fluid p 
machin 
Grant 
manufacturers 
copying equipment! 

Grant Projector 


A new 
duplicating 
marketed by 
Lid., 


range 


are called Cento 
The manufacturers 
they are simple to o 
to handle and econo 
materials 

Duplicating is carried out with 
the aid of a glazed art paper 
master sheet the text heing 
printed in reverse on the under 
side by Hectographic carbon 
The rest of the operation resen 
bles ordinary stenci! duplicating 
although, in fact, the principle ts 
quite different 


The copy paper is morsten 
with spirit fed from a contain 
on to a felt pad which in tur: 
dampens a special roller The 
dampened roller moistens th: 
paper and ensures that the sheet 
are brought to the master sheet 
one at a time, and for just long 
cnough to allow the text to be r 
produced cleanly and efficiently 
The spirit container is herme' 
cally sealed when not in ux 

A variety of colours can be re 
produced on the same piece of 
duplicating paper by the simple 
substitution of different coloured 
carbons when typing the 
Seven different coloured 
carbons are available and it is 
only necessary to run the paper 
through the duplicator once 


master 


sheet 
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A WEEK BEHIND 


THE COUNTER 


Sucn phrases as “getting 
ence on the other sid 
ter” are often used ; 
But I know one pers 


, 


applies literally. Sh “iiss Bobby 
Whittaker, who, ur b 
month ago, was wit! G 
Browne Advertising | 

She has since tx j 


week working behind 
at Thrussells, the B 
before starting in 
The store's advertisir 
by Graham Brow: 
Whittaker will wri 
free-lance basis 


Although she has » i 


advertising depart: 
department store (|! 
advertising manage: 
(Bechive Warchous 


advertising for atx 
shops, this is the f 
actually been behind 


— * 
COMMENTING 


America as well? 
who handles the pu! 
Televisuals, has sent 
ing from an Amer 

The National Br ( 
pany is out 
An NBC secretary. VM K 
berg, remarked one ¢ 


to cor 


in 
y 


t 


Ph way, 


4 


that there were 160,000,000 people 
in the country 

“So what?” said the boss 
“Well, all of them go to sleep, 
don't they?” “Yeah.” 

“Why not a sign-off programme 
every night on television with a 
beautiful dame in Bonwit Teller 
pyjamas getting into a Lewis & 
Conger bed, reclining against a 
pillow by Saks?” 

“Great idea!’ shouted the 
“We'll call it ‘Count Sheep.’ " 


* * 7 


boss 


Accot NT executives are, I believe, 
generally better at shooting a line 
than throwing a discus An ex 
ception to this rule is Michael Gedye 
of Erwoods 
Lid He is 
county discus 
champion of 
Middlesex, 
whom he will 
represent in 
the annual 
meeting be- 
tween that 
county, the 
RAF, and the 
Civil $= Service 
next month 
for the Sefton 
Branker Tro 
phy 
Since leav 
ing the Army, Mr. Gedye has done 
editorial publicity for Jenolite and 
been assistant print buver with 
E. Walter George Ltd 


a gioup of nine 
influential newspapers 
AB.C Weekly Net Sales 


21 


2 
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whic! 


This entry, 
Challenge Cur 
and produced ! 
of the staff, w! 


gained for the “Wiltshire Gazette” the first prize and 
the open trade class at Devizes Carnival, was designed 
lvertisement representative J. F. Hancock and members 
also assumed the role of 


Gazette” readers throughout 


the county and overseas. 


Signing trip 
SSIGNING rtisement repre- 
sentation ag ent would seem a 
pretty prosaic But for Just 
Borthen, | of Joshua B 
Powers | opean Depart 
ment, it flight of 1,250 


mules nor 


Lofoten | 


ver, in Norway's 


The news; concerned is 
Lofotposten hich is read all over 
the northerr t of the country 


ind has an 
sithough th 


sale of 22,284 
wn of Svolvaer 


centre of i-fishing indus 
try, has a p 1 of only 4,000 

Of what med to be, in 
terms of ad ineage, the top 
seven Nor papers, Powers 
now repres 

. * * 

re 

Tue new nanager of the 
PR depart McCeonnell’s, 
Miss Mildred s, is a graduate 
in commer National Uni- 
versity of She came to 
Dublin fro County Down, 


where she had 
undertaken a 
good deal of 
publicity work 
for local 
bodies, while 
being princi- 
pally engaged 
in teaching. 
Since she 
joined 
McConnell’s 
her work has 
been mainlyon 


‘ the organisa- 

fi tion and ad- 

«| ministration 

side of the 

PR department, b she has been 
closely ass ! ) the successful 
* Tea Time S$ which are being 
run in Irist imcial cities and 


towns for the Tea Council of Ireland. 


* * * 
T 
HERE is 1 big merchandise 
tic-up with “B. the boxer pup 
who has | ppearing in the 
Junior 1 on strip for 
neatly a y \ ok on Bengo 
$ eady narket, and so 
al ts; and by the 
utums h a be toys and 
n ig voches, china 
mod ind zg g cards 
Creator of Bengo is “Tim,” a 


refugee from the Nazis in 1939 and 


now a British subject. He made his 


name here with such strips as 
Snuff & Tuff” (Woman, 10 years), 
“Oh, Johnny” Uohn Bull, cight 
years), and “Caesar” (Sunday 
Graphic, 10 years), “Tim” has 
appeared on television 22 times. 

M. Cooper, his business manager, 
has now concluded arrangements 
for a forthcoming series in the 
Children’s Hour. 

When Tim's boxer dog, Pluto, 
died 24 years ago, he was over- 
whelmed with offers of another, and 
as a result accepted Bengo, pick of 
the offer from a Yorkshire breeder 
The Boxer Dog Association has 
commended him for his drawings 
of boxers and for helping to popu- 
larise the breed in this country. 


7 * * 


First advertising man to be the 
subject of a “profile” in the Irish 
Times is Charles E. McConnell, 
chairman of McConnell’s Advertis 
ing Service. This latest leaf in the 
McConnell laurel-wreath burgeoned 
one Saturday recently 
* * * 


w HAT, would you say, is a 
“pogonotrophist’? Something be 
tween a philanthropist and a polter 
geist? Well, you would be quite 
wrong. It is a man with a beard 

To-day, at the Dorchester, I shall 
see quite a number of celebrated 
beards, because Mathew Crosse has 
invited them and me to witness the 
sacrifice of three beards as a demon 
stration of the new Remington 
“Super 60” Electric Shaver Alas 
for the dear dead days when people 
called me a young shaver! 


CONTACT 


“Wuff, 


WEEK'S WISECRACK 


~ 


“It’s been so warm this 
week that we've had six 
agencies after our  ice- 


cream account.” 
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English scripts 
‘CTN’ Exclusi 


“C.T.N.° cowers the wiole field— 


.. and only in Commerci,t TeLevision News is this dynamic nv medium 
covered every week fully ond in detail. 


Nowhere else at all can be found the comprehensive coverage of nows about 
people, programmes, events and developments features an covering 
every aspect of planning, reating and presenting tv commercial! up to 
the minute coverage and expert interpretation of all pertinent | pments 
in electronics, photography. etc. 


This unique service ensures that every one of the advertisers, advertiving ag )ogramme 
contractors, producers, teclinical experts—all those who are required to le services 
and supplies needed in this fabulous new industry—are regular reade: MERCIAL 
TELEVISION NEWS. 

They will buy every item of equipment and service for a market w! timated, 
will spend almost £20,000,000 during the next 12 months. 

You can reach the whole of this market assuredly and exclusively on! COMMERCIAL 
TELEVISION News. 


Phone or write TODAY to the Advertisement Director 


THE NEW TRADE fe FOR THE 


& TECHNICAL WEEKLY fe mee NEW INDUSTRY 


BUSINESS PUBLICATIONS LTD., 180 Fieet St., London, E.C.4. Tel: CHAncery 8844 (15 lines) 
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Bath chair 


is brisk ... 


as a symbol of the 


4 


which cater to the 


multitudes who co 


plays its full part 


whole city and ad 
areas of Somerset 
Bath should not be 
any campaign aime 
coverage of the 
whole, or the Wes 


Positive “ blanket” 


Chronicle at 10s 
the only evening pa, 
the County of Some 


14 copies for every 


properly without tix 


\ \ growl! 


Office, 33 Westgate Street 


Publications News and Notes 


‘House & Garden’ 


largest yet 


The September issue of House & 
Garden will be the largest issue ever 
published and contains a _ record 
number of advertising pages, includ 
ing 41 in full colour. Features of 
the number will include a section 
of seven full-colour pages taken by 
the Walpumur Co., and five pages 
of advertising devoted to th 
Halsingborg Exhibition 

* . * 

In John Ball next 
| Harman will write on Batchelors 
Peas Ltd. and their chairman 
Colonel Maurice Batchelor 

* * * 

For the centre spread of Mus 
| trated next week the top 12 
| fashion designers will cach provide 
a model showing his latest creation 

- * - 

Two new jumpers to knit for the 
new season will appear in Woman 
on sale next Thursday 

* * * 

“Lovely Motherhood” will be the 

| theme of a special |2-page detach 


week, John 


able supplement in the — geen 
issuc of Mother, on sale next 
Thursday 

* * * 


Melody Maker is to 
| weekly 15-minute 
Radio Luxembourg 
appeal specially to readers of the 
paper, it will be on Tuesday even- 
ings at 9 p.m. from September 6 
* * * 

The Times Survey of British Avia 
tion, consisting of 24 pages, will be 
published on Monday, September 5 
at Is he Times autumn issues of 
the Colonies Review and Gardening 

~—— will both be published 


present a 
programme on 
Designed to 


on Tuesday, September 13 
* + * 
Temple Press Lid. will exhibit 


journals and books at the Engineer 
ing and Marine Exhibition at 
Olympia from Thursday, September 
1 to Thursday, September 15. The 
journals to be displayed will be 
The Motor Ship, The Motor Boat 
and Yachting, The Oi) Engine and 
Gas Turbine, The Overseas Engi- 
meer, Plastics and Light Metals. 
September issue of the last named 
will be published on Wednesday 
September 7, a week carlier than 
usual 


64-page issue 


Motoring Weekly Advertiser is of 
| 64 pages this week, the largest issue 
yet published. It contains details 
of more than 10,000 car and motor 
cycles for sale. With this issue the 
paper is extending its circulation 
to Wales and now covers London 
and the Home Counties, the South 
Coast and the Midlands The 
latest circulation drive is being 
backed by press and poster adver 


tising and the distribution of two 
colour showcards 
* . * 
The audited average net sale of 
Woman's Sunday Mirror for June 


was 1,093,513 and for July 1,116,859 
* * * 


The cighth edition of Guide to 
Broadcasting Stations 1955-56 has 


been compiled by the staff of Wire- 
less World. 
Sons 


Published by Iliffe & 


Lid.. it sells at 2s. 6d 


Gaol E Touseheeping 


Fay 


The Sept ue of Good 
Housekeeping urry the first of 
Good H s’ Masterway 
how-to- I; will give 
instructi ng nine pieces 
ire 
* * 
Within 14 the issue of the 
first suy he 1955 edition 


of Willing's t 


copies a 


(.uide no further 
ind the supple- 


ment is u The quar 
terly sup; re maugurated 
in 1954 
* . 
A profile vuus Huxley by 
Kathleen Nx v¢ of the main 
features of | mber Literary 


Guide. 


Publish: 


Coinciding 
celebrations « 
journal is t& 
nightly to a 
Until March 
as a monthly 
also changing 


changes 


e silver jubilee 
Marketing, the 

from a fort 
on October | 
was published 
t Marketing is 
yication day to 


Saturday I ill give “full 
market int to butchers 
before they ¢ ¢ market,” the 


publishers, P Press Lid., say 
* * 


The publis! f Homecrafts, 
which is at pr 4 quarterly, are 
considering pu ng the journal 
aS a monthly next January 
The scope of yurnal is to be 


increased to mak 
yourself magazin 
* = + 

A total of 84 ges of advertise 
ments—including over 20 in colour 
and an eight-pag rt supplement 
is carried im this week's Furnishing 
World. The issuc includes a sup 
plement on the furniture centre of 
High Wycombe 

> * * 

The September issuc of House 
Beautiful will contain the first part 
of the magazine's autumn compet: 
tion in association with Maricy 
Tiles 


a family do-it 


> * . 

Hansom Books Ltd. report that 
all advertising space for the first 
number of their new publication 
Books & Bookmen has been taken 
The first number will be dated for 
October, but will be out on Septem 
ber 10 The magazine will be 
launched by advertising in selected 
nauional papers and literary period 
cals. First print order is for 40,00 
copies 


AvuGuST 25 


We Hear 


1945 


The fifth International Book 
Design Exhibition to be held at the 
National Book League in Albe- 


marie Street opens next Thursday. 
* - * 


At a demonstration of the new 
“Power-Seal” batteries of Oldham & 
Son, Ltd., trade press and motoring 
correspondents saw the batteries 
assembled, filled and employed to 
Start a car Gavin Starey. press 
officer to Oldham’s, was responsibl 
for the party and for editorial pub 
licity on the launching of “ Power 
Seal.” 

* * * 

A new departure in this autumn’s 
programme of the Council of In 
dustrial Design's courses for retailers 
will be a glass course at the Wedg 
wood Memoria! College, Barlaston 
Stoke-on-Trent, from September 26 
to Ww 

* 7 * 

Actress Dora Bryan opened a 
Manchester Evening Chronicle show 
house at Denton, Lanes, last week 

* * * 

Betty Rodway. public 
consultant, has been 
handle PR for 


Dresses. 


TV in Australia 


Australia’s first television stations 
are due for completion next yea: 
Two Government-controlled — sta 
tions, together with studio centres 
ire to be built at Sydney and Mel 
bourne 

* * * 

A folder issued by 
Rediffusion Lid 
based on a 


relations 
appointed to 
Mademoisell 4 


Associated 
quotes the estima 
survey by Dr. Henry 


Durant that independent television 
has already a potential audience of 
more than three million in the 


Greater London 


lies area 


and Home Coun 
* * * 

The Luton, Dunstable and 
trict Productivity Committee have 
arranged, in conjunction with the 
British Productivity Council, an ex 
hibition in the Luton Town Hal! 
from Wednesday to Saturday 
October 12 to 15. Theme of this 
exhibition is “Working together fo 
better living.” 


Dollar order 


Belgrave Library report an order 
from a United States book buyer of 
150 dollars’ worth—all in notes —of 
this country’s books and magazines 
The Library specialises in supplying 
books and magazines subscriptions 
by mgil to and from all parts of th 
workd 


Dis- 


. * 7 


Hamptons are to trade under that 
name in Kensington High Street in 
the premises now occupied by thew 
subsidiary company, Story’s of 
Kensington 

* * .** 

ABC figure for Greater London's 
Greater ~ for the year ended 
June, 1955 was 1,250,549, an increas 
of 47,231 

* * * 


Changes of address Topical 
Advertising Service to 183 West 
George Street. Glasgow ; Barnard & 
Westwood Lid. (accounts and sales 
offices) to 57-63 Wharfdale Road 
N.1 Conroy Wykes Advertising 
Ltd. to 6 Duke Street, Manchester 
Square, W.1 Copperad Ltd. to 
| York Street. Baker Street, W.! 
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CRANE PUBLICITY REQUIRE 


ANOTHER 


COPYWRITER 


VISUALIS = 


THE COPY WRITER ... we are Ic a man 


with a spark’... 2 man who will produce not just | f-the-mill 
ideas and copy but exciting dramatic advertisement mn a sound 
appreciation of the merchandising background. He w ire of an 


interesting position with excellent prospects. 


THE VISUALISER ... a man who ca ‘uce slick 


layouts for submission to the client . . . a man who can te visually 
in the ideas stage with a group working on well-) onsumer 
accounts. Again we are looking for a man who is consta ty trying to 


produce not just competent advertisements but real © stoppers.” 


Please write or telephone for an appointment 


CRANE PUBLICITY LIMITED 


ADAM HOUSE - | FITZROY SQUARE -: W.! - EUS 806! 


_" 
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RIPLEY - PRESTON 


AND COMPANY 


BRISTOL AN 


PUMPS Li? 


To reach the eng 
in all branches 
of food 
manufacture 


FOOD MANUF.. 


Stretford b< 
Eden Street, Lond 


FOOD MANUFACTURE is of the 
LEONARD HILL TECHN 


[BE seve | 
journal de 

ciwal engineer 
earth-mot ing 
moving equipr 
toleed open -« 
iron ore, hvdr 
developments, 
clamation, 


docks, coast de/ 


ricer widening, 
Mruction, dc 

MUCK SH) (tk 
and Public U 
is another pub 


CORROSION THO» ©Y 
MANUPAcT BIN 
PIRES (NATURAL AND 8) STE 


PAINT Mant? ae 
WORLP cBOore .«. re | 
| FOOD MaNnUT.s as 
POTTERY a» ion 


BUTLOENG MareRtate 
MUCK sHIrree 
PeTROLeU™ 
CREMIGAL 45D reoccur 
ENCLN EeaINS 


re. 12... .)7. .) 5) dU) ee ee 


New campaigns for nylons 


What is described as an “entirely new concept 


iylon promotion” will 
launch the first-ever campaivn for LOR nylons 


Commercial TV in Ne ve ll ening Standard 
Evening News and Th ar of : Ser ember § ge spaces im the 
provincial press will be a Agents are S. T. Gertond Advertising Service 


Led. 
Notts Hosiery Lid. (PI 
booked large spaces 


az Stockings t 
in womens Mag 


nave 


» Cooper Ltd. 
ww gn 


Family appeal First | \ rainwear 
by store-men Sa have booked 


“A strong f ¥ apm b La > d 
made in raz for I with a 
« — Mai! Ord Stores bw f ; aot 

rr n wn r \ S ‘ < 4 thev 
ie & lee | director ole rad 
say agents Erwin Wasey & Co. Ltd. ‘ w 

Ma med h women ge-sc j 
magaz ‘ nw d Dag h a half-page 
will be used. Other spaces have beer 2 mn the nat : 
b ,oked n > me nat Tha Sund ’ u st magzazZ nes 
papers, Reveille and the Week-End n Agents 
Mail Mundy, G | roman. 


CURRENT ADVERTISING A> 4 
Accounts wa tt “ 


FOSTER, CLAY & ‘WARD LTD., Septem R. velation aylon 
o Coruad Advertising Service woe ol ve gs ade 


Ltd Campaign using cor (Gee A 
V. full pages in London even ng 
ad — pases spaces in p ow SWALLOW KIN OATS LTD. 
cial press Ing cS, gen . 
READER & SONS, LTD. manu - var PS i 
facturers of high-speed stcan 5 Pi 


g Mundy. ¢ 
engines, for Bemrose Advertising . - , 


X 
Lid > ”~ 
NOTTS HOSIERY LTD. (PLaza RRS . GIRDAR 
STOCKINGS) for Ff Allan ( rng Pho 
Cooper & Co., Ltd Campaig aan age ge 
using large spaces in womens e-McAllist 
ma gazincs Ltd 
“HOLS! tIFUL” and 
“GOOD Pe pene te 
THORENS. —— he TD. using p Lid) 
trade press to ational  MARLSBRi D = national 
campaign for new Chock WOrk d eencra 
shaver (Smiths Advertising provinc 
Agency Ltd.) press sine (ad 
MECH a AL HANDLING EN. PARKAMA( LTD sing are 
NEE R Ss’ ASSOCIATION, spac Picawe P 
using Punch, provincial press and Men ¢ ind 1 d 
engineering trade journals. (Smiths Nlustra ew Gabr 
Advertising Agency Lid.) ne R y Pr eston & 
». LTD. Co 
a pagel. BF trad H. J. HEIN 5 0. unching 
press to re-introduce Force whea none c th spaces 
flakes. (Smiths Advertising Agency — Sundays and fu 
Ltd.) c t 4 an. Woman's 


(/wn oo) 


MONTAL WATCHPFITTINGS iain & — 


: Young A d.) 
LTD. using general interest maga G. SALTER & CO. LTD. using 
zines. (Smuths Advertising Agency — trade press 
com tras pre 
Ltd) oe ur balances 


LITTLEWOODS MAIL ORDER 


STORES, LTD. using Sundays A. y ? ‘IND! <TRIES LTD. using 
Week-End Mail Reveille and ~~ Gelien ant 
women’s magazines for autumn Sun i nelly Ay = 
campaign. (Erwin Wasey & Co , Al Pub 


u c | u city 
Ltd.) Lid 
ASHE LABOR ATORIES LTD. RADIO & ALLIED INDUSTRIES 


using national dailies and LTD. : xtensive 
women’s magazines to introduce R de press 
new hair lotion, 'T. »p I orm. (Col gx ‘ lf-pages in 
man, Prentis & Varley Lid.) nat ad ‘Seadave 
BEA, using large spaces in nationa Lond ’ gy d large spaces 


dailies, Sundays and prov a in p ‘ press for 
press and other spaces in Pur h rad 
and Reader's Digest for new car 
hire plan (Colman, Prentis & 
Varley Lid.) 


and T\ Scott-Turner & 
5 td 


d d 
BIRO, using 


commercial TV 
(Mather 


& Crowther Lid.) 


AucustT 25, 1955 


Link-up with TV 
ads planned 


TV spots for Harr 
Wools) Lid. w 


up Br 
ip Bros 


(Sirdar 


x for Sirdar ha 
booked for the se $ At Home 
h Joy Shelton he first c 
merc ry | ~ Tal Oc lat “ 
Special ais t I 
stockists’ link-up is being considered 
for distr on to ret $ within 
he range he London trans 
Press adv sing w . xtc 
sively sed “ n gaZines 
dw ~ use Spaces } h 
New { e Rac I mes 2 d 

ape 
T\ has also be k ) 
Sud 


Haig McAllister Ltd. 
Fitting expert in 
Start-Rite TV 


When the Start-Rite sho 


vrs e] co re ‘ conm ce ey’ 

September 23 they w att B 

Peake Cx on children’s 

s hitting. and the Start-R 

twins Jack Hawkins’ sons 
atured only in the press 


. adverts 
ing Agents are Byrne & 


Co., Ltd. 
Biro * 
the start’ 


Hedley, 


right from 


The makers of Bir 


O pens c 
s¢ co m ft ; 

c cia vis to p 
note i products B a 
dvertising to retailers the fact th 

to use the new 
and s g that Biro w . g 
hea sht fram th 
: mare Lt ’ . > 
Comn cials w be top d 
screened in diately b e th 
> oclock Sat ¥Y footha s s 
. _ i 
Spec progra A put ou 
guring pr Ch stir period 


—_- $ are > Mather & soetier Lid. 


Balance spots 


During the first 
TV, G. Sals 
feature their don 


first of 


week of comme 

& Co., Ltd., will 
Stic Dalance in the 
a new senes of 5 
called “Pounds Shillings n 
Pence” introduced by Margot 
Lovell. 

An eXtensive trade press cam- 
paign will also be used to tice up 
with their TV appearances. Agents 
are Murray-Watson Ltd. 


’wrammes 
> 


Car-hire scheme 


An por n vice f 
vellers ab j he BEA car-h 
‘ yn Ss IC [a » & <s 
vf ™ spac s [ on d a.» 
Sundays nd the provincial press 
Other spaces l appear in Punch 


aA famleve Dien are 
Colman, Prentis & Vartey" “Ltd. 


Clockwork shaver 

Extensive national advertising is 
shaver t is 
work, and requires winding 


Large spaces are now being used in 


the trade press. Agents are Smiths 
Advertising Led. 
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i CERTIFIED NET S\ 64 PAG ES 


23 WEEKS Motoring Weekly 


#icicDpis 


~ oystegg Advertiser 


140, ») ] 4 makes history 


COPIES WEEK From this week Moeroring 
Weekly Advertiser has been 1 
Thas figure shows a creased in size to 64 pages 
weekly increase although the price remains at 4 
This is a record im the history of 
Richard Lonsdale-Hands Associates designed this box for the Biro Corona 7 254 j this journal, a record in growt! 
It is in white and red, with lettering in white and gold, and the brand name 5 - | by any publication in the mot 
is given prominence by appearing on a solid black panel. The whole j ing field and a record of achieve 
design is held together by a band of red and gold pin-stripes that run copies over the cor ment that has been watched w» | 
lengthwise along the box. peros ‘ great interest by the publ! 
* ABC NET SALES POR Tee ' world 
: PERIOD 1AN ne i4 j Motoring Week!) Advertin 
@ Continued from inside front cover. | now one of tho quickest seller 
ae * ~ 5] " the business | 
ss LETTERS TO THE EDITOR $2) | wae’ | 
ae one Because every week | 
ts limits on skill and the possi- vanished when | became an f tains the detailed descriptor | 
3s bilities of overtime work. employee is the obvious c! more — Reese care 
- Only the other day I was told I stayed for almost a year, . motor-<vyeles for saic 
a: of an illiterate girl who had £9 looking hard th ough the “situa- BEDS, HERTS an > —— - a h 
in her first pay packet. trons vacant” columns most ol + 45 = offer this great var | 
This trend was foreseeable at that time INCH selection. 
the end of the war, but no steps Finally 1 found another job Every week Mororing We 
were taken to provide against it Out of consideration for my Represented > | ddvertiser is Britain's | 
1 was 26 at the end of the war cm™ployer and f<\low employees, WILL KITCHEN, + iat ah era 
Zi and tried to enter journalism. I I gave three weeks’ notice, only 131 Fleet Street, EC 4 ae nt be oe M ‘ 
oe had a London degree, and had =‘ wnt eS Wes oe back Head Office LUT That is why sales are 
r shown sufficient literary promise Mig t I suggest that, instead of Advertisement Monorer Any person who wants 
Ej to arouse the interest of Curtis etting the employers groan and --——- - sell a car or motorcycle 
nH Brown Ltd. Yet I failed to enter grumble about the lack of staying sche matically asks for 
& ournalism because of this “too power of modern youth, they be Weekly Advertiser 
a old at 20” complex. forced to examine their own staff 66 The This week sees a great | 
= 2d . records If the have a staff sion im its field of | 
Ss No publicity was given to mraaver of eo th < DUMFRIES After 21 months of life « 
a copy-writing as a career—a 9 ‘ee fen ~ .—— tobe can be obtained any he: 
: strange case of the cobbler going 2 we Be year, iney memes A LOWAY around London H 
a without shoes ! —_ = a staff meeting and find and 6 L i c “5 > Ss Sout Er 
= oul why ey and t idlands Hut 
e Like many others, I drifted JumMPInc BEAN nm arrangements have been mad 
nto teaching, but I have never (Name and address supplied.) by which Motoring Wee! ‘ 
ceased to hope that something —— " o_. vertiser can now be obtaine i 
more creative might present has the | over Wales. Local new: | 
tself At the moment | carn advertising, attractive ( 
£750 a vear, so you may imagine / LARGEST a. ——. -— —: 
; © Geveior t« 
that the figures you quote sound = CIRCULATION |_| Simpaien 
AY entrancing to my ears. Lead me This campaign will be stepped 
» them ! of any Newspape: up so that within the next thre | 
GRADU ‘ in the months the publication w 


available anywhere in the Bri: 


SOUTH OF Isles 
SCOTLAND Motoring Weekly Advertiser s 


a success has be 


and the LOWEST rate achieved due to one reas 
per Inch per 1000 copies. Advertising in its columms scl! 


cars Of accessories faster anc 
It is the only Newspaper more cheaply than through an 
printed and published in other jum. Nearly ever) 


DUMFRIES single advertiser who was i 


slim initial 24 page issue } 


Name and address supplied 


Blame bad 
employers 


Sir Advertising and publicity 


men fall into two categories they Ask for Specimen Copy, Rate November. 1953. is still there 
fs either the best employers in Card, and Map showing where — 17 it pays to re 
a world = th worst ! ee ” culates vertise mm otoring eerie 
— = Be - - Ae the Standard circulat ee ot 
. ber rethecene cae . , tho oh ABC Weekly Circulertion August is a slack month ir 
TY - - vsell » wo ug : We are always pleasec to 35,128 the motor trade That is why 
naturally ave}, u © ge have vin the 64 pa record reached in 
away from jobs where the staff is ’ on ow HEAD OFFICE : this period is a great tribute to 
shana service - Ring Eal. 8318 the import the motor trad 
u apr D f portance the ade 
Ye — 133 High Street, Dumfries. pays to Motoring Weekly Ad 
s = a, s- ry Telephone |? vertiser's pulling power 
‘ was , iemg the Tull sales BRANCH OFFICE: If you are interested in the 
talk—expanding agency, wonder ty motoring field then sooner or 
ances. nucieus of @ few HENDON Castle Guest, Kirkeud right. later you must use 
semen? . ~ e ote ! . 
ner : . P for nitiat ve. BILLPOSTING elepbone Motoring Weekly Advertiser 
ney. I was young I! LONDON OFFICE : The telephone number 1s 
ed. The money was COMPASY E. Greenwood, Lid, 231-2 FLEet Street 9701 
J ~~ : 


agreed, but there it ended 
es and gloss which I had Ss 
at that first interview 37 SPRING STREET w.2. 
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Satisfactory market tests having proved the acceptability of 
a new toilet preparation, the manufacturers went for 
eye-appeal in the advertisements and so— 


Film and television stars bring 
glamour to new shampoo launch 


ESPITE a widespread be- 
lief there are ‘rom time 
to time certain new ' ngs —or 


at least, new quai! ler 
the sun. And afte: irs 
of laboratory rese« ‘ ty 
Laboratories Ltd n- 
vinced that they ha he 
shampoo field wit! ct 
that has recently | ht 
on to the marke ni 
lotion. 

The makers of B Sil 
vikrin, and Am ’ ts 
County Laborator n 
sidered that this nev f eI 
lotion represented 4 ve 


ment over the cor 


 s 
of shampoo and j 
maintain the repute f the 
firm which, in rec as 
introduced Amam): p sham 
poo, Amami wavesc' Amomi 
brilliantine 
One of the prin ; es 
of the new product bility 
to cleanse the hair ly 
yet without too “s an 
action It was mild it the 
same time thoroug! thon, 
the new ingredicn! | 
this possible enabled ) 
to be applied to | ' d 
rinsed only once he 
usual procedure of s s- 
ing and then wash: 1g 
again 
Furthermore, beca th W 


lotion was of rather (ica, 


na 


new Amin! 


~ = ip 
te 


This is the inside spread 
to bring home to ret 


auers 


lotion 


| @ four page 


sistency than the ordinary liquid 
shampoo the flow of the sub 
stance out of the sachet could be 
controlled 

While County Laboratories 
were convinced that they had per 
fected a first-class shampoo, they 
naturally wanted to know the 
reaction of the woman who would 
be using it Extensive “ blind 
product tests" were, therefore, 
carried out against various un 
marked branded shampoos which 
were market leaders. The results 
shown by this product research 
were so favourable that the de 
cision to proceed with the mar 
keting of this new shampoo was 
an easy one to take. 


Attractive display outer 


It was decided that the new 
Amami lotion shampoo should 
retail at 6d. and it is the only 
single application shampoo to 
retail at this low price. It is 
packed in an attractive three 
dozen display outer 

Selling to the chemist and hair 
dressing trade started on June 6 
In the initial canvass, salesmen 
were given an attractive mer 
chandiser, proofs and schedule of 
the consumer advertising which 
told a story of powerful and con 
tinuing promotion. 

On August | an advertising 
campaign broke with spaces in al! 
the leading women’s magazines 
and national newspapers. Since 


La =. cov Ee See 


shampor 


brochure 
the advantages of 
4mami lotion shampoo 


salesmen 
promoting the 


used by 


new 


Hooray! Wa here! 


, 


: 


Wy, a 


OtION sn mMmooon 


 temghe ether Stal ated thats 


iw? ; 
ma? 
ourna 
Luch 
er 

& l ts 
Y oland 
¢ cr he 


or the first 


ver fi new 
fymnam i 
ew 1 her 
“rite 
eee 
omy oe f i= 
«. the chomgue thal > quirk berene: you Spent — : 
tether ence! ...thet's ift bora itvemas Ler ; 
L- Seal “ 
this prod e of universal as barometers for the national 
appeal to en, the cam- operation 
paign cast t as wide as The chief illustrative element 
possible in the advertisements, decided 
An add ipporting pro- County Laboratories and their 
motion of | new product is advertising agents, Young & 
special leafict serted in the Rubicam Ltd., should be a picture 
Amami wa t pack of a glamorous personality who 
In order t a continuing has to wash her hair frequently. 


sales situation, 
have been set 
nal launch to 
ements to be 


appreciatic 

several test 
up within t! 
enable Saic> 


carefully a ed In addition, 
some of the | owns will be 
subjected nt kinds and 
degrees of p t $0 aS to act 


for stage, film and television 
appearances Two of the first 
stars to be featured in this cam- 
paign are Yolande Donlan and 
Sally Ann Howes. The frequent 
washing theme will link the new 
Amami lotion shampoo with the 
quality of mildness. 


Comprehensive guide for local 
government officials everywhere 


Internatior Mur Directory and 
E ’ . wnd )=6<Overseas) 
if M cipal Engineer 

¢ P at I rice £1 15s 
rTVHIS > 7nd, of what 


must b valuable refer- 
ence book ! il government 
officials here and overseas, has 
been furthe niarged and im- 
proved 


A special emphasis has been 
placed on the international as- 
pect and the buyers’ guide has 


also been much expanded. As 
Sir Herbert J. Manzoni, chair- 
man of the Building Research 
Board of the Department of 
Scientific and Industrial Re- 
search, remarks in an early chap- 
ter, the listing in this volume of 
a large amount of data about 
national and local authorities, 
chambers of commerce, equip- 
ment and even technical proce- 
dure “is bound to impress 
readers.” 
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CLASSIFIED ADVERTISEMENTS | RIIGRURZEN 


ROPGINTSEANTD WANTED: Se. Ger’ lies. Se per dinpiay panel tect. "An can; 

VISUALISER! | classifications, 4s. per line, 45s. per display + inch. Minimem, 3 tise: Box No. WE WANT A 
COPYWRITER? | | streriscments snder seven insertions MUST. BE PREPAID. “Address” \uveruner's 
Weekly,” 180 Fleet Street, Londos, E.C.4. CHAacery 8844 (Kx. 215 GIRL! 


wey aaieatcs APPOINTMENTS VACANT 
NAIROBI acaik SHEA ith, tee 


Situations Vacant: “ The engagement of persons answering these advertixcments mest n nter 

East Africa's leading Advertising be made through a Local Office of the Ministry of Labour or a Schedu od Employ ment imagination and is interested in 
Agency requires experienced Visualiser Agency if the applicant is 2 man aged 18-64 inclusive or a woman ged 18-59 mctusive the design and preparation of 
Copywriter t work n National unless be or she, or the employment, is excepted from the provisions of the 


The successful applicant Notification of V Order 1952." display advertisements, bro- 
t chures, packs, showcards, etc., 
and is capable of doing some 
Commencing finished artwork if she would 


ieohd oil be STUDIO IRWIN like to assist the Advertising 


a os Manager of a progressive firm 
a oul have vacancies for ag prog 


7 By of Agricultural and Horticu! 
lati COLOUR RETOUCHERS tural Chemical manufacturers in 
Manager. 


EAST AFRICAN. ADVERTISING Only ‘highly experienced itiets should. wri Publicity Depr.sshe should wriee 
CONTRACTORS LTD., ighly experienced artists should y Vep 
P.O. Box 2266, telephone for appointment to stating age and qualifications to 
NAIROBI, Kenya Colony Art Director. Box 1696 
wih our Londoa Offce. - a Gaaeal teen, bag Advertiser's Weekly 180 Fleet St €c4 
SHORTHAND TYPIST for Fleet Street Telephone Chancery 4141 


7 PERSONAL o_o 

s Ager cy Some office ex a one — 
oes tk 

esse a Will also be re 


assist with genera c 
*home Fleet Street 8274 for ent 4 Contractors ARTIST & 
. equ oung man with tring Age 
sor ctic k j , pane 1 j . : 
EXPERIENCED and layout. pr-ferably capable of pro oo walidence 
gre ’ ’ o opportunity i tul j Street. London 
REPRESENTATIVE Must have completed Netional Service erience. et ASSISTANT 
. * ” 78 7 c r~ Te f 
required by established Box 1754 Ad. Weekly 180 Fleet St BC4 out ae at team 
: . group of compa 
commercial art studio | cy . consumer and tech: 
The successful applicant must be capable ARTIST for Fleet ots . . Me 25-3 Knowledge 
rt in good-class artwork orp ‘a ' an appreciation 
retouching ené colour for Cutouts, Showcards etc. print tage. Write 


Progressive F f ° t pout na and salar requir 
ressive Firm of colour printers in 7 ea 

He will be given every support to Central Lond require additional : . Manager, Hanov 
succeed on generous salary and com- artist for interesting work. Apply 
mussion Dasis 

Write Box 729, co 7, Coptic Street Box 1751 


London, W.C.! Advertiser's Weekly 180 Fleet St C4 


c — TYPIST required for Fleet Street gy ie Sew AGE y somes Immedia tely required 


iver « Agency Willing to assst 
with gen ffice routine. Knowledge 
of P BX Switchboard an advantage 
i 


Phone Plect Street #74 for appa: | Scheme, Rep to “sn Pens —an imaginative 


LAYOUT ARTIST BACKGROUND 
with IDEAS... ARTIST 


and also a first class 


who can visualise 


cress: || GENERAL ARTIST 
to clients’ layout stage. 


Age 22 to 28 for CARTOON FILM work 


Will be welcomed by an 
expanding 
Agency 


Must have lively outlook and be able 
to apply most modern methods. 


SCREEN AUDIENCES LIMITED 
MAX RITSON & PARTNERS LTD. 3 Deanery Street, W.1 


write 33 Henrietta Street, London, W.C.2 Telephone: Grosvenor 2497 or 7678 
phone TEMple Bar 3861 (3 lines) 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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“CLSSIFIED ADVERTISEMENTS 


Want a 
BETTER Job? 


We have a 
ganisation 

and progress: 
in publicity, 


-ing and expanding or- 
ied on solid achievement 
long new lines of thought 
‘tising and press work. 
Consequent! an offer many oppor- 
tunities to t! 10 have a real zest for 
this work and who would enjoy helping 


in some de: continue the building 
up of this : scinating enterprise of 
ours. 

For the nc * months we will give 
individual « t careful consideration 
to applican: ‘obs at ail levels in the 
following c: ries: 


ED! PAL WRITERS 
TECHNICAL :;  NERAL COPYWRITERS 
Ge AL ARTISTS 
VISUALISE’: ond LAYOUT ARTISTS 
ADVER' S'8G EXECUTIVES 


PUBLICITY MANAGERS 
with 2\\ round experience 


PROOUCTION MEN 


/ulstanding in some respect we 
ition for you in which to show 
to the full. Here, then is the 
rtunity in publicity, advertising 


If we think y: 
may well crea 
your true ab 
meaning of rec 
and press 


Write in complete confidence at any time to: 
The Principal 
THE D. BROOK-HART COMPANY 


PREMIER HOUSE 
48 DOVER STREET + LONDON - WI 


APPOINTMENTS VACANT 


Situations ‘ acast The engagement of persons answering these advertisements most 
be made through « Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if (he app! cont is 2 man aged 18-64 inclusive or a woman aged 18-59 inclusive 
usless be or she. oF _the aa " a, -- —~ ae provisions of the 


nown and fully recognised London 

sing agency is interested in the possibility 

ning provincial offices. Where to open 

ndary to Who shall open. Top-level 

‘cs with proven administrative ability 
by their record are established and 
ng business getters should write in 
nfidence to Chairman. 


Box 1776 
A. iser's Weekly 180 Fieet St EC4 


RETOUCHER ass Retoucher EXPERIENCED PRODUCTION ASSIS. 


nical subjects TANT required by medium sized 
lor Hayward & agency Good working conditions 
Mar treet, Bromiey, Apply. 
Ker I Vv. 6702 Box 1678 Ad. Weekly 180 Fleet St EC4 
sn 
STUD:. “ANAGER WRIGHT ARTS, LTD. 
requires w experience, require additional Artists with exten- 
capable « complete con- sive experience of general Studio work. 
trol. Wr details and Write or ‘phone for an appointment 
Salary. : oa WRIGHT ARTS, LTD., 
1695 #, OLD BOND STREET, W.i 
Advertiser's * 8. Fleet St €C4 Tel. MAY 1940. 


ALL-ROUND ®\IST required by | MEDIUM-SIZE STUDIO requires first- 
busy Adver Agency Good class Lettering/layout artist wel 


uality finishe od slick Visuals area. Write Box 730, c/o 7 Coptic 
TEMpie. Bar ! Street, W.C.1 
Th we are looking for is now doing a 
a as a 


ser‘or account executive 


or 


advertising manager 


\l be required to handle, as Account 


Exe a group of internationally-known 
coms ; manufacturing electrical and elec- 
tron iipment. Essential qualifications 
incl sound technical background, execu- 
tive experience, good personality, initiative 
and enthusiasm for his work. 

[he position, which is pensionable, is 
well-paid and offers an attractive future for 
the man with the right qualifications. 


Al! applications will be treated in strict 
confidence and should be addressed to 


Box 1767 
Advertiser’s Weekly 
180 Fleet Street EC4 


*Phone your classifieds to CHA 8844 (Ex 25) 
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APPOINTMENTS VACANT 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


ACCOUNTS EXECUTIVE 


Live and long-established London agency seeks to 
widen its activities by the appointment at high 
level of an ACCOUNTS EXECUTIVE who has 


PASTURES 


Director. 


proved his ability as a business getter. Attractive 
remuneration and future await the right man. 


In the first place write in confidence to Managing 


Box 1777 
Advertiser's Weekly 180 Fleet Sit EC4 


ADVERTISING DEPARTMENT of 
leading Film Company require young 
man with creative flair Must have 
Agency experience, some knowledge 
of technical production and ability to 
work on own initiative if necessary 
Apply. stating salary required, to 
Box 1700 Ad. Weekly 180 Fleet St BC4 


COMMERCIAL ARTIST required as 


Supervisor for Publicity Studio of large 
publishing hous Capable of produc- 
ing rough and finished artwork for 


posters, promotion material and press 
advertising. Knowledge of typography 
and printing processes essential. Write 
Box 1699 Ad. Weekly 180 Pieet St EC4 


JUNIOR RETOUCHERS 


for established Studio required. High 
salaries for those still willing to learn. 
Existing holiday arrangement may stand. 


Box 1796 
Advertiser's Weekly 180 Fleet St EC4 


FINANCIAL ADVERTISEMENT 


REPRESENTATIVE 
Wanted for London Office of Pro- 
vincial Group of Newspapers, ex- 


perienced. Superannuated. Apply 


Box No. 960, Keith & Co., 
137 Princes ‘treet, Edinburgh, 


REPRESENTATIVES wanted for new 
CC Trade Journal. Salary and com- 


pects, especially for those having 
revious CC experience 
ox 1753 Ad. Weekly 180 Fleet St BC4 


mission Excellent promotion pros- | 


GENERAL ARTIST. First-class, ail- 
round Commercial Artist required for 
London Studx Interesting and varied 
work Ideal conditions and top 
salary 


Box 1622 Ad. Weekly 180 Pleet St BC4 


finished rough stage. 


EXPANDING WEST END ADVERTISING AGENCY 
REQUIRES FIRST CLASS 


VISUALISER/LAYOUTMAN 


This is an interesting position for a man of 
considerable agency experience. 
able to produce smart yet compelling layouts, 
have a real sense of design and typography and 
an ability to render the figure adequately to the 
This appointment is a 
progressive one and carries an excellent salary 


with full superannuation facilities. 


Write at first giving particulars of age and 
experience to the Art Director :— 


EXPORT ADVERTISING SERVICE LTD. 
22, OLD BOND STREET, 
w.t. 


He must be 


NEW... 


* . 
for an <cency Director 
The Board ve and progressive, fully 
recognise established London adver- 
tising ager appoint a new Director. 
The ag: tion has for very many 
years s perated in the trade and 
technica ngst accounts in the lower | 
middie-s oriations. 
Now it terms of finance, organisa- 
tion ar i—to consolidate in new 
fields opropriations and more 
genera 
To achir felt that a new Director 
should | charged solely with just 
this job ent in new fields. 
As it is: ne first qualification for this 
appointme: be proof of ability as a 


business 5 econdly, there would be 


proof of at the high position at present 
held. 

Clearly the fulfilling these qualifications 
is a pers stance, and as such would 
need to bx : of a substantial contract. 
The Direct e prepared to discuss matters 
in these ter nd generally to extend the 
fullest co-o; and encouragement. 
Obviously this advertisement is known to the 


Directors of the agency advertising; it is also 
known to the principal executives. Those con- 
templating a reply can therefore do so in com- 
plete confidence. Each letter, which should be 
addressed to the Chairman, will be personally 
opened by him, known only to him, and handled 
by him to the point where a meeting with the 
Board would be considered desirable. 


Box 1778 
Advertiser's Weekly 180 Fieet St EC4 
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CLASSIFIED ADVERTISEMENTS - 
TALENTED PRODUCTION 


Situations Vacant * The engagement of personas answering (bese advertisements mast 
ADVERTISING | Sasso iin Stas site tae. veces 


Agency if the applicant is 2 man aged 18-64 inclusive or » «oman aged 18-59 inctasive MEN 
waless be or she, or the employment, ic excepted from the provisions of the 
EXECUTIVE Notification of Vacancies Order 195. 
ma (or women) 


is offered o progressive 


DIRECTORSHIP WANTED please phone 
in a substantial |.P.A. Agency AGENCY DIRECTOR HUNTER 9851 


The executive we seek «& 


business getter—both for ‘ A substantial London agency invite plications if you are looking for an 
agency @ Must be « nat g 
hardened, well-known adve , for an appointment as provincia pre- immediate and progressive 
pat hnsang are SO expanse ~4 ae in the Midlands The mar record | post. Previous agency ex- 
needs and direct the agency : shows outst j yas an Accs I tiv 
successfully a : anding abilit n Acc - perience and ability to see 
This @ivectorchip carries wit? may expect generous terms engagen Full 
substantially increasing incon + confidence will be respected through production of press 
the director's own - . . : | advertisements from | 
A a Write to the Managing Director ae 
in addition, « substantial ret «« | stage essential. 
for himself and for his wile . Box 1 775 
Ne investment required 
Our staff of ~ 
We te ates : Advertiser's Weekly 180 Fieet St EC4 TAYLOR 
Box 1589 —--— ADVERTISING 
Advertiser's Weekly 180 Fiee: 1 Eo4 CREATIVE LAYOUT ARTIST required = PLR. EXECUTIVE enced in hand LIMITED 
2 — who has the ability to think of of ‘ ‘ ss for industrial 
TYPOGRAPHER requc ideas for advertisements, leaflets and for P.R. De- | (1.P.A.) 
sized London Aec catalogues and work ther sp t : 4s) cemive Agency 
P finished rough sta Tt posit base include tech + 
high uality rk . I 5 ~. 
— * gq Me sflosds en encellent opportanity to any cereal. eead 85 Gloucester PI., London, W.1 
years’ Agency experic man wh has mitiatrve and trive pe knowledg« f 
1 oe Write, giving full details of exy ence ‘ This is an 
a age, expe a, @F “ahene ter. on consioane cae +s youngsh ADVERTISEMENT COPY CLERK 
Box 1516 Ad. Weck!» 4 with the Creative Manager. Smee's na future lies im (esther sex) wanted by Trade Journa! 
- Advertising Ltd S$ Duke Stree Justr se send full Publishers Experience desirable but 
Manchester Square wi Te . , beg slid be traimed 


Weekly 180 Pleet St EC 4 


“ WELbeck 0774 Box 1759 40 Pleet St BC4 Box 1758 Ad 
Experienceu : eee 


LAYOUT NAN TOP-TOP-TOP COMMERCIAL 
able to produce Sii ive | LETTERING MAN | ARTISTS 


Layouts for client pre: or : = = 
some finished work om want i for a LIV ated PUBLICITY STUDIO 
prospects and work Z Applicants must have had commercial 


ditions. Write giving . | experience and possess a good know- 
. E r TOP- T OP-TOP | ledge of black and white drawing in 
ticulars, or phone line and wash. Also letterers. Juniors 
with exceptional ability will be con- 

Ss. CORTHIN: STUDIO sidered as trainees Write giving 


Austin Knight details of experience and age. Good 
«ee, Excellent prospects and conc 


wv 


salary according t experience and 
212a, Shaftesbury A. WC? } ability. Staff canteen. Non-contribu- 


tory pension scheme. Sports ground 


TEMple Bar 7é.:. DAVID JUDD ASSOCIATES LTD. Do not send specimens in first instance 


deontil Box 1698 
; Ihomarle . 
aacen eden 1 Lt srRateayl Ring MAY 5560 or write to 3 Alb St P WwW 1 Advertiser's Weekly 180 Fleet St €C4 
heations Separtment —_ —- . , 
electronic equipme TECHNICAL PUBLICATIONS DEPT. | ENGINEERING COMPANY requires | SPACE REPRESENTATIVE = required 
S.W. Londor Sor of large engineering company requir Ju 4 hnical Publi- for London Week Motoring Maga 
typography and repr man for compilation of spare parts t Dey npilation§ of zine Must have proved ability and 
is essential ‘ ‘ lists. Some ex ence of similar work ; eu etc Some preferably with car and some contact 
day week anteer ‘ essential Must be able to read draw exper . rk essential with motor dealers, new and second 
details of age and ex; vce ings and follow drawing office proce Knowledge und electrical hand Good salary and commission 
Box 1576 Ad Week 6 dure. Art work t required. Expe Knowledge Automart Publications Lid.. 18, Com- 
a ence of C.l. engines and c rica ; ; and printing mercial Road, London, E.! 
equipment an advantage S-day week ar State age 
State age, present position. experience prese rience when 


when available siary required, to svailable to Personnel TO 
ACCOUNT Personnel Manager, C A.V. Limited Manager C.A ted Warple 
Warple Way. Acton, W.3 ' ct . PRINTING 


A well-established Company in Central 
London has vacancies for two designers, 
wanted for position 


age group 25-35. Agency experience 
an advantage. Excellent working con- 
Singapore With expe ce ditions and Welfare schemes 


in lay-out, block and block 7 More Artists (}) VISUALISER: Capable of pro- 


ducing quick visuals and finished layouts 
making and stereos with for all forms of printed publicity 


k j ‘ material Versatility of technique, a 
nowledge printing trade strong advertising sense and typo- 


Age 25-28. Preferably u: @ and a Progress Man or Woman a Ng a RR 


(2) GENERAL ARTIST: with wide 


married. For particulars of experience and ability to produce 
finished art work for all classes of press 
appointment apply RING INGLES OR GLADWIN and printed advertising. Still life 
" essential lettering and figure work 
PENTAGON DESIGN SERVICES LTD: GER 6721 an advantage 
Box 1703 Write fully, in confidence, stating 
appomtment desired. age, career to 
. e Only good ones, of Cour $e. Gate and salary required to 
Advertiser's Weekly 180 Fleet Si Ec4 
Box 1799 


Advertiser's Weekly 180 Fieet St EC4 
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ADVERTISER'S WEEKLY 


Avoust 25, 1955 


CLASSIFIED ADVERTISEMENTS 


EXPERIENCED 
ADVERTISING EXECUTIVE 


required to act as First Assistant and 
Deputy to Advertising Manager of new 
Company being formed by Beecham 
Group Limited. Prior knowledge of 
Export Advertising will be an advantage 
but the essentials are a sound grasp of 
advertising principles and procedure 
instrative and unlimited enthysiasm 
Write with full details of age, experi- 
ence and salary required to Personnel 
Controtier, Beecham Group Led., 
68 Pall Mall, London, S.W.!. 


ADVERTISEMENT 


REPRESENTA. 
TIVE required by the Royal Air Force 


FLYING Review Europe's highest 
circulation Aviation journal. Particu 
lars of age and experience to General 
Manager, 180 Pleet Street, E.C.4 
P.R.O., with newspaper or magazine 
experience required by expanding 
PR. Agency State age, experience 


and salary required 


Box 1761 Ad. Weekly 180 Fleet St BC4 


Wanted, 


an experienced 
LAYOUT ARTIST 


who can really draw, and do 
decent rough lettering, to work 
to visuals provided. No figure 
work or crazy modernistic adven- 
tures, just sensible straightforward 
work. Westminster, 5-day week. 
Please write for appointment, 
Stating experience and salary to 
H.R.M., 22a, Queen Anne's 
Gate, London, S.W.!. 


ARTIST required for technical illustra- 


tion, with ability to produce layouts 
and artwork for advertising and sales 
literature. Bonus and pension schemes 
operating. Write 

Box 1599 Ad. Weekly 180 Pleet Sc BC4 


ADVERTISEMENT 
REPRESENTATIVE 


required by leading technical 

weekly journal. Must be first- 

class man. Write giving full 

details and salary required to 
Box 1713 

Advertiser's Weekly 180 Fleet St EC4 


ADY CLERK required for keeping 

sdvertisement records, etc.. for Inter 
at al Weekly Technical Newspaper 
ar Moorgate and Liverpool Street 

Five-day week (9.30.5.30 Phone 


MON. 2567 for an appointment 


COUNTRY AREA 
SALES PROMOTION 


Application invited from ambitious 
man: 28 to 40. Promote and super 
vuse carculation schemes in rural areas 
Good 


Successful appl- 


Publishing expernence essential 
salary and prospects 
cant must live in or near London 
Replies regarded in strict confidence 


Box 1784 
Advertiser's Weekly 180 Fleet St EC4 


/ APPOINTMENTS VACANT 


MEN’S FASHION 


We have a vacancy for an experienced M 
Fashion artist 
conditions, and this 


Top salary with excellent 


position could lead to executive appointment 
Box 1797 


Advertiser's Weekly 180 Fleet Street EC4 


A TECHNICAL AUTHOR is required ENGINEERING COMPANY 
for the prepara f user-handbooks Assistamt§ for I 
in the fustria ectronic and tele Dept. for wr 
communications ficids A thorough work on serv 
tec “| know { clectronics is strucuior etc \ 
esentia und a gree or HN mn quired Koow 
electrica eng ‘ is desurabie and or suton 
Prev technical writing ment an adva 
ts A progressive staff f producti 
poli i, and the company essentia 5 
offers 5 4 pensionable employ present posit 
ment an expanding field to the right availabic, sale 
applican Please reply t nel Manager 
Box 1757 Ad. Weekly 180 Fleet St EC4 Warple Way, A 


LETTERING Assistan: 
& GENERAL SPACE BUYER 


A remarkably good 
ARTISTS ambitious person of ¢ . 
had experience a5 Assets 
Buyer, to quickly ree 


Three vacancies in well-lighted spacious 


studio. Varied and interesting work in Space Buyer. Must be at 
congenial surroundings Permanent correspondence wit! : 
and progressive sition, with profit- schedules Permane ‘ 
sharing scheme Wrice details of post. Every help give v 
experience, age and salary, to »—The of age, experience + . 


Studio Manager Managing Director 


THE NATIONAL PUBLICITY CO. LTD. 
36-37, Upper Thames Street, London, E.C.4 


CLERICAL ASSISTANT required in COPYWRITER. Prog 

the Managerial Department of The for keen. intelliger 

, master ar Woman Teacher's Agen experience 
Chronicle (offical Organ of the selection of ne 
National Union Teachers Pleasant nical § accounts 

t ms per » scheme good Write fully or ‘pt e 
opportunity. Write, giving details and get, Smee's Adver 
indicating salar required. t The Street, Manche . 
Schoolmaster Publishing Co Lid wi Tel WEL beck ‘ 
Hamultor House Hastings Street ASSISTANT to Adver Ma 
London, W<« + 


required by 


ADVERTISING woman required, with technical urt pu 


knowledge of shorthand or capable of prospects Five-da “ 
joing her owr rrespondence Har giving particular { age . 
wood Press (Advt West Street to 

Harrow Byron 5656 | Box 1793 Ad Weekly 180 Fle 


ADVERTISING AGENCY STUDIO 
A leading London Advertising Agency is looking for a 


PERSONAL ASSISTANT 
TO THE 
ART DIRECTOR 


His (or her) duties would consist of keeping records, 
contacting artists and studios, invoicing, and assisting 
the Art Director in the general routing of the work 
passing through the Studio. Write, in confidence, 
giving full particulars of experience, age and salary 
expected, to the Art Director, 


Box 1768 
Advertiser's Weekly 160 Fieet St EC4 


AN OUTSTANDING 
OPPORTUNITY 


Leading trade journal (A.8.C.) 
requires an advertisement repre 
sentative. This is a really excellenc 
position for an experienced man 
with personality and drive aged 
28-32."| Write giving the fullest 
details to 
Box 1702 


Advertiser's Weekly 180 Fleet St Ec4 


VOUCHER CLERK. cxperenced « 


responsible, to take ver departmer 
n busy West Pad Adv e Agen 
Telephone for app me “I 
Huntingdon, Hyde Park 048 


TYPOGRAPHER 


Vacancy Central London offers ample 
scope for a Typographic Designer 

exercise bis skill and creative at y 

the design of all forms of printed adve 
teing material, some press tig 
standard essential for a wide range of 
mportant products and services exce 
lent working conditions and weller« 
schemes) Write in confidence 


Box 1788 
Advertiser's Weekly 180 Fieet St EC4 


YOUNG MEN eho war mak 
Selling @ career required } 
after probationary period ( 
img 4s salary £7-48 ‘ 
Matthews, CHA 8844 for 
ment 


LAYOUT ARTIST 
REQUIRED 


London agency requires versatile 
layout artist. Must be capable of 
producing clean pencil roughs for 
client, and have a working know 
ledge of type requirements 


Write to Art Director stating 
age and salary required 


Box 1770 
Advertiser's Weekly 180 Fleet St E04 


nd 


PRODUCTION ASSISTANT 


require 


by West Bad Agency bar twenties 
Some eaperience nationa account 
Apply, Production Manager GRO 


1701 


PRODUCTION 
MANAGER 


We want © production manager 
with experience and an enthe- 
siaem for responsibility in this 
medium sized London agency with 
& vervety of nations! accounts the 
ram man will be welcomed by 
ovr staff, who know of thu adver 
twement. Wrice fully co Managing 
Director, 


Box 1771 
Advertiser's Weekly 180 Fleet St EC4 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 468 Auoust 25, 1955 
u ized 
FLEET STREET AGENCY ee TECHNICAL ARTIST 
Situations Vacant : “ The engugement of persons ansycrinx (hese advertisements must 
require be made through » Local Offhee of the Ministry of Labour or « pepe ye required for Publications Department 
GOOD GENERAL ARTIST with Agency if the applicant is a man aged 18-64 incienve oF a® —_ ot , —s * An interesting and varied work pro- 
ideas Mainly for roughs ent unless be or she, or the employment, is excepted bet sy © provisions gramme calls for ability to produce 
standard and ‘ skimps » ble to Notification of Vacancies Order 2 first-class perspectives in line and 
handle finish # need « Com- ———w " half-tone from blue-prints and per- 
mence about (600-4650 ‘ sonal investigation 
PRODUCTION DETA: sndle N : a Working conditions are excellent, 
detail for group of accoun: eral HR — the surroundings congenial and the 
knowledge of production « 1ps positions permanent. 
required. About (500-(55 Apply giving particulars of e 
articula x- 
SPACE ORDER CLERK opy "oho . ~ 
Syeten gost ot Rowe.” x FILM AND TELEVISION DE)’ °TMENT perience ‘and salary “required, and 
ig ref. AW/39, to the 
detail =main§ = requireme: About 
£6-46.10.0. Personnel Officer, 
Write giving brief details requires a junior visualiser to rt Saunders-Roe Limited, 
Box 169) East Cowes, 1L.O.W. 
’ ly (80 § C4 we 
Advertiser's Weekly director. Some advertising tan 
veows = 22 eted | FEMALE JUNIOR ARTIST required 
ational vice, requ nee sial for general colour work for Packag- 
Technical Copywriter ity experience is essentia ing Designs in N.W. London area 
Department. Apply ing Good at lettering and preferably with 
qualifications and pre we, knowledge of Typography. Write with 
to the Personnel Mar nes Write to Hanover House, 73 High orn, W.C.2. details of experience and salary 
Sims & Jefferies, Lid rks expected 
Ipswich Box 1646 Ad. Weekly 180 Pieet St EC4 
== 
COMMERCIAL organisation. Birming- CHIEF CO! TER wanted for 
Records ham, needs vigorous potential Execu- Adv « aye Tool EXPERIENCED 
tive for Advertising control Some Mak eaficts dire 
experience preferable. National cover- M n printing depart- PA E REPR 
Clerk age, all media involved, direct selling m experience useful 5) C ESENTATIVE 
| Research, costing and planning ability bu Excellent cond: required for vacancy on established 
essential Excellent prospects, virile t rk. Opportunity Technical Export journal. 
(either sex) requir: ig expanding concern Superannuation { Non-contributory Applicants must have proved \ 
industrial safety rit Commencing salary according to Pr Write with full PP ui proved sales 
manufacturers (¥ ) qualifications, approximately £750 de wards Lid., 359 — and ay a Salary 
’ . ommission, Expenses an uperannua- 
Interesting posit: it Box 1760 Ad. Weekly 180 Fleet St EC4 Eus pi N.W.1 tion Fund. Progressive post. Applica- 
to Managing Di: Pr TING tions treated in strictest confidence 
mencing salary £5) rt ARTISTS REQUIRED ’ Box 1694 
prospects. Pleas g Expanc Letterpress Advertiser's Weekly 180 Fleet St €C4 
particulars of exp« } . House gham require , 
fo the Company’ , | | | Full-time, first-class figure, immediately a resty keen Sales EXHIBITION MANAGER requires an 
H ip | | lettering and general designers, Represen: ‘under 3S). Pros- Assistant profera’ y single man under 
Sion. Strand W ‘ | | experienced in first-class poster, pects of ve position 30 Sa OF age. Tully 9 a 
. ce of orga sing clectric exhibitio 
eA, ae showcard and display work. directorsh two years. ae tee ceouienne i Gaia. 
—  —J Some cor ons desirable but Anant ' een 1 tiem neuer 
EXPERIENCED SPACi 711 ERS Write or apply to vg , sasshaaieea te Apply in confidence t Personne! 
male of female) for —_ confiden< Box 1790 Ad. Weekly 180 Fleet St EC4 
: orkshire, Ve : 
nl —_ - . - Nathaniel Lioyd & Co. George © & Son (Printers) 
and able to neg el. | | Burrell Street, Blackfriars, S.E.! — 
ee ee eS ~y Florence SiR 4INGHAM, I ADVERTISEMENT 
and export publicat te | as WS area weekr ones) 
Box 1792 Ad. Week C4 | ADVERTISING ALL-ROUNDER re ARTIST + Creative Depart MANAGER 
4 = quired as executive in Publicity Depart- — ot — ry 
rr ment to handle well-known branded lox 1785 180 Fleet St EC4 for London Office of Scottish Group 
DRUCE & co ° products Age 25 to 35 Must have YARDLEY TD. Advertising of Newspapers 
ire ar good educational background, know Manager retary shorthand Must be fully experienced, with estab- 
vege something of copy-writing, and under typist | 1 quick grasp lished contact with agents. Pension 
ADVERTIS: c stand modern marketing cy ex of deta importance at scheme 
Nhs rience probably an advantage this stag ¢ in the adver F 
: | ntegrity “and enthusiasm essential | tising w compiantion of Apply in confidence to 
MANAG? ¥ Salary offered not less than £800, and the tw Bcad Street Box No. 954, 
oF could be more. Applicants short-listed office, ca week. Written Keith & Co., 
to take complete chars ” will be informed by September 6 applicat e, to Advertis- 137, Princes Street, Edinburgh 2. 
of the Company's busin ‘ - Write in confidence, tersely but most ing Mana ~ marked A/4) 
- on = , comprehensively, to Yardley A 33 Old Bond 
Sen heels Oy tee . Box 1789 Ad. Weekly 180 Fleet St EC4 | Street NATIONAL JOURNAL has vacancy for 
aiiintionn and’ col “ an rs go-ahead Representative to canvass 
eal Office, 86 Baker Scree Classifieds and some Display A iver- 
tising. Essential applicant should have 
’ all good Agency contacts First-class 
OPPORTUNITY OCCL BS lor opportunity for man prepared to build 
in Space Buying De me Two future on own initiative and commis 
and Overseas Ager for son earnings. Reply < 
figures essential. Tyr age. | Box 1791 Ad. Weekly 180 Pleet St BC4 
If male, National Ser ave | KEEN Yo U N thi BOUGHT LEDGER CLERK (male or 
been completed Ww “ee, | E d female) required by Advertising 
experience, if an Agents, W.1 area No Saturdays 
Box 1786 Ad Week C4 WA N T E D Phone for details. Hyde Park 1641 
| . ° 
Rebuilt West End Studio 
JUNIOR London Agency requires two young work urgently require 
LAYOUT ARTIST as assistants to account executiv Lxcellent GENERAL 
prospects are available to those with ab and 
ne et oppor y for energy. & LETTERING 
enthusiastic young artet to join 
the studio of busy medium sized Applicants should be able to write copy and some ARTISTS 
London Agency. Write to Art | | agency experience would be an advantage experience essential, interesting 
Director stating age and minimum Writ full inf - : and varied work on important 
starting salary required rite giving full injormation to national accounts. Top salaries 
and conditions offered to the 
x1 
Box 1769 Box 1697 right applicants. Apply 
Advertiser's Weekly 180 Fleet St Ec4 Advertiser's Weekly 180 Fieet St EC4 Box 1668 
| Advertiser's Weekly 180 Fleet St €C4 
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PRODUCTION ASSISTANT for M 
Connell's Wales and North-West Office 
situated at Colwyn Bay. Sound know- 
ledge of printing methods and process 


work, an eye for detail and the ability 
to control copy despatch records. 
Good typographical sense Excellent 
opening for a young man who com- 
bines a practical outlook with an in- 
telligent interest in Agency affairs. 
Salary will be according to ability 
(please state what you think you are 
wortt Working conditions unusually 
attractive and good opportunity for 
promotion. Interview any McConnell's 
office—-Colwyn Bay, Derby, Newcastle 
London or Dublin—but write in first 
instunce to Resident Director, Me- 
Connell & Co. (Advertising) Lid., 25 


Colwyn Bay 


FIRST CLASS ARTISTS looking for 
first class jobs will find them at 
Technical Artists Ltd. We are par- 
ticularly anxious to avail ourselves 
of retouchers (figure, mechanical or 

neral) Lettering. layout and 

shion artists, still-life, line and 
scraper artists, also ambitious young 
artists interested in colour work and 
airbrushing to whom we can offer an 
excellent traming In return we can 
offer good rates of pay, service agree- 
ments, ideal working conditions in a 
modern, light and airy studio 374- 
hour week A telephone call is all 
that is necessary to arrange an evening 
appointment. Technical Artists Ltd., 


Princes Drive, 


104-112 Marylebone Lane, W.1 
WELhbeck 8146 
PRINTING AND EXHIBITION AS- 


SISTANTS are required in our Buying 
Department Applicants should have 


completed National Service Previous 
experience not essential Write, stat- 
ing age and salary required, to the 
Lonsdale-Hands Organisation, Com- 


House, W.C.1 
ADVERTISEMENT MANAGER. Well- 


established trade journal (products of 
light engineering /clectrical industries) 
secks Advertisement Manager with real 
ability and drive Excellent oppor- 
tunity and prospects for the right man 
Box 1704 Ad. Weekly 180 Pieet St EC4 


GOOD ALL-ROUND JOURNALIST 
wanted: textile trade journal Write 
stating age experience, etc 
Box 1706 Ad. Weekly 180 Pleet S BC4 


. 

PUBLICITY MANAGER required to 
handle advertising, catalogue and ex- 
hibiien work for progressive group 
of companies in Manchester area 
manufacturing wide range of products 
Please write, stating age, experience 
and salary required, to 
Box 1692 Ad. Weekly 180 Fleet St BC4 


THOROUGHLY EXPERIENCED RE- 
PRESENTATIVE required for estab- 
lished West End Commercial Art 
Agency ; directorship considered 
Strictly confidential Full qualifica- 
vons 
thon 1779 Ad 


monwealth 


Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


op Class 


ACCOUNT. EXECUTIVE 


would like to hear from Publishers or 
Advertising Agents who can fully utilise 
the abilities of an outstanding executive 
and offer commensurate reward. Ac 
moment in £2,000 p.a. bracket. 

Box 1782 
Advertiser's Weekly 180 Fleer Sc EC4 


AMBITIOUS YOUNG MAN (04) wishes 
to make a career for himself as Spece 
Representative with a progressive pub- 
lsher who will give him the oppor- 
tunity of proving his ability 
Box 1765 Ad. Weekly 180 Pieet St BC4 


YOUNG EXECUTIVE (25), experience 
in direct mail, print production, secks 
position in advertising department of 


commercial firm or Agency 
Box 177) Ad Weekly 180 Pleet St BC4 


CAPABLE AND EXPERIENCED 
advertiing women secks responsible 
post as personal assistant to Accounts 
Executive. Creative ideas, practical 
cheerful adaptabic Competent 


Secretary / Typist 
Box 1785 Ad. Weekly 180 Picet St BC4 


*Phone 


iii 


PRINTING EXECUTIVE 


with wide experience of sales and clhent 


contact, production planning, layout 

and technical administration gained in 

this country and overseas, seeks 

position with large commercial or 

industrial concern or agency. Write 
Box 1783 


Advertiser's Weekly 180 Fleet St EC4 


“HAND-PICKED” 


available —The Wigmore Agency, 67 
Wigmore St.. W.1. HUNter 9951/2/3 
ENGLISH-GERMAN Bi-lingually Crea- 
tive Top Executive, comprehensive 
copy, contact, production and adminis- 
tration experience here and sbroad, 
suit admirably progressive company 


with expanding interests Austria, Ger- 


many Fulltime or 

Box 1774 Ad. Weekly 
LETTERING, LAYOUT. 

Artist secks change 

Box 1772 Ad 


freelance 


LETTERPRESS Co 
Leaflets 
and Office § Stationery 

always invited 

Co. Ltd 

(Central 


flour 


9 Tithebarn St., 
oesTy 


mailing, collating, 
handwork of any 
Messrs 


Batterses Park Rosd, S.W. Batter- 


sea 7274 


ACCOMMODATION 


STUDIO SPACE 
Commercial Artist. £1 per 
cluding fight and heating 
Box 1762 Ad 

ACCOMMODATION desired, to 
as London office 
Printing firm, 
with free-lance artist or 
team. Steady work assured 
Box 1663 Ad. Weekly 


W.1 area 


preferably 


SECRETARIES 


180 Pleet St BC4 
Expenenced 


Weekly 180 Fleet St BC4 


PRINTERS 


Printing, 
Catalogues, House Magazines 
Enquiries 
Turner Routledge & 
Liverpool 2 


20,000 WOMEN WAITING, or so it 
seems to those who entrust all of their 


available for Freelance 
week, in- 
Weekly 180 Pleet St BC4 


serve 
of Provincial colour 
to share 
small studio 


180 Pleet St BC4 


TENDERS 


SKEGNESS 
1956 
ILLUMINATIONS 


Limited SITES FOR 
ADVERTISING SET-PIECES 


High-class Advertisers who are 
interested in providing adver- 
tising set-pieces, animated or 
otherwise, in connection with 
the annual illuminations at 
Skegness, Lincolnshire, are in- 
vited to apply for full details as 
to sites, conditions, etc. The 
Illuminations are in full swing 
from mid July to the end of 
September and attract very 
large crowds of visitors. No 
sites are available for adver- 
tising alcoholic refreshments, 
the sole rights being let for 6 
years from 1954.  Strictl 
limited number of sites, whi 
will be let by Tender. 


Details from : — G. Bos- 
worth, Director 


Skegness. Tel. No. 
Grams “ Foreshore.” 


SKEGNESS 1S SO BRACING! 


1321-2. 


your classifieds 


ADVERTISE 

WITH 
PERSPEX Rulers 
PRECISION QUALITY 


Advertising matter 
in any colour. 


engraved 


Please send your detailed 
enquiries to:— 
The Normograph Co. Ltd. 
70, Princedale Road, 
London, W.!!. 


EXPERIENCED 


vaerecs APHER 


offers Agency or stud mence 
of own photographic department. N 
capital outlay required im re 
suitable accommodation 

Box 1787 Ad. Weekly 180 Pleet & PC4 


ADVERTISER'S WEEKLY 


aL CLASSIFIED ADVERTISEMENTS | CDS 
: 


URGENTLY WANTED 


Visualisers — Typographers — Copy- 
Writers — Production Men — Lay- 
Out Artists. 
Write, coll of phone 
STAFFS ORGANISATION 
84 High Holborn, LONDON, W.C.! 
CHAncery 2550 
Ne Fees—strictly confidential 


CONSULTANT with own office and fee- 


paying clients seeks tie-up (preferably 


wuh seat on Board) with wenseU 
Agency that would handle his pres 
placings and use his wide creative 
practical and business-getting cxper- 
ence in large and «ma Agencies 
Advertiser is fairly well-known, and 
will treat replies to this announcement 
as absolutely confidential 

Box 1794 Ad. Weekly 180 Pleet St BC4 


SreEsY PRINT SERVICE 


and Sales literature. 


Top Qual ~and-White and 
r photo litho. 
GOTHIC PRESS LIMITED 
Euston 5B45_ a Street 
(Opposite Gt. Portiand Sc. Seation) 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


Phone: HO! — a3 


A DIRECTORSHIP 


is available with a fast growing Adver 
tising Agency. No initial capital re 
quirements. if you are young, keen, 
well educated and « proved busines: 
getter, write to Box No below Only 
men with experience a6 an Accounts 
Executive need apply 

Box 


Advertiser's Weekly 180 Fleer ic EC4 


'M TIRED OF BEING THE 


As Managing Director of a small, fully-recognised, solvent 


Fleet Street A 
many responsibilities 


gency, 


little more leisure. 


Which large London or Provincial Agency wants to buy 


us ? 


First communications, please, to 


S. L. Samson, Solicitor, 151 Strand, London, W.C.2. 


I make a lot of money but have too 
I have been very ill and want a 


Premises, Staff, Turnover, Capital and Goodwill. 


TECHNICAL ARTIST 


Free-lance, lives in London, with work- 
shop and design experience on electrical 
and engineering products, prepares 
exploded, perspective, and diagram 
matic drawings with style and com- 

ence from detail working drawings 
integrity assured. 

BOX 1800 

Advertiser's Weekly 180 Fleer Sx EC4 


EXPERT LETTERING 


LANCE VISUALISER, cxperi- 
enced finest West End agencies. Any 
creative work undertaken 

son 1780 Ad. Weekly 180 Fleet St BC4 


and sreper- 
board work speedily executed 
Box 1644 Ad. Weekly 180 Pleet St BC4 


TECHNICAL ADVERTISING need not 


be dull Bright, tmteresting snd in- 
formative copy is read and brings 
results. Experienced Technical Copy- 
writer offers services to those with pro- 
gressive views on Advertising rite 


to 
Box 1763 Ad. Weekly 180 Pleet St BC4 


OFFICE FACILITIES AVAILABLE for 


« Gretclass Layout Man with Typo- 
graphical abiliues wishing to work on 
a freelance basis Must be prepared 
to give a guaranteed proporsicn of bis 
time in return for services and accom- 
modavon aflorded 

Box 1764 Ad. Weekly 180 Pleet & BC4 


to CHA 8844 (Ex 25) 


PHOTOGRAVURE PLANT FOR 
SALE. One “‘Johannisherg” Five Uni 
Press Wed width 524 in Cut-off 
38 in. or 40 In., together with ancillery 
equipment and large stock of cylinders 
Two Palatia machines, sheet size 39 in 
s 29 in., with large stock of sleeves 
Cylinder Grinding and Polishing Piant 
Copper Depositing Baths, Dry Mount- 
ing Machines and various Printing 
Down Frames. Apply 
Box 1766 Ad. Weekly 180 Pleet S BC4 
FOR SALE. Complete Copycat Outfit 
comprising printer, developing tanks 
rotary drier, mer and paper boxes 
Offer 
Box 1311 Ad. Weekly 180 Pleet & BC4 
ADDRESSOGRAPH CABINETS for 
sale Osk, im excellent condition, 
4 & 9 18 60 and 100 tray capacity 
Complete with steel trays, also second- 
bend selected Addressograph Frames 
MSS. (A), 4 Tettenham Grove, 
Eprom 


MISCELLANEOUS 


ONE OFF OR 16,0080. <« Hurrell's 
Metal Works SHE pher ds 

Say 

STOCK PHOTOGRAPHS AND PIN. 
UPS for advertising agents, etc. Por 
perticulars of studio facilities, fashion 
a. graphy and enormous model files 

including coloured 


—_— contact 

i» Gotlop Photogre Lid 24 

Keoungton Charch we 
Western 4 
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ADVERTISER'S WEEKLY 


Published by 


The November 
Issue of 


ed 


is always a 
BEST SELLER! 


Woopworkine Ixpustry is the only technical 
journal of the Timber-using trades. It is read by the 
It keeps them abreast 


of modern developments in techniques, 


practical, large scale people. 


proc esate. 


machinery —everything for which Timber is the basic 
commodity —exerts a strong influence on them when 
new or replacement equipment is being purchased. 
The November issue is an annual “ must" for them. 
It contains features, exclusive to WOODWORKING 
InpustrY, which they will use in their every-day 
work the whole year round. That's why this issue 
is so useful for advertisers, why so many sales cam- 
paigns to the Timber Trades start in the November 
issue of \ copworkine INDUSTRY. 


@ Classified Directory of Machinery and Equip- 
ment suppliers United 
Kingdom ; 


covering the entire 


@ Directory of Brand Names in current use, 
with alphabetical lists of users, addresses, tele- 
phones, etc.; 


@ Exhibition Guide to the Woodworking 
Machinery Section of the Building Trades Exhibi- 
tion to be held at Olympia in November. 


the Proprietors, 


August 25 England »b, 


TIMBER TRADE SALES CAMPAIGNS 
START in the NOVEMBER ISSUE of 


WooDWORKING INDUSTRY 


THE TECHNICAL JOURNAL OF THE TIMBER-USING TRADES 
TEL. CHAnc 


180 FLEET ST., E.C.4. a 8844 


er a BLICATIONS Lid., 
1958 Pr n 


St 


Auoust 25, 1955 


— STOP PRESS — 


‘SPECIAL CONTROL’ 
BAN SOUGHT 
BY COUNCIL 


To prevent general commercial 
advertising in 


| Cheshire, the local county council 


are applying to the Minister of 
Housing and Local Government for 
an order defining areas of special 
control. 

This will include parts of 
boroughs and urban districts “sub- 


| stantially rural in character,” says 
| the council. 


The “Express” group hope that 


| 2,000 boys’ clubs will take part in 


a national five-a-side football com- 
petition for boys under 16 which 
is being organised by the “Junior 


Express” in conjunction with the 
| National Association of Boys’ 
| Clubs. 

Games will be played in 16 


Special features, exclusive to the November Issue:— 


at their 


Clements Press Lid 


centres throughout Great Britain. 
Finals will be in London, probably 
on the same evening as the “Evening 
Standard” five-a-side competition. 

Publicity will be through the 
“Junior Express” and by posters at 
boys’ clubs. 


The Lambert Pharmacal Co. is to 
be amalgamated with the Warner- 
Hednut group of companies. Re- 
organisation is being completed and 
William R. Warner & Co., Ltd., will 
continue to market the ethical phar- 
maceuticals of the group; Richard 
Hodnut Lid. the cosmetics and 
toiletries; while the Lambert 
Chemical Co., Ltd., will distribute 
the lay pharmaceutical products 
sold hitherto by the Lambert Phar- 
macal Co., the Chamberlain Chemi- 
cal Co., Ltd. (formerly Dr. Earl S. 
os Ltd.) and Vince Laboratories 

d 


Advertising for all companies of 
the group will be under the direc- 
tion of H. D. Dammers, advertising 
and publicity manager, and A. L. 
Stayner, assistant advertising man- 
ager. The advertising offices will 
be at Victoria Road, South Ruislip. 

The group employ the following 
agencies: Armstrong Warden Ltd. ; 
William R. Warner & Co. Ltd. 
ethical pharmaceuticals; Richard 
Hodput Lid, home permanent 
wave, shampoo with egg, Light and 
Bright and Beauty series ; Legget 
Nicholson & Partners Ltd.; Lam- 
bert Chemical Co. Ltd. 
Cellusena, Sloan's 
Balm, Waterbury’s Compound, 
Chen Yu Ltd., beauty preparations ; 
Lambe & Robinson Ltd. Lambert 
Chemical Co. Ltd. (part), Pro 
toothbrushes, Pro denture cleanser, 
Listerine antiseptic and toothpaste. 


ELECTRICITY ADS 


A spokesman of the Eastern Elec- 
tricity Board states that the Board 
are not cancelling any advertising 
“for the time being.” 


W. W. Curtis Ltd. of Coventry, 
have been invited, as guests of the 
Organisers, to show their screen 
printed booklet covers at the Jnter- 
national Merchandising and Adver- 
tising Exposition (TWA) at Essen, 
West Germany, from Se ber 24 
to October 5. The inv fol- 


lows Curtis's display of covers at 
IPEX : 


office a 180 Pleet Scree: London 


Portugal St Kingsway. Londo 


Object of the exhibition is to 
demonstrate the possibilities of 
good, effective advertising and mer- 
ae in modern competitive 


A Circuit Management Associa- 
tion’s “Golden Harvest” showman- 
ship contest, competed for by Odeon 
and Gaumont cinema staffs, opens 
on Sunday. It will run for 12 weeks 
on similar lines as last year's 
“Build for Better Business” promo- 
tion. CMA state that with the 
contest coinciding with commercial 
TV in the London area, “our 
showmen will meet the challenge 
vigorously.” 


TO USE TV 


Lyle & Scott Ltd.'s knitwear will 
be included in the first “Going 


Snelgrove Ltd. 

George Dobie & Son, Ltd, 
tobacco manufacturers, are also to 
use commercial TV. Their Four 
square filter tip cigarettes will be 

vertised in the magazine 
gramme, “Home—with Joy 
ton” on Saturday afternoons. 


Two new publications have been 
produced by the Wool Fashion Pro- 
motion Council to assist the retail 
trade in their autumn sales promo- 
tion activities for the Wool Fashion 
Festival. They are the sales train- 
ing book, the fourth in the series, 


called “Selling coats, suits and 
skirts,” at Is. and “Step out in 
Wool,” a full-colour booklet by 


Alison Settle, for sale to retailers at 
£2 per 100 copies. For the chil- 
dren's trade, the monthly 
“Junior Age” has produced a 
special festival supplement. 


Sketchley Cleaners have retained 
Lintas Information Services to 
handle press and public relations 
for the opening of their new branch 
in Ipswich scheduled for carly 
October. 


The September Radio Show num- 
ber of “British Radio and Tele 
vision” was an all-time record, con- 
taining 168 pages (plus 16 - of 
editorial insets), of which 103 were 
advertising—a 25 per cent increase 
on the same issue last year. 

The journal has moved to 4647 
Chancery Lane, WC2, and is now 
= ted with British Periodicals 


Dimitri de Grunwald, director of 
Screenspace Lid.. won the men’s 
singles at a tennis tournament at 
La Baule, France, last week. Some 
100 players entered. 


Teaeuew (Friday) “Vogue Ex- 


pplement appeared on 
August 11, following the success of 
the Australian edition earlier. Each 
shows British merchandise available 
to the countries concerned. 


The Publicity Club of Notting- 
ham are to play 


ing Confectioners’ CTA at Chequers 
Inn, Woolsthorpe, on Saturday. 
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